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TAKE YOUR PLACE
AMONGST THE STARS
There are some experiences in life that lead to a radical transformation, where what comes after is light-years ahead of what 
preceded it. It is via such experiences, nurturing emotion and aspiration combined with academic rigor and expertise, that Istituto 
Marangoni participants have the opportunity to successfully navigate a stimulating, challenging, and productive future, and take 
their place amongst the stars. Studying at Istituto Marangoni provides such an experience, connecting skill and style at high-end 
international locations with an Italian imprint of history and culture, enriching talent and encouraging ambition. 

Living fashion as protagonists, leaders in design, and new voices of contemporary art; making a mark through the free and conscious 
artistic expression of their creative selves. That is the ambition of the more than 4,000 participants from over 100 countries who every year 
step through the front door of one of the nine Istituto Marangoni schools around the world, eager to undergo a change that will prepare 
them to pursue their future and follow their true calling. Fashion, Design, and Art are tied together by complex and shared influences. This 
diverse, dynamic, and demanding learning community must be ready to confront scenarios shaped by an ever more globalised future full 
of new professional opportunities. Fully educating and preparing participants to make that dream future a reality is the mission that Istituto 
Marangoni has been successfully pursuing since 1935, thanks to the ability to adapt an educational model to an evolving society. This while 
remaining true to the institute’s four pillars of founding values; prestigious locations, specialised professional teachers, internationalisation, 
and Italianness. Istituto Marangoni’s proud Italian identity is expressed through the promotion of the cultural, artistic, and entrepreneurial 
traditions that form the core of Made in Italy. An identity that co-exists alongside a strong international orientation, allowing each school 
to offer its formative experience through a strategic network located in the heart of the capitals of fashion, design, and art of today and 
tomorrow. At the same time, it is the ambition and curiosity of the participants, the real protagonists of life at Istituto Marangoni, that drives 
the modern, compelling educational approach of the institute. 

A wealth of special projects, workshops, and seminars rounds out a complete, highly-relevant learning experience, bridging the gap 
between theoretical knowledge and the development of creative talent on one side, and the attainment of the most useful skills to properly 
manage the future professional life they aspire to on the other. The numerous, well-established relationships that Istituto Marangoni maintains 
with Italian and international brands, from which it draws the institute’s faculty, play a crucial role in the achievement of such an outcome. 
Constantly trained and updated, teachers combine their work in the classroom with their own professional career in fashion, design, or art, 
thus acting as guides and role models for participants. 

The faculty’s active role in life at Istituto Marangoni is also instrumental in maintaining the ongoing exchange of ideas and information with 
companies, consulting firms, manufacturers, distributors, marketing and communication agencies, etc., allowing for the development 
of teaching programmes that are always in tune with present-day market demands and trends. At the Milano*, Firenze, Paris, London, 
Mumbai, Shanghai, Shenzhen, and Miami locations, permeated with the best contemporary design and filled with bespoke technology, 
participants live the unique experience of embarking on an educational journey with the support of a community of academics and alumni. 
Among them are people like Alessandra Facchinetti, Paula Cademartori, Julie de Libran, Gilda Ambrosio, Umit Benan, Rodolfo Paglialunga, 
and Alessandro Sartori – examples of talent and professional success, and active participants in the life of the school through the sharing 
of their own experiences, as well as of useful contacts for future opportunities.

*Two Schools
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MARANGONI LONDON 
A CREATIVE REVOLUTION,
STREET MEETS LUXURY
The London school is in Shoreditch, the coolest artistic and creative neighbourhood of the metropolis, supporting a cross-disciplinary 
approach to both contemporary fashion and design. The historic school building hosts leading industry and London Fashion Week events 
and is located on Fashion Street, in the heart of the ‘Shoreditch Design Triangle’. With the city’s visual and cultural stimuli all around, new 
styles and trends in fashion, design and art emerge constantly, which is why the London school is the perfect place to come into contact 
with a quickly evolving world. A multitude of creative start-ups, bars, restaurants, art galleries and digital businesses flourish in the area, 
making it one of the liveliest in the British capital and the ideal place to look to the future. The London school offers a variety of specialist 
and hybrid fashion and design programmes ranging across fashion design, fashion communication and new media, styling and creative 
direction, the business of fashion, luxury brand management, interior design, product design and visual design. The high standards of the 
school’s industry-led higher education are reinforced by its specialist facilities, including its dedicated pattern-cutting and photo studios, 
accessories and product design lab, material lab, library collections and IT labs. Along with its internationality and cultural diversity, Istituto 
Marangoni London teaching staff is composed of leading, highly specialised academics and professionals working across the Fashion 
and Design industries, always ready to share their knowledge and know-how about the latest trends and innovations. The London school is 
the ideal fusion of a strong focus on luxury brands, local street-style, sophisticated design and the entrepreneurial spirit London is globally 
renowned for.

30 Fashion Street · E1 6PX

UNDERGRADUATE PROGRAMMES
Preparatory Courses
Foundation in Fashion
Foundation in Design

Study Abroad · Semester Courses
Fashion Design
Fashion Design & Womenswear
Fashion Design & Accessories
Fashion Business
Fashion Business & Buying
Fashion Business Communication & Media
Fashion Styling & Creative Direction
Fashion Styling & Visual Merchandising

BA (Hons) Degrees
Fashion Design 
Fashion Design & Womenswear (Pathways)
Fashion Design & Accessories (Pathways)
Fashion Design & Menswear (Pathways)
Fashion Design & Marketing (Pathways)
Fashion Styling & Creative Direction
Fashion Styling & Visual Merchandising (Pathways)
Fashion Business
Fashion Business & Buying (Pathways)
Fashion Business, Communication & Media (Pathways)
Interiors
Interior Design & Lighting (Pathways)
Design for Products
Product Design & Furniture (Pathways)
Visual Design

Accreditation
In the UK the Quality Assurance Agency confirm UK Higher Education standards, and validation is granted by Manchester Metropolitan University UK, which awards BA 
(Hons) Degrees and MA Master’s Degrees. The London school is also registered with the independent regulator for Higher Education in England- the Office for Students (OfS).

POSTGRADUATE PROGRAMMES
Preparatory Courses 
Pre-Sessional for Master’s  

MA	Master’s	Degrees
Fashion Design Womenswear
Luxury Accessories Design & Management
Fashion Styling, Photography & Film
Fashion Promotion, Communication & Media
Fashion & Luxury Brand Management
Contemporary Fashion Buying
Interior Design (Contemporary Interior Design)
Product Design (Contemporary Furniture Design)
Fine Jewellery Design 

SHORT COURSES
Cross-School Short Courses
Fashion & the Cities

Courses for Teenagers (16-17 years old) 1

Fashion Design
Styling Photography for Social Media
Style Yourself: My Fashion Profile
T-shirt Design: an Artwork

Local Excellence Courses
Explore Trends from Street to Luxury

Short Courses
Fashion Design
Fashion Image & Styling
Trend Forecasting
Fashion Visual Merchandising
Fashion Followers: Social Media & Blogging
Fashion Image & Business
Fashion Business
Fashion Buying
Marketing for Luxury
Interior Design
Product Design
Digital Graphic Design

Short Courses 
For details please visit www.istitutomarangoni.com, or contact the admissions office at the school.

1) For participants under 18, Parent/Guardian consent is required for acceptance onto the course. A guardian or parent must be in the country where the course is 
being held for the full duration of the course. In the UK an AEGIS approved guardian/tutor can be appointed if a parent is not present. For information please contact 
the admissions office at the school.
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Istituto Marangoni schools offer an array of Higher Education training programmes at undergraduate level covering Fashion, 
Design, and Art, from an introductory foundation level to full-time 3 & 4 year degrees.

Preparatory Courses
Foundation courses develop critical independent thinking and 
practical ability for undergraduate level study. Upon successful 
completion participants reach the necessary level of academic 
preparation to be able to apply for a BA (Hons) Degree, or Three 
Year Course.

Study Abroad • Semester Courses
Study abroad programmes provide an opportunity to see the 
world, experience new cultures, learn a new language, visit 
neighbouring countries, and make new lifelong friends. Courses 
at both undergraduate and graduate* level (4-5 months), offer 
participants a chance to learn key skills from international experts 
in the field, and experience different styles of education. Study 
abroad semester courses are structured and taught at year two 
(e.g. UK level 5) of a three-year undergraduate programme and 
provide records of class grades and study hours for eventual 
credit transfer**.
* Study Abroad semesters at Postgraduate Level are stand-alone 
courses available at the Firenze and Milano Design schools only.
** Istituto Marangoni semester courses do not award university 
credits. Any recognition of credits is subject to prior approval by 
the participant’s home institution.

BA (Hons) Degrees 
These undergraduate programmes are designed for participants 
looking to enter the fashion, design, and art fields. They provide a 
complete education at undergraduate level and allow participants 
to acquire all of the necessary knowledge and skills to carry out a 
profession in their chosen subject. Pathways offer additional study 
options to specialise in a selected area or industry profession.

BA (Hons) Degrees (Sandwich)
Many BA (Hons) degree and pathway programmes are also 
offered as four-year courses which include a 36-week placement. 
The first two years of learning take place in the school and are 
then followed by a third year placement spent working in the 
industry. At the end of the placement period participants return to 
school to complete the fourth and final year of study.
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The	first	step	towards	a	career	in	fashion	and	design
Istituto Marangoni one-year foundation courses prepare participants for entry into any of the three-year* undergraduate degree programmes, 
or three-year courses, in the fashion or design fields. Over the course of the year participants are offered exciting new challenges that will 
improve their creative thinking, develop their broader fashion, design & art skills, and help them to identify where their true passion lies. 
Additionally participants will develop a solid introduction into Istituto Marangoni teaching and learning methods and experience the intensive 
learning approach that is required in order to successfully progress onto one of the full-time fashion or design undergraduate programmes. 

On each course specialist pathways provide an overview to key areas of the industry; for example in Fashion participants are introduced to 
fashion design, and concepts of fashion business, and fashion styling, meanwhile in Design participants have the opportunity to discover 
key notions in interior design, product design, and visual design. All foundation year programmes cover principle methods and techniques 
for exploration and research in fashion and design contexts, presentation skills, an analysis of fashion, design and other creative industries, 
as well as investigating the materials, tools, ways of working and techniques used in each area. Attention is given to developing an 
individual approach to creative expression and to conceptual thinking, which participants are able to develop further in their chosen 
undergraduate programme.

Academic discipline is at the heart of the syllabus and is supported with English language study skills (as required), concentrating on the 
communication of ideas in both verbal and written formats. Concluding with a portfolio of work, participants have the knowledge and skills 
they need to be able to make an informed choice on the undergraduate course that best suits their interests, passions and abilities.

* four years if enrolled on a sandwich year - London / Paris only

FOUNDATION IN FASHION
FOUNDATION IN DESIGN

Undergraduate Programmes
Preparatory Courses

Foundation in FASHION1 • Learning focus
• Communicating fashion concepts
• Representation of fashion design & business ideas
• Trend & style creative research 
• Style development 
• Production scenarios in fashion business
• Techniques and fashion product cycle
• Fashion trends and styles
• The Fashion system
• Fashion portfolio building
• Presentation & visual communication
• Visual culture

Foundation in DESIGN1 • Learning focus
• Communicating design concepts
• Representation of design ideas
• Product creative research 
• Concept formulation and development
• Production & environment scenarios
• Techniques and product logic
• Interior design context & defining mood
• Representation of product design
• Design portfolio building
• Presentation & visual communication
• Visual culture

1) Participants who successfully complete one of the foundation programmes will be awarded with a Certificate of Achievement by Manchester Metropolitan University 
UK (120 credits). All candidates should meet specific entry requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details 
please do not hesitate to contact the information office at the school.
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Research is key to building an individual style and nurturing creativity
This semester course in Fashion Design covers skills in fashion illustration and garment construction, as well as investigating the engaging 
fashion industry through effective research, the basis to any fashion collection. Aimed at students with at least one-year previous 
undergraduate study in fashion design, fashion accessories, or similar field, this inspiring short course encourages participants to develop 
their own signature style or ‘visual language’, as well as broadening horizons for personal growth and future career development.

Learning focus Semester 1• autumn start
• Fashion Brand Exploration 
• Pattern Cutting Skills 
• Digital Design 
• Fashion, Art and Cultural Context

FASHION
DESIGN
Semester

Undergraduate Programmes
Study Abroad
4 / 5 Months

Learning focus Semester 2 • spring start
• Digital Design Skills 
• Personal Style Development 
• Volume and Construction 
• Visual Communication
• Fashion, Art and Cultural Context

Semester Courses & Study Levels
Study abroad semester courses are structured and taught at year two (e.g. UK RQF level 5 / EQF level 5) of a three-year undergraduate programme and provide 
records of class grades and study hours for eventual credit transfer. Istituto Marangoni semester courses do not award university credits. Any recognition of credits is 
subject to prior approval by the participant’s home institution.
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FASHION DESIGN
& WOMENSWEAR 
Semester

Undergraduate Programmes
Study Abroad
4 / 5 Months

A feminine fashion focus
This semester course focuses on femininity and the changing female silhouette, in order to inject creative flair in the competitive world of 
womenswear apparel. Classes in fashion illustration design, pattern making, and garment construction guide participants through various 
stages in the research, design, and style process. Aimed at students with at least one-year previous undergraduate study in fashion design, 
fashion accessories, or similar field, this inspiring short course encourages participants to develop their own signature style or ‘visual 
language’, as well as broadening horizons for personal growth and future career development.

Learning focus Semester 1 • autumn start
• History of Art & Fashion 
• Sociology of Fashion
• Production Processes 
• Pattern Cutting Skills 
• Design Methods 
• Fashion Design 

Learning focus Semester 2 • spring start
• History of Art & Fashion
• Fashion Product Technologies
• Volume & Construction 
• Fashion Trend Forecasting 
• Personal Style Development 
• Contemporary Draping

Semester Courses & Study Levels
Study abroad semester courses are structured and taught at year two (e.g. UK RQF level 5 / EQF level 5) of a three-year undergraduate programme and provide 
records of class grades and study hours for eventual credit transfer. Istituto Marangoni semester courses do not award university credits. Any recognition of credits is 
subject to prior approval by the participant’s home institution.
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Creating fashion objects of desire: designing the new fashion accessories 
This semester course teaches design techniques and production methods covering shoes, bags, and fashion collection design, improving 
skills in areas including illustration, and 2D / 3D design, and production processes and techniques. Aimed at students with at least one-year 
previous undergraduate study in fashion accessories, fashion design, or similar field, this inspiring short course encourages participants to 
develop their knowledge and skill in accessories design, as well as broadening horizons for personal growth and future career development.

Learning focus Semester 1 • autumn start
• History of Art & Fashion
• Sociology of Fashion 
• Production Processes 
• Pattern Cutting Skills
• Design Methods 
• Fashion & Accessories Design

FASHION DESIGN
& ACCESSORIES 
Semester

Undergraduate Programmes
Study Abroad
4 / 5 Months

Learning focus Semester 2 • spring start
• History of Art & Fashion
• Fashion Product Technologies 
• Pattern & Prototype
• Personal Style Development
• Fashion Trend Forecasting 
• Fashion & Accessories Design

Semester Courses & Study Levels
Study abroad semester courses are structured and taught at year two (e.g. UK RQF level 5 / EQF level 5) of a three-year undergraduate programme and provide 
records of class grades and study hours for eventual credit transfer. Istituto Marangoni semester courses do not award university credits. Any recognition of credits is 
subject to prior approval by the participant’s home institution.



Business professionals must possess a thorough knowledge of the fashion panorama in order to become experts in the 
‘business	of	fashion’	
This semester course covers skills in business strategy, digital luxury, and vision planning, as well as investigating the engaging fashion 
industry through effective creative research. Aimed at students with at least one-year previous undergraduate study in fashion business, 
buying or similar field, this inspiring short course encourages participants to develop forward thinking business acumen, as well as 
broadening horizons for personal growth and future career development.

Learning focus Semester 1 • autumn start
• Fashion Psychology 
• Interdisciplinary Project
• Brand Insight 
• Fashion Digital Lens
• Fashion Promotional Mix

FASHION 
BUSINESS 
Semester

Undergraduate Programmes
Study Abroad
4 / 5 Months

Learning focus Semester 2 • spring start
• Project Management 
• Green Marketing 
• Value Marketing Planning 
• Luxury Business Models 
• Finance and Management Control

19

Semester Courses & Study Levels
Study abroad semester courses are structured and taught at year two (e.g. UK RQF level 5 / EQF level 5) of a three-year undergraduate programme and provide 
records of class grades and study hours for eventual credit transfer. Istituto Marangoni semester courses do not award university credits. Any recognition of credits is 
subject to prior approval by the participant’s home institution.
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Selecting a balanced combination of products and brands that fully satisfy company sales targets, consumer demands, and 
market needs; the ultimate goal of the Fashion Buyer  
This semester course covers skills in trends, branding and product lifecycle, as well as investigating contemporary product placement and 
management control, all within the fast paced fashion industry. Aimed at students with at least one-year previous undergraduate study in 
fashion buying, business or similar field, this inspiring short course encourages participants to develop forward thinking business acumen, 
as well as broadening horizons for personal growth and future career development.

Learning focus Semester 1 • autumn start
• Fashion Psychology 
• Interdisciplinary Project 
• Brand Insight
• Fashion Digital 
• Fashion Promotion

FASHION BUSINESS
& BUYING 
Semester

Undergraduate Programmes
Study Abroad
4 / 5 Months

Learning focus Semester 2 • spring start
• Project Management 
• Green Marketing 
• Visionary Research 
• Luxury Business Models 
• Finance & Management Control

Semester Courses & Study Levels
Study abroad semester courses are structured and taught at year two (e.g. UK RQF level 5 / EQF level 5) of a three-year undergraduate programme and provide 
records of class grades and study hours for eventual credit transfer. Istituto Marangoni semester courses do not award university credits. Any recognition of credits is 
subject to prior approval by the participant’s home institution.
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Communicate,	connect	and	create	a	‘buzz’	with	consumers	through	different	media	techniques	and	channels	
This semester course looks at key issues in contemporary communication channels, including online and offline tools, video, and printed 
media using images and successful copy. Aimed at students with at least one-year previous undergraduate study in fashion communication, 
promotion, or similar field, this inspiring short course encourages participants to create and enhance business communication strategies, 
as well as broadening horizons for personal growth and future career development.

Learning focus Semester 1 • autumn start
• Fashion Psychology 
• Interdisciplinary Project 
• Brand Insight 
• Fashion Digital 
• Fashion Promotion

FASHION BUSINESS 
COMMUNICATION & MEDIA 
Semester

Undergraduate Programmes
Study Abroad
4 / 5 Months

Learning focus Semester 2 • spring start
• Luxury Image & Brand Construction
• Styling the Image 
• Brand Communication 
• Fashion Advertising 
• Finance & Management Control

Semester Courses & Study Levels
Study abroad semester courses are structured and taught at year two (e.g. UK RQF level 5 / EQF level 5) of a three-year undergraduate programme and provide 
records of class grades and study hours for eventual credit transfer. Istituto Marangoni semester courses do not award university credits. Any recognition of credits is 
subject to prior approval by the participant’s home institution.



25

Recognise,	reinvent	and	define	style	and	image	for	a	garment,	a	product,	or	brand	
This semester course further develops skills in styling and direction including graphic design, photography, production and set design, 
as well as broadening horizons for personal growth and future career development. Aimed at students with at least one-year previous 
undergraduate study in fashion styling, communication, or similar field, this inspiring short course encourages participants to develop new 
narratives to ensure that what goes in the fashion magazines, appears online or on the catwalk, communicates the right messages, at the 
right time, and to the right target audience.

Learning focus Semester 1 • autumn start
• Market Insight 
• Brand Identity 
• Digital Marketing 
• Entrepreneurship 
• Personal Styling 
• Fashion, Art and Cultural Context

FASHION STYLING
& CREATIVE DIRECTION 
Semester

Undergraduate Programmes
Study Abroad
4 / 5 Months

Learning focus Semester 2 • spring start
• Editorial Styling 
• Graphic Design 
• Editorial Styling 
• Production 
• Photography 
• Fashion, Art and Cultural Context

Semester Courses & Study Levels
Study abroad semester courses are structured and taught at year two (e.g. UK RQF level 5 / EQF level 5) of a three-year undergraduate programme and provide 
records of class grades and study hours for eventual credit transfer. Istituto Marangoni semester courses do not award university credits. Any recognition of credits is 
subject to prior approval by the participant’s home institution.
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Learn	the	‘art’	of	presenting	products	to	‘attract,	captivate,	&	engage’,	and	ultimately	sell	to	the	fashion	consumer	
This semester course looks at the dynamics of communication including styling a product, in store display and layout, the use of POS, and 
successful product presentation. Aimed at students with at least one-year previous undergraduate study in fashion styling, communication 
or similar field, this inspiring short course aims to strengthen skills in communicating a brand message and identity through styling and 
display, as well as broadening horizons for personal growth and future career development.

Learning focus Semester 1 • autumn start
• Fashion Branding
• Market Insight
• Brand Identity
• Digital Marketing
• Entrepreneurship
• Personal Styling 
• Fashion, Art and Cultural Context

FASHION STYLING
& VISUAL MERCHANDISING 
Semester

Undergraduate Programmes
Study Abroad
4 / 5 Months

Learning focus Semester 2 • spring start
• Store Design 
• Retail Environment 
• In Store Layout 
• VM Trend Research 
• Design (2d/ 3d) 
• Fashion, Art and Cultural Context

Semester Courses & Study Levels
Study abroad semester courses are structured and taught at year two (e.g. UK RQF level 5 / EQF level 5) of a three-year undergraduate programme and provide 
records of class grades and study hours for eventual credit transfer. Istituto Marangoni semester courses do not award university credits. Any recognition of credits is 
subject to prior approval by the participant’s home institution.
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FASHION 
DESIGN 

Undergraduate Programmes
BA (Hons) Degree1

Develop individual style to build a solid future in fashion
Today’s fashion designers are catalysts of creativity, forming new trends, responding to consumer demands, industry developments and 
new technology, from initial design right through to the finished garment. Nurturing original style, this full time course trains highly skilled 
designers for the engaging fashion industry. Participants learn how to create collections from an accurate analysis of the market, the 
trends, materials and fabrics, as well as translating ideas and inspiration derived from any form, concept, or art, or simply from their own 
experiences, successfully combining a personal vision with industry needs, or brand design strategies. 

The course moves through key aspects of illustration and graphic design techniques including the study of form, colour, pattern drafting 
and draping, and an accurate analysis of clothing manufacturing techniques. With a solid base in the fashion system participants are 
introduced to many aspects of the industry, not only in the principles of fashion business, brand identity, positioning and marketing, but also 
interpreting art and craft in fashion, production, retail, consumer habits, and trends. Research approaches to creative and original product 
development are key throughout. Participants are encouraged to experiment with new approaches in the industry that are evolving today, 
including considering renewable and sustainable resources, innovative materials and new technologies, building an individual style and 
nurturing creative and professional abilities. Studies in heritage design and fashion culture provide the necessary skills to make a critical 
assessment of a brand’s or client’s lifestyle and legacy, while communication skills provide a professional approach in the negotiation and 
presentation of ideas to companies and new clients, accompanied by a professional portfolio of work. By the final year participants work 
as independent practitioners, and with the constant support of a faculty team of industry experts, they are encouraged to participate in 
international fashion talent competitions during the course. Selected participants will attend a final graduation event or a fashion show that 
introduces collections or portfolios to an industry audience - a unique experience opening up industry networking and career opportunities.

This course forms the base of all three-year fashion design study pathways. With fashion design as the core subject, participants select 
from different pathways to specialize in a chosen area of interest, responding to individual creative flair and passion.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• Fashion drawing & illustration (2D, 3D)
• Cutting & construction
• Visual communication & professional presentation skills
• Digital design techniques
• Fabrics and materials analysis
• Professional design portfolio & final collection
• Marketing & fashion business practices
• Analysis and strategies of contemporary fashion
• History of luxury & brand heritage
• Design research methodology

Possible career paths
• Fashion designer
• Fashion illustrator
• Pattern maker
• Trend forecaster/coolhunter
• Costume designer

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.

Year two
Fashion Brand Exploration
Art & Fashion Exploration
Personal Style Development
Fashion, Art and Cultural Context

Year three
Personal Research & Concept Development 
Final Major Project Fashion Design
Final Dissertation

Year one
Fashion Drawing Fundamentals
Fashion Design Fundamentals
Fashion Collection Fundamentals
History of Art and Fashion

Study Units
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The creative challenges of femininity
The womenswear designer has the most prestigious role in the fashion industry for creativity and job opportunity. The most successful 
brands in the world produce womenswear and sustain several collections under the same category that respond to different segments of 
the market. This dynamic three-year course provides a complete education in collection design for the competitive womenswear market. 
Different to traditional fashion design programmes, this course focuses on femininity and the changing female silhouette, researching and 
questioning the impact of ‘shape-shifting’ design through masculinity vs. femininity, challenging tradition, looking at female empowerment and 
self-awareness and encouraging a real touch of creative flair in womenswear apparel. From an in-depth analysis of clothing manufacturing, 
participants study the language of couture construction versus ready to wear, progressing through all stages of the design process 
from fashion illustration, pattern making, pattern cutting and construction, right through to the finished garment. They are encouraged to 
experiment with new materials and technologies, including renewable and sustainable resources, negotiating the use of the flamboyant 
pairing of fabrics and experimental cutting techniques, as well as evaluating finishings, fabric embellishment, and small details that make 
the difference.

The course provides a solid base in fashion design and the fashion system, looking at various targets in womenswear to be able to 
chose the appropriate design language, choice of materials, colour palettes and inspirational ‘stories’ to satisfy a design brief or brand 
identity, consumer habits and trends, and business positioning and marketing strategies. Research into fashion history and culture and 
historic references in art and dress further enhances creative thinking, inspiring participants to experiment with new design proposals. 
Communication skills provide an added professional approach in the negotiation and presentation of design ideas to companies and new 
clients. Selected participants will attend a final graduation event or a fashion show that introduces collections or portfolios to an industry 
audience - a unique experience opening up industry networking and career opportunities.

This course is part of the fashion design study pathways. With fashion design as the core subject, participants specialise in the chosen area 
of interest (womenswear), completing the course with a distinct professional profile.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• Fashion drawing & illustration (2D, 3D)
• Pattern cutting & pattern making, atelier pattern making, construction
• Visual communication & professional presentation skills
• Digital design & printing methods
• The study of fabrics and materials
• Professional design portfolio & collection
• Marketing & fashion business practices
• Analysis and strategies of contemporary fashion
• History of luxury & brand heritage
• Creative research methods

Possible career paths
• Fashion designer
• Fashion illustrator
• Pattern maker
• Trend forecaster/coolhunter
• Costume designer

Year two
Fashion Brand Exploration
Art & Fashion Exploration Womenswear
Personal Style Development Womenswear
Fashion, Art and Cultural Context

Year three
Personal Research & Concept Development Womenswear
Final Major Project Fashion Design & Womenswear
Final Dissertation

Year one
Fashion Drawing Fundamentals
Fashion Design Fundamentals
Fashion Collection Fundamentals
History of Art and Fashion

Study Units

FASHION DESIGN 
& WOMENSWEAR

Undergraduate Programmes
BA (Hons) Degree (Pathways)1

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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FASHION DESIGN 
& MENSWEAR

Undergraduate Programmes
BA (Hons) Degree (Pathways)1

Join the creative boom of contemporary fashion menswear
The menswear industry is growing and designers specialised in this area are in the middle of a creative boom. With leading designers 
moving into menswear, the tide is now changing and the market for men’s apparel is getting more and more media attention, in addition to 
increasing brand revenue. This three-year full time course forms multi-skilled designers specialising in the active menswear market. 

Participants learn how to create innovative collections, and the study and application of research methods for creative and original product 
development are key throughout. Womenswear is a tried and tested market, and while still bigger and ‘faster’, the relationship between 
men and women’s brands is crossing barriers, with innovative designers also bridging gaps in both arenas. Menswear is a different fashion 
animal altogether. Not only considering fit, line and attention to detail, menswear designers need to have the creativity and flair to be able 
to connect with this distinct target audience in style, trend, and emotion. Designers create collections from an accurate analysis of the 
market, materials and fabrics, communicating their influences and concepts derived from any form or art, experience or background, 
and successfully interconnecting this vision to industry needs or brand strategies. The course moves on through all aspects of fashion 
illustration with particular attention to patternmaking and tailoring skills essential to producing high-quality men’s apparel, as well as an 
analysis of clothing manufacturing through deconstruction. Participants are encouraged to experiment with new approaches in the industry 
that are evolving today, including renewable and sustainable resources, innovative materials and new technologies, building individual 
style and creative and professional abilities. The course also provides a solid base in fashion design and the fashion system, embracing 
the principles of fashion business including brand identity, positioning and marketing, consumer habits, and trends. Communication skills 
provide an added professional approach in the negotiation and presentation of design ideas to companies and new clients. Selected 
participants will attend a final graduation event or a fashion show that introduces collections or portfolios to an industry audience - a unique 
experience opening up industry networking and career opportunities.

This course is part of the fashion design study pathways. With fashion design as the core subject, participants specialise in the chosen area 
of interest (menswear), completing the course with a distinct professional profile.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• Fashion drawing & illustration (2D, 3D)
• Pattern cutting & pattern making, atelier pattern making, construction
• Visual communication & professional presentation skills
• Digital design & printing methods
• The study of fabrics and materials
• Professional design portfolio & collection
• Marketing & fashion business practices
• Analysis and strategies of contemporary fashion
• History of luxury & brand heritage
• Creative research methods

Possible career paths
• Fashion designer
• Fashion illustrator
• Pattern maker
• Trend forecaster/coolhunter
• Costume designer

Year two
Fashion Brand Exploration
Art & Fashion Exploration Menswear
Personal Style Development Menswear
Fashion, Art and Cultural Context

Year three
Personal Research & Concept Development Menswear
Final Major Project Fashion Design & Menswear
Final Dissertation

Year one
Fashion Drawing Fundamentals
Fashion Design Fundamentals
Fashion Collection Fundamentals
History of Art and Fashion

Study Units

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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FASHION DESIGN 
& MARKETING

Undergraduate Programmes
BA (Hons) Degree (Pathways)1

Develop, design & promote your fashion future
The perfect fit: designers with marketing acumen and communication flair. This dynamic course combines creative and technical fashion 
design skills with an in-depth knowledge of marketing, communications, and business for the fashion industry, providing participants 
with both design and production skills, and relevant market information. Step into the fashion industry from both a creative and business 
perspective. Starting from essential and conceptual hand drawing techniques, participants begin to develop fashion designs and learn how 
to further advance their own design ideas from creative research. They are shown how to investigate important topics in today’s apparel and 
fashion retail environments, including sustainability and environmental issues, and are introduced to existing and emerging technologies 
that inform fashion design. From an analysis of clothing manufacture through deconstruction, participants study the language of couture 
composition and ready to wear, progressing through various stages of the design process from the proposal of a fashion illustration, pattern 
making and construction, right through to the finished garment. While designing fashion collections and creating garments, participants 
are introduced to the main principals of marketing and understand the global luxury consumer, in order to recognise and create specific 
communication strategies for the fashion market. They will learn how to identify and define their own individual collections, and further 
develop them by considering aspects of range planning, pricing, product development, and the organisation of manufacturing processes. 

By applying these skills to their own collection planning, participants learn how to manage various aspects of production within the broader 
fashion supply chain. Finally through the creation of business strategies linked to the development of their own design work, presented 
through a professional portfolio, participants are able to produce business plans to support the entrepreneurial flair of a collection proposal. 
This programme gives participants a breadth of skills and knowledge in fashion design and marketing, in preparation for a career in the 
global fashion, luxury and creative industries. With an extra vision and aptitude in communication and fashion marketing, participants have 
additional versatile skills that can be adapted to any career in the vast world of fashion and luxury.

This course is part of the fashion design study pathways. With fashion design as the core subject, participants specialise in the chosen area 
of interest, completing the course with a distinct professional profile.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• Fashion drawing & Illustration (2D, 3D)
• Pattern cutting & construction
• Digital design
• Professional design & portfolio
• Visual communication & professional presentation skills
• Marketing & fashion business practices
• Product management
• Business plan development
• Fashion entrepreneurship
• Fashion buying & range planning
• Consumer behaviour & analysis

Possible career paths
• Menswear/womenswear designer
• Studio director
• Product manager
• Distribution manager
• Brand developer
• Marketing manager

Year two
Fashion Brand Exploration
Marketing in the Fashion Sphere
Crafting the Fashion Market
Fashion, Art and Cultural Context

Year three
Personal Research & Product Management
Final Major Project Fashion Design & Marketing
Final Dissertation

Year one
Fashion Drawing Fundamentals
Fashion Design Fundamentals
Fashion Collection Fundamentals
History of Art and Fashion

Study Units

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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FASHION DESIGN 
& ACCESSORIES

Undergraduate Programmes
BA (Hons) Degree (Pathways)1

Creating new iconic objects of desire
Accessories are the new fashion objects of desire and make the difference to a winning collection and brand name. This three-year full 
time course forms multi-skilled designers, fully qualified in the latest fashion and accessories design techniques and approaches. Covering 
shoes, bags, and fashion collection design, the course nurtures creativity and individual style, while also responding to new demands and 
trends in the fashion and luxury market. By studying the main contemporary artistic movements, and the latest styles and trends which 
influence accessories design, participants develop an aesthetic sensitivity, appreciating the intrinsic values and characteristics of an 
accessories product, namely the emotions and perceptions customers take from a fashion item to produce products that create desire. 
They learn how to research and contextualise ideas and are encouraged to experiment with new approaches in the industry that are 
evolving today, including renewable and sustainable resources, innovative materials and new technologies, building individual style and 
creative and professional abilities.

Participants also explore how Italian manufacturing is exemplary in its identification and use of materials and manufacturing techniques, 
giving a focus on the excellence that is “Italianness”: craftsmanship, design and style. The use of traditional techniques and new 
technologies are well balanced to ensure participants gain comprehensive skills in all areas: from hand illustration, to the latest software 
packages, progressing through 2D into 3D design, and also 3D printing techniques. They understand the viability of accessory production 
and development, working and evaluating material requirements via full shape analysis. This dynamic course provides a solid base in the 
fashion system; a model that embraces many different aspects of todays fast changing and competitive fashion industry. The evolution of 
fashion, and fashion accessory design is also studied from its humble beginnings as a functional add-on, to the elevated status it has today 
as the signature piece in a fashion collection. Selected participants will attend a final graduation showcase event that gives participants the 
opportunity to exhibit their work and achieve recognition through networking. Guided by an experienced faculty team of industry experts, 
the final year concludes with the creation of a professional portfolio and accessories design collection.

This course is part of the fashion design study pathways. With fashion design as the core subject, participants specialise in the chosen area 
of interest (accessories), completing the course with a distinct professional profile.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• Fashion drawing & illustration (2D, 3D)
• Prototyping (lab & workshop) pattern cutting, maquette
• Visual communication & professional presentation skills
• Digital design & 3d printing
• The study of fabrics and materials
• Professional design portfolio & collection
• Marketing & fashion business
• Analysis and strategies of contemporary fashion
• History of luxury accessories & brand heritage
• Creative research methods

Possible career paths
• Accessories designer
• Accessories pattern maker
• Handbag designer
• Fashion illustrator
• Product manager

Year two
Fashion Brand Exploration
Accessories Design Methodology
The Art of Luxury
Fashion, Art and Cultural Context

Year three
Product and Style Innovation
Final Major Project Fashion Design & Accessories
Final Dissertation

Year one
Fashion Drawing Fundamentals
Fashion Design Fundamentals
Fashion Collection Fundamentals
History of Art and Fashion

Study Units

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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FASHION STYLING
& CREATIVE DIRECTION

Undergraduate Programmes
BA (Hons) Degree1

The driving force behind visual communication
With a passion for style, and a creative mind and full of visual ideas, participants learn how to recognise, reinvent and define image for a 
garment, a product or brand. With recognized top level instruction they are ready to begin their career as inspirational stylists, going on 
to use their talents in various areas of the fashion and creative industries including editorial features, advertising campaigns, brand image 
and restyling proposals, in social media and visual merchandising, as well as in music videos, TV and movies. This full time course aims 
to form skilled stylists with the ability to create new narratives covering both creative and operational strategies in the fashion and luxury 
business. They will understand to use media to create followers and highlight brand identity, as well as the relationship between creative 
and organisational areas of a brand, or company brief. By understanding the role and responsibilities of the professional stylist participants 
learn how to pull together, organize and lead a team of experts to ensure the direction of what goes in the fashion magazines, appears 
online, or on the catwalk, communicates the right messages, at the right time, and to the right target audience. From a solid base in 
styling, this course moves onto explore multiple areas of the fashion industry where management of the creative process is core practice. 
Participants are encouraged to develop their own ideas and experiment in producing a different variety of visual outcomes, such as fashion 
editorials, viral videos, brand image and restyling proposals, interactive and print advertising campaigns, and social media visual contents. 

The course covers key skills in fashion copywriting, PR and media planning, fashion production management, business planning, time 
management, and advertising deadlines and budgets. Cultural studies in the history of art, design, dress and fashion culture provide the 
necessary skills to make a critical assessment. The analysis of style brings shape, reality, and energy into the visual space - the material 
‘reality’ of image making. Participants will also learn how to create an immediately identifiable and recognisable style in order to produce 
and develop photo shoots, managing the team involved in the process of photography, image editing, set construction, still life and moving 
image, lighting, direction, and choices in make-up, hair and accessories. They are encouraged to decode stereotypes and to think about 
image positioning from a different perspective in order to discover their own unique personal style.

This course forms the base of all three-year fashion styling and creative direction pathways. With fashion styling as the core subject, 
participants select from different pathways to specialise in a chosen area of interest, responding to individual creative flair and passion.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• Fashion styling
• Advertorial and editorial digital styling
• Photographic composition
• Moving image
• Image development
• Copywriting, PR and media planning
• Fashion production management
• Social media, blogging & commercial media presence
• Dress and accessories heritage
• Professional design portfolio
• Research methodology

Possible career paths
• Fashion Stylist
• Creative director
• Art director
• Image consultant
• Personal stylist
• Wardrobe consultant
• Personal shopper

Year two
Fashion Branding
Still Life
Fashion Editorial
Fashion, Art and Cultural Context

Year three
Fashion Campaign
Final Major Project Fashion Styling & Creative Direction
Final Dissertation

Year one
Fashion Image
New Media Environment
Professional Fashion Panorama
History of Art and Fashion

Study Units

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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FASHION STYLING &
VISUAL MERCHANDISING

Undergraduate Programmes
BA (Hons) Degree (Pathways)1

Present, display and promote fashion
Fashion visual merchandising is the ‘art’ of presenting products in both physical and digital retail stores and environments, in order to 
attract, engage, and sell to the fashion consumer. Participants fully understand the role and responsibilities of the visual merchandiser and 
fashion stylist through an in-depth study of the fashion retail market, looking at all types of retailing, brand positioning and the Omni channels 
of communication and selling, as well as creative techniques and new practices employed within the industry. The three-year course 
covers external communication strategies in window display: from styling a product, to communicating the brand message and identity 
through methods of graphic communication and technology. Methods of composition, colour theory, propping, and display dynamics 
are also taught and applied. Internal communication investigates the physical store design and layout, fixtures, use of POS and product 
presentation as well as, engaging the customer through experiential and sensory environment design, learning how to communicate brand 
message, sell a product, and evoke an emotive response to the customer through narrative and storytelling.

Participants also create, develop and manage live photo shoots working to a design brief informed by top industry brands. They learn 
how to construct an immediately identifiable and recognisable style gained through the study of trends and fashion image; this is explored 
through photographic techniques in still-life set design, and specific merchandising choices in make-up, hair and accessories, relevant to 
the brand, product or look. As well as interpreting company briefs, participants are also encouraged to decode brand stereotypes and to 
think about image positioning from a different perspective, in order to discover unique selling points and create interest and desire with their 
target audience. The course provides a solid base in fashion styling and the fashion system, a model that embraces many aspects of the 
industry, not only in traditional business practices including brand identity, positioning and marketing, but also interpreting art and craft in 
fashion, consumer habits, trends and influences in street style, trend spotting, and photo blogging; creative research methods for product 
communication are key. Cultural studies in the history of art, design, dress and fashion culture provide the necessary skills to make a critical 
assessment of a brand or client’s lifestyle and legacy. Communication and presentation skills cover methods of ‘pitching’ a concept via 
visual skills in CAD and 3D design.

This course is part of the fashion styling and creative direction study pathways. With fashion styling as the core subject, participants 
specialise in the chosen area of interest (visual merchandising), completing the course with a distinct professional profile.

This course is also available as a BA (Hons) four year course (including Sandwich Year placement)1.

Learning focus
• Photography, image development, selection and editing
• Fashion styling & photo shoot
• Visual merchandising strategies
• Graphic design and commercial media presence
• Brand identity and image
• Fashion marketing and communication
• Trends, customer profiling and forecasting
• Professional design portfolio
• Omni channel retailing: physical/digital
• Visual outcomes: CAD, 2D, 3D.

Possible career paths
• Visual merchandiser
• Display designer
• Fashion stylist
• Creative team: retail
• Creative/art director
• Fashion business entrepreneur

Year two
Fashion Branding
Visual Display Strategies
Retail Environment
Fashion, Art and Cultural Context

Year three
Fashion Retail Strategies
Final Major Project Fashion Styling & Visual Merchandising
Final Dissertation

Year one
Fashion Image
New Media Environment
Professional Fashion Panorama
History of Art and Fashion

Study Units

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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FASHION 
BUSINESS

Undergraduate Programmes
BA (Hons) Degree1

Where business acumen and creativity meet
Fashion business professionals drive the tactical and entrepreneurial spirit of a fashion company. They work on production, communication, 
marketing and retail and must possess a thorough knowledge of the fashion panorama. They are able to identify with great precision which 
tools they need to successfully position a brand, a collection or even a single product in the fashion and luxury markets. They are experts 
in the business of fashion. This full-time course is a strategic and market oriented blend of the main perspectives in fashion business; 
covering strategy, budgeting, finance, product development, fashion marketing, communication, branding, retail operations management, 
supply chain and global distribution channels. Fashion is an industry in constant evolution, therefore both time-tested and contemporary 
marketing strategies are analysed in order to achieve business goals. Participants develop their business expertise with numerical literacy 
and commercial skills, learning brand marketing and development strategies, identifying the values that characterise the identity and 
‘signature’ of a product or brand. By studying cultural, sociological and historical dynamics in fashion, they understand the influence of 
trends in different countries and realities and their impact on sales performance. 

The course looks at current issues in the industry including ethics, sustainability and new media digital marketing (virtual platforms, 
e-commerce, social media) working to define a commercial proposal that meets the demands of the fashion industry and business 
management today. Key focus is also given to competitor evaluation and analysis techniques. Through the principles of economics and 
finance, participants are able to measure profitability and ensure compliance with budgets and strategies, and implement specific cost 
control systems. Taking a fashion collection or luxury product through to wholesale and retail distribution channels needs a mix of both 
concrete business acumen and creative communication skills in order to successfully complete the process; determining target audience, 
price brackets, and planning promotion and distribution channels. Participants learn real-world skills working in teams, developing 
professional presentation skills, business relations and networking in collaboration with international companies on industry projects and 
case studies, as well as via guest lectures and talks from visiting professionals and experts in the sector. The overall aim of the programme 
is to form future business professionals capable of creating brand marketing strategies, with budgetary understanding and profitability 
planning in support of a valid business plan, or commercial proposal, either for a start-up, new business ventures, or for existing brand 
development.

This course forms the base of all three-year fashion business study pathways. With fashion business as the core subject, participants select 
from different pathways to specialize in a chosen area of interest, responding to individual talent, creative flair and passion.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• The fashion system, predictors & consumer markets
• Trends, cultural movements, innovation
• Production and manufacturing processes
• The role of the fashion buyer
• Marketing strategies & communications tools
• Brands and branding
• Finance and management control
• Fashion retailing & digital marketing
• The history of fashion to present day
• Creative research theory & practice

Possible career paths
• Retail manager
• Business developer
• Commercial director
• Project manager
• Operations manager

Year two
Visual and Emotional Branding
Marketing in the Luxury Sphere
Fashion Lab Project
Finance and Management Control

Year three
Omnichannel Distribution
Honours Project Fashion Business
Future of Fashion

Year one
Introduction to Fashion
Alpha Marketing
The Luxury Fashion Product
Principles of Business

Study Units

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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FASHION BUSINESS 
& BUYING

Undergraduate Programmes
BA (Hons) Degree (Pathways)1

Predict	next	season’s	trends
Specialise in fashion buying and decide what’s in store next season. Professional fashion buyers know how to select a balanced combination 
of products and brands that fully satisfy company sales targets, consumer demands, and market needs, planning and following strategic 
buying processes that are essential when taking a collection from the design showroom to the store. This three-year full time course forms 
business professionals with core fashion buying skills covering all sectors of the fashion and luxury markets. Participants progress to learn 
the selection and purchasing of luxury fashion products for high street brands, boutiques, innovative independent fashion labels and 
e-commerce retail outlets using existing and contemporary business models, encapsulating innovation, new media, and technology in the 
global buying process. 

The course explores trends, stock mix, the buying calendar, range planning, pricing strategies and profitability, all crucial when planning 
the purchase of a seasonal fashion collection. Excellent negotiation techniques with suppliers are fundamental, together with issues 
in pricing, merchandising, budgets, JIT ordering, distribution channels and supplier lead times. Buyers need to be both creative and 
business-minded, with strong merchandising, analytical skills in order to understand and successfully manage the supply chain. Accurately 
predicting sales and customer demand is crucial to the success of a fashion company. Buyers may work just a few months in advance, or 
at times years ahead depending on the product and market positioning. Participants learn how to anticipate trends through careful analysis 
of fashion weeks, through research and investigation of the target audience, and by evaluating tendencies and current issues in the fashion 
industry, including sustainability and new media influences that affect consumer taste and essentially, consumer buying habits. They 
learn how to make detailed analyses of past sales records in order to predict future sales, exploring the technical and theoretical aspects 
of a buying campaign and the impact of merchandising and visual display on sales, both in store and in online retailing (e-commerce). 
Participants learn real-world skills working on buying campaigns, seeing how collections and launches are viable, and in collaboration with 
international companies on industry projects and case studies. Meanwhile classes in fashion context and culture provide the necessary 
skills to make a critical assessment of a brand or client’s lifestyle and legacy, completing the course with a highly sought after professional 
profile in fashion and luxury buying.

This course is part of the fashion business study pathways. With fashion business as the core subject, participants specialise in the chosen 
area of interest (buying), completing the course with a distinct professional profile.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• Fashion buying strategies
• Contemporary buying and e-commerce
• Fashion buying and product development management
• Economics & Business Planning
• Fashion marketing management
• Purchasing budgets and range planning
• Supply chain management & distribution
• Stock management and merchandising mix
• Communication, time management, leadership
• Professional research & presentation methods
• Fashion history & cultural contemporary perspectives

Possible career paths
• Fashion buyer
• Product manager
• Retail manager
• Project manager
• Distribution manager
• Operations & logistics manager

Year two
Visual and Emotional Branding
The Contemporary Product
Fashion Next
Finance and Management Control

Year three
Omnichannel Distribution
Honours Project Fashion Business & Buying
Future of Fashion

Year one
Introduction to Fashion
Alpha Marketing
The Luxury Fashion Product
Principles of Business

Study Units

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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FASHION BUSINESS,
COMMUNICATION & MEDIA

Undergraduate Programmes
BA (Hons) Degree (Pathways)1

Go viral, post & publish - communicating fashion & style
In a media-dominated world, being able to communicate and connect with consumers through different media techniques or channels is 
one of the most sought after and relevant skills in the fashion, luxury and creative industries. This three-year full time course provides a 
broad education into cultural, creative and social fashion business contexts along with contemporary communication channels, including 
online tools, video, and printed media using images and copy, together with the most innovative technologies, to create and enhance 
business communication strategies specifically for the fashion and luxury markets. Understanding the relationship between product, 
consumer target and market placement is key to producing a successful media communication proposal. 

This dynamic course investigates ways to create the ‘buzz’ that is necessary to increase brand awareness, while also respecting brand 
image and any constraints of an assigned brief, or communication budget. Participants follow an extensive analysis of style, understanding 
how language, visual image and sound can influence emotions and consumer behaviour, defining and disseminating fashion ‘trends’ as 
inspiring ideas not only in clothing, but also for accessories and all areas of the luxury and creative industries. Taking a look at historical 
and contemporary examples of fashion, image and photography, participants learn how to incorporate and captivate the magic of fashion 
and luxury in videos, web platforms and through social networks. They understand the philosophy, growth and importance of social media 
in business, and learn how platforms such as Facebook, Instagram, Pinterest, and Twitter are used to represent an organisation, promote 
a product or a brand, and are powerful tools in connecting with consumers by creating a loyal following. The course focuses on a sound 
knowledge of traditional and digital marketing, alongside editorial skills for PR and press activity including fashion writing and copyediting, 
publication advertising & marketing, finance and budget management, as well as media planning, creative direction and fashion shooting 
- perfectly balancing traditional and new media communication activity. Via the study of semiotics participants analyse the world of verbal 
and non-verbal communication, learning how to take simple gestures and turn them into influential promotional conversations.

This course is part of the fashion business study pathways. With fashion business as the core subject, participants specialise in the chosen 
area of interest (communication & new media), completing the course with a distinct professional profile.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• Social media for business
• Traditional and digital media
• Advertising & marketing strategies
• Implementation of a communication campaign
• Fashion brands and branding
• Economics & Business Planning
• Fashion writing & effective copy, editorial
• Communicating through image, style and semiotics
• Digital image
• Cultural contemporary perspectives, trends and forecasting
• Strategies of contemporary fashion photography & video
• Portfolio and visual communication
• Design research theory & practice

Possible career paths
• Digital marketing manager
• Media planner/media manager
• Communication manager/director
• Marketing manager
• Multimedia content designer
• Social media editor/manager

Year two
Visual and Emotional Branding
Editorial Environment
Luxury Image & Brand Construction
Finance and Management Control

Year three
Creative Direction
Honours Project Fashion Business Communication & Media
Future of Fashion

Year one
Introduction to Fashion
Alpha Marketing
The Luxury Fashion Product
Principles of Business

Study Units

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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INTERIORS

Undergraduate Programmes
BA (Hons) Degree1

Creative living for residential, commercial & luxury space
Interpret space and enhance the way we live today using colour, layout, acoustics, lighting, furniture and fabrics. Interior designers plan 
responding to the ‘identity’ of the given space, as well as taking on board demands of physical wellbeing, and performance needs of the 
space in question. This three-year course covers a complex mix of technical design skills (CAD), combined with a contemporary approach, 
learning how to create a story evoking both style and mood in the main areas of contemporary lifestyle interiors: residential, commercial, 
retail, public spaces, and exhibition design. Participants discover how to interpret and ‘read’ a space, combining technical aspects in 
construction with contemporary design elements, fundamental for the successful management and development of design proposals. They 
research and evaluate past and current trends, and brand identity, responding to their own individual style combined with industry needs, 
project briefs, brand image strategies, or specific client requests. 

The history and evolution of interior design takes a look at the discipline as an art form and as a science in its ability to ‘transform’ space. 
Throughout the course focus is on interiors specific to the world of luxury where participants research and analyse the importance of 
brand identity, planning for retail spaces such as flagship stores, showrooms, trade fairs and exhibition spaces. ‘Real world’ experience in 
project development is achieved through collaborations with companies on industry projects, taking an idea from concept through to final 
presentation, as well as ‘signing-off’ the space upon completion. Covering different segments of the market participants receive professional 
feedback and guidance from the company throughout the project. A final graduation showcase for selected participants provides the 
opportunity to exhibit their designs, and further network with industry professionals. They are encouraged to experiment with contemporary 
design, and consider new approaches in the industry that are evolving today, including influences in sound, scent, tactile features, ‘well-
being’ design, sustainability and innovative new materials. Being able to develop, design, and present forward-thinking solutions for interior 
design projects, with a strong aesthetic awareness, opens up diverse career opportunities in contemporary architectural and interior design 
practices, and interior divisions in the fashion, luxury and creative industries.

This course forms the base of all three-year interior design study pathways. With interior design as the core subject, participants select from 
different pathways to specialise in a chosen area of interest, responding to individual creative flair and passion.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• Spatial design
• Designing public spaces
• Residential design
• Brand identity into interior design
• Professional portfolio
• Materials and surfaces
• Illustration and colour technique
• CAD
• History of art and design
• Research approaches

Possible career paths
• Interior designer
• Interiors for editorial/publishing
• Showroom management
• Consultant for exhibitions/installations
• Set designer

Year two
Contemporary Project Analysis
Interior Design Experience
Interior Design Defined
Design and Cultural Perspective

Year three
Residential Interior Design
Branded Environments
Final & Graduate Projects
Researching Theory and Practice

Year one
Interior Architectural Fundamentals
Approaching Interior Design, Project and Processes
Interior Design Project
History of Art, Design and Visual Culture

Study Units

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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INTERIOR DESIGN 
& LIGHTING

Undergraduate Programmes
BA (Hons) Degree (Pathways)1

Lighting up the world of interior design
Both natural and artificial light impacts human response and behaviour, as well as influencing and manipulating space through strategic 
lighting design. This three-year full time course investigates lighting for contemporary lifestyle and luxury interiors including architectural 
spaces (residential, commercial, retail, public), and for entertainment, events and art installations. The course covers a complex mix of 
technical illustration and drawing skills (CAD), combined with the knowledge and understanding required to correctly interpret the ‘light’ 
atmosphere of a space, and translate this into creative and technical lighting design solutions. Participants understand the principles of 
lighting, learning how to successfully create a project outline or light installation for an exhibition, fashion show, retail space, or residence. 

They move onto study more technical aspects of lighting design including LED and fibre optics, colour, beam, light shaping, output and 
distribution, and are encouraged to experiment with contemporary design as well as considering new and innovative approaches in the 
industry that are evolving today. The study of the relationship between humans, light, and space is an essential element of the whole interior 
design process, and participants learn the importance of developing a detailed lighting project for different contexts, with particular focus 
on the fashion and luxury markets, analysing events where lighting installations may take days to set up, for just a few moments of spectacle. 

They look at the affect of lighting in retail, and how colour and light intensity change the overall space, or appearance of a product. Case 
studies of famous Italian lighting brand designers, such as Achille Castiglioni and Vico Magistretti provide an insight into the fundamental 
synergy between lighting and industrial design as seen in their masterpieces combining tradition and innovation with an accurate study 
of lighting principles. Participants experience ‘real world’ project development collaborating with companies on industry projects, taking 
an idea from concept through to final presentation, as well as ‘signing-off’ the space upon completion. Throughout the project they 
receive professional feedback and guidance from the company while a final graduation showcase for selected participants provides the 
opportunity to exhibit their designs, completing the course with the skills to manage projects from a technical and emotive point of view 
covering all contemporary lifestyle locations. This course is part of the interior design study pathways. With interior design as the core 
subject, participants specialise in the chosen area of interest (lighting), positioning themselves as an industry expert with a specific and 
highly sought after professional profile.

This course is part of the interiors study pathways. With interior design as the core subject, participants specialise in the chosen area of 
interest (lighting), completing the course with a distinct professional profile.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• Lighting for residential spaces
• Fashion brands
• Principles of lighting design
• Lighting for public spaces
• Lighting for fashion shows and events
• Innovative lighting systems and effects
• Translating brand identity into interior design
• Professional portfolio
• Illustration and colour techniques
• CAD
• History of art and design
• Research methodology

Possible career paths
• Interior designer for luxury residences, hospitality, retail spaces
• Lighting specialist for luxury residences, industry, hospitality, retail spaces, exhibition, installation

Year two
Contemporary Project Analysis
Lighting Design Experience
Illumination and Lighting
Design and Cultural Perspective

Year three
Lighting Interaction
Lighting & Branded Environments
Final & Graduated Lighting Projects
Researching Theory and Practice

Year one
Interior Architectural Fundamentals
Approaching Interior Design, Project and Processes
Interior Design Project
History of Art, Design and Visual Culture

Study Units

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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DESIGN
FOR PRODUCTS

Undergraduate Programmes
BA (Hons) Degree1

Luxury	furniture	&	industrial	design:	from	concept	to	commercialization
Both furniture and industrial product design overlap with many creative fields including crafts, fashion, art, and interior design. Product 
designers understand where these areas meet, making use of contemporary influences and appropriate methods in their own creative 
process, designing luxury furniture, bespoke one-off items, or products for industrial design and commercialisation. This three-year 
course covers a mix of applied manual, technical and digital design skills (technical drawing, 3D modelling, visualisation and prototype 
development), combined with a holistic approach in the journey towards design project development; working individually and in teams 
nurturing and developing creative talent in design processes, methods and final product realisation. Participants learn how to effectively 
apply research methods to the development of product design proposals. They acquire knowledge of the basic principles of industrial 
processes and organisation, and gain expertise of material properties learning how to exploit and employ existing or new materials 
effectively and in innovative ways. Particular attention is given to product sustainability, ergonomics and user awareness, together with 
preparation in design language and communication, providing a professional approach in the planning, negotiation and presentation of 
ideas. The history and evolution of product design takes a look at the discipline in different cultural and theoretical contexts, together with 
a focus on ‘italianness’: Italian craftsmanship, design and style, admired globally in the luxury furniture and product design industries, and 
showcased at the ‘Salone del Mobile’ exhibition in Milano, Italy, considered as the most important event in the international furniture design 
calendar. Furthermore, the London Design Festival supports the projects that celebrate creative minds, shaping, disrupting and engaging 
with the industry, and its dynamics.

Participants research and evaluate past and current trends and design identity, and engage in market research, being able to respond 
to their own individual style, combined with industry needs, project briefs, brand image strategies, or specific client requests. Creativity 
and independent thinking is encouraged throughout the course and participants experiment and test their design skills and competences 
in an industry-driven project in partnership with a leading company, while additional networking opportunities are offered during a final 
graduation event for selected participants, showcasing forward thinking designs for this exciting, challenging and innovative industry.

This course forms the base of all three-year product design study pathways. With product design as the core subject, participants select 
from different pathways to specialise in a chosen area of interest, responding to individual creative flair and passion.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• Technical drawing & rendering (CAD)
• The product design process
• Product analysis
• Product branding
• Industry project work in collaboration with companies
• The history and culture of product design
• Design methodology & development
• Industrialisation of the creative process
• Final project and portfolio creation
• Creative research practice and theory

Possible career paths
• Product designer
• Product development manager
• Design director
• System designer
• Concept designer

Year two
Aesthetic Culture
Project Culture
Product Design Culture
Design and Cultural Perspective

Year three
Integrated Product Design
Professional Product Design
Final Project & Portfolio
Researching Theory & Practice

Year one
Product Design Methodology
Product Design
Furniture Design Product
History of Art, Design and Visual Culture

Study Units

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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PRODUCT DESIGN 
& FURNITURE

Undergraduate Programmes
BA (Hons) Degree (Pathways)1

Crafting the future in contemporary furniture design
Designing contemporary furniture for volume production or creating one-off bespoke designs - technology, innovation, and style hold the 
key to success. This three-year course covers a mix of applied manual, technical and digital design skills together with creativity, nurturing 
and developing individual style in the growing and competitive product and furniture design industry. With a focus on Italian craftsmanship, 
design and style, the course explores how Italian manufacturing is exemplary in its identification and use of materials and manufacturing 
techniques. During the course participants will learn advanced furniture design skills (technical drawing, 3D modelling, visualisation and 
prototype development with CAD), and the translation of a design concept into a finished product. They will work on abstract or luxury 
pieces for display, multifunctional designs that may include hidden compartments or secret components, and products for mass production, 
taking into consideration the principles of ergonomics and the emotional and functional experience of the end user. The study of materials 
is key: looking at their properties and potential manipulation for product crafting and manufacture is an important part of the furniture 
design process that seeks to address contemporary requirements of wellbeing and comfort. Participants are encouraged to experiment 
with contemporary design aesthetics whilst considering new approaches put forward by the industry today, including renewable and 
sustainable resources, and innovative new materials.

Participants research the history and evolution of product design, considering user preferences and industry trends, company briefs or 
brand image strategies. Throughout, particular attention is given to research methods, ethnographic studies and project management 
skills, working individually and in groups. Participants are also given the chance to test their skills in a professional setting collaborating on 
industry projects with companies looking for original and innovative contributions. Participants receive professional feedback throughout 
the industry driven project. A final graduation showcase event allows selected participants to further network, while business preparation 
and communication skills provide them with a professional approach in the negotiation and presentation of contemporary furniture design 
ideas to companies and new clients.

This course is part of the design for products study pathways. With product design as the core subject, participants specialise in the 
chosen area of interest (furniture), completing the course with a distinct professional profile.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• Technical drawing & rendering (CAD)
• The design process
• Product analysis
• Industry project work in collaboration with companies
• The history and culture of product design
• Basic principles of interior design
• Design methodology & development
• Industrialisation of the creative process
• Final project and portfolio creation
• Creative research practice and theory
• History of art and design
• Research methodology

Possible career paths
• Product development manager
• Product designer
• Furniture designer
• Concept designer

Year two
Aesthetic Culture
Project Culture
Furniture Design Culture
Design and Cultural Perspective

Year three
Integrated Product Design
Professional Design
Final & Graduate Projects
Researching Theory & Practice

Year one
Product Design Methodology
Product Design
Furniture Design Product
History of Art, Design and Visual Culture

Study Units

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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VISUAL
DESIGN

Undergraduate Programmes
BA (Hons) Degree1

Graphic design for multimedia communication
Todays graphic designers not only work with technical image, they consider the look and feel of the design, they understand the message 
they need to communicate and their audience; visual designers take on a 360° view of the creative design process. This three-year course 
investigates visual design communication by working on innovative ideas in graphic design and new media for all fields of the creative 
industries. Studying a complex mix of technical design skills covering the most important digital software, drawing and design elements 
of typography and lettering, colour, print, layout composition and visual hierarchy, packaging and signage, participants also tackle the 
theories of perception and Gestalt, contemporary realities and sociocultural scenarios, creating meaningful designs in a technological 
and emotionally charged world. They learn how to communicate through visual language and storytelling, including video and new media 
(web design, blog, social platforms), focusing on visual communication as a strategic lever; creating a new approach in brand identity, 
sequential imaging in advertising, or innovative ideas in publishing and online magazines.

By studying marketing strategies, communication methodology, cultural anthropology and the techniques of media, participants learn 
how to give a balanced and functional voice to a company, product, or service, applying creative solutions to marketing concepts in 
order to sell or promote products or ideas through design. They understand the importance of researching and selecting a unique and 
distinguishing style for different clients and brands in order to uphold brand identity and communicate a message. The study of video, 
animation, interaction and motion graphics is fundamental in today’s contemporary visual arena. Video is a powerful tool that can transform 
the aesthetic codes of companies or brands, creating a strong visual identity determining the success of a product or service, expanding 
the brand influence and focalising its position in the marketplace or in society. Participants experience ‘real world’ project development 
in a professional setting collaborating in industry projects with companies looking for original and innovative contributions. Throughout 
the project they receive feedback and guidance, while communication skills provide a professional approach in the negotiation and 
presentation of ideas to companies and new clients. A final graduation showcase event for selected participants provides the opportunity 
to exhibit their work and network with industry, completing their final year with the necessary skills to begin a career in visual design.

This course is also available as a BA (Hons) four year course (including Sandwich Year Placement)1.

Learning focus
• Manage publishing & editorial projects
• Exhibit design (stage, retail, corporate interior, art event)
• Visual identity & branding (logo, corporate design, signage)
• Interface design for E-shop, online platforms, and social media
• Photography & art direction
• Communication publishing & techniques for brands
• Graphic layout & art direction for website & digital application
• Creation and Image development, research and editing
• Infographics
• Professional design portfolio & presentation skills

Possible career paths
• Graphic designer for publishing (editorial)
• Graphic designer for packaging and branding
• Art director for advertising agencies
• Visual designer for exhibit and corporate design
• Visual designer for digital, interactive, web communication

Year two
Visual Communication
Brand Visual Communication
Multimedia Communication
Design and Cultural Perspective

Year three
Art Direction Experience
Art Direction for Digital Media
Portfolio & Final Project
Researching Theory and Practice

Year one
Visual Design Principles
Visual Graphics Elements
Publishing Design
History of Art Design & Visual Culture

Study Units

1) Participants who successfully complete the programmes will be awarded with a BA (Hons) Degree by Manchester Metropolitan University-UK; BA (Hons) Degree (sandwich) is 
a four-year course which includes a 36-week placement. 120 credits are available each year of study in order to gain an honours degree, obtaining 360 credits upon successful 
completion of the three-year course. Participants on the four-year sandwich course will receive 120 practice credits for the additional year. All candidates should meet specific entry 
requirements (please check www2.mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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Istituto Marangoni courses at postgraduate level ensure participants an advanced level of training in all areas of fashion, design, 
and	 art,	 providing	 an	 opportunity	 to	 specialise	 and	 further	 develop	 their	 knowledge	 and	 expertise	 in	 a	 specific	 subject,	 and	
essentially enhance skill and ability. 

Preparatory Courses
Preparatory courses are structured to ensure participants are fully 
prepared to meet the challenges of postgraduate level training. 
The pre-sessional course is specifically designed for participants 
that require additional subject specific knowledge or technical 
tools for entry onto any of the master’s fashion programmes at 
Istituto Marangoni.

MA	Master’s	Degrees	
These full time postgraduate level courses are highly specialized 
programmes that aim to support participants’ careers in the 
fashion, luxury, and creative design and art industries. They are 
designed for those who have already acquired specific skills 
in the appropriate area at undergraduate level, or for industry 
professionals who wish to deepen their knowledge of a specific 
subject in fashion, design, and art.
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PRE-SESSIONAL
FOR	MASTER’S

Postgraduate Programmes
Preparatory Courses

Full preparation for postgraduate level studies
This course prepares participants for entry onto any of the master’s programmes at Istituto Marangoni. Participants gain a solid base in 
advanced level training methods, and experience the intensive learning approach and academic rigour that is required to successfully 
follow one of the full-time postgraduate courses. The course is specifically tailored for individuals with a background in fashion, art, design, 
and business or similar, who are looking to progress in their studies and experience to master’s level. Comprised of projects based on a 
systematic and comprehensive approach to the industry, the course is organized in relation to a chosen subject area.

Area: Fashion Design
The course aims to support participants for progression onto the MA Fashion Design Womenswear course by covering the essential 
stages of the design process: research, analysis, ideas generation and design development. Participants are expected to conduct in-
depth primary and secondary research in order to develop an original concept for fashion design, before analysing and responding to 
the research through drawing, fabric manipulations and extensive design development. The course further supports participants in their 
progression by covering core academic skills including academic writing and presentations.

Area: Fashion Business
The course aims to support participants’ understanding of the complex issues affecting the world of fashion business and the strategies that 
brands employ to navigate these challenges. Participants will cover subjects including fashion communication, marketing, supply chain 
and trend forecasting, to provide a strong groundwork of the key principles and theories necessary for progression to MA level. The course 
also includes academic writing and an introduction to numerical digital skills (Excel) to ensure that participants have the core competencies 
required for postgraduate study. 
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FASHION DESIGN
WOMENSWEAR  

Postgraduate Programmes
MA	Master’s	Degree1

Make an impact on the world of fashion
The postgraduate programme Fashion Design Womenswear has consistently equipped participants with the creative skills and 
professionalism demanded by the global fashion system, with outstanding links to industry, and alumni successfully placed in major fashion 
and luxury brands or running their own fashion labels. This dynamic 15-month course (including placement) cultivates the design creativity, 
individual style and personal vision of participants while they respond to the rapidly evolving landscape of fashion through a series of 
project-based activities that reflect different aspects of industry practice. In this way, participants are challenged to develop their thinking 
about fashion – what it is and what it can become – to realise their full potential, while gaining advanced fashion design skills together with 
industry preparation. Participants graduate with an understanding of their unique identity as designers and of their position in the fashion 
industry based on market intelligence. 

At postgraduate level, participants will already have experience in fashion design, pattern cutting, garment making and portfolio creation 
in order to successfully meet the challenges of this course. Content includes creative and conceptual research, design development and 
experimentation, professional project development, and collection development. They are encouraged to work experimentally with the 
shape and construction of garments, with the use of renewable and sustainable resources and to devise imaginative ways of working with 
materials and techniques - the true, creative artisan of fashion combined with the excellence that is “Italianness”; internationally acclaimed 
craftsmanship, design and style. The strong design and practical elements of the course run alongside contextual, theoretical, conceptual 
and forward-looking perspectives. Participants have the opportunity to focus on a personal area of enquiry through research and conceptual 
development, leading to a dissertation project accompanied by individually proposed practical work such as a fashion artefact or capsule 
collection. Current issues in the fashion industry are also addressed in subjects such as neo-craftsmanship, hi-technology and alternative 
business models, together with professional links with fashion companies; industry projects and guest speakers all assist to provide a 
detailed insight into the realities, and the opportunities, of fashion design.

Learning focus
• The design process for womenswear collections
• Fashion illustration and presentation techniques
• Pattern cutting, garment making & production planning
• The future of fashion
• Connections between design and culture
• Marketing, communication, promotion and brand identity
• Trend research
• Creative research techniques
• The artisanship of fashion
• Textiles, new materials and technologies in design
• Contextual and theoretical studies

Possible career paths
• Fashion designer
• Fashion illustrator
• Creative director
• Textile designer
• Fashion consultant
• Trend researcher/forecaster

1) Participants who successfully complete the programmes will be awarded with a Master’s Degree by Manchester Metropolitan University-UK; Master’s Degrees include a 12-
week work placement. Participants obtain 180 credits upon successful completion of the MA course. All candidates should meet specific entry requirements (please check www2.
mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.

Fashion Exploration
Contextual and Cultural Studies
Design Intentions
Research Methods
Industry Placement
New Fashion Identities
Dissertation

Study Units
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FASHION STYLING 
PHOTOGRAPHY & FILM  

Postgraduate Programmes
MA	Master’s	Degree1

Fashion expressed through still & moving image (multimedia video)
Conceptualise, style, shoot, develop and communicate. Contemporary fashion image makers & photographers understand the importance 
of styling to create a story and an atmosphere, together with the growing connections between still and moving image to express fashion and 
luxury. This 15-month course (including placement) trains participants to become visual image specialists with advanced skills development 
in subjects such as: styling and publishing, photography and fashion video techniques, fashion magazines and photo editorials for both 
offline and online media. Through technical experimentation, cultural content and creative research, the course looks at how to reflect 
the soul and identity of a fashion trend through photography and moving image. Concentrating on the visual language of communication 
participants approach the key different aspects of fashion styling, learning how to persuade, inspire and create an emotional response. 

They acquire the technical, creative skills and theoretical knowledge needed to create a fashion shoot from initial concept to final editing – 
including analysis of current and future trends, semiotics, storytelling and contemporary context of fashion. During the course participants 
also apply technical and cultural notions through studio projects (in-house or external), learning how to negotiate and plan the technical and 
creative process. Research can lead to search for a location or photo studio, develop the use of light and colour composition developing 
the sensibility to ‘capture’ their subject respecting the mood and theme of the creative proposal, brand image or client brief. Today’s 
professional fashion stylists increasingly work with moving image, this course investigates the role and influence of fashion film used by 
many fashion brands as a means to highlight particular products or design features with new ways of telling the story of fashion, relying 
entirely on short films distributed online in their communication strategies. Alongside introductory technical and aesthetic aspects of 
photography and video, that incorporate aspects such as lighting, composition, editing and special characteristics of multimedia video, the 
course develops business awareness and networking, bringing observation and communication abilities together with artistic and creative 
expression. Together with professional links direct with fashion companies; industry projects and guest speakers all assist to provide a 
contemporary insight into the realities, and the opportunities, of fashion styling. 

Learning focus
• Styling development and analysis
• Photography & editing
• Visual communication & multimedia video
• Design experimentation
• Publishing
• Sociology of the fashion image & storytelling
• Innovative research methods and analysis
• History of fashion photography and video
• Enhancing a professional portfolio

Possible career paths
• Photo editor
• Fashion stylist
• Image consultant
• Personal stylist
• Art/creative director
• Fashion photographer
• Graphic designer

Some components of this course may be undertaken at an external professional studio or contemporary photographic centre.

Style Research
Fashion & Culture
Contextual and Cultural Studies
Fashion Styling & Creative Direction
Research Methods
Industry Placement
Creative Direction & Identity
Dissertation

Study Units

1) Participants who successfully complete the programmes will be awarded with a Master’s Degree by Manchester Metropolitan University-UK; Master’s Degrees include a 12-
week work placement. Participants obtain 180 credits upon successful completion of the MA course. All candidates should meet specific entry requirements (please check www2.
mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.



67

FASHION PROMOTION
COMMUNICATION & MEDIA  

Postgraduate Programmes
MA	Master’s	Degree1

Making fashion and luxury products desirable
Promoting what is fashionable and making products desirable is the work of the fashion promotion and communications expert. Fashion 
promoters define advertising campaigns and organise promotional activity through the most appropriate communication channels that reflect 
and represent the image of a brand, or luxury product. They organize presentations, events, fashion shows, exhibitions, conferences, press 
office and public relations activities, utilising different methods of communication, media and marketing. This 15-month course (including 
placement) trains participants in technical and theoretical notions needed to create a professional communication campaign through 
the study of fashion and luxury marketing management, public relations, social media and advertising. Understanding the connection 
between consumers, the product, and the markets in which they operate is key to producing a successful communication strategy. During 
the course participants learn how to anticipate and respond to developments in media and communication through subjects such as 
fashion promotion, journalistic techniques, creative direction, PR, digital marketing, analytics, ethics, fashion styling and art direction. They 
explore the major theories and debates that dominate fashion promotion and evaluate different techniques applicable in creating and 
understanding the role of ‘image’ in fashion, as well as analysing historical and contemporary references. Content includes, understanding 
of public relations within fashion houses: from customer management to the identification of key industry players and celebrities, and 
from fashion show organisation to the management of press days, conferences and events. The course also includes a development and 
understanding of the visual creative process for fashion magazines and brands, work placement and dissertation.

Looking at fashion advertising, editorial and creative direction in media, communication and promotion, participants evaluate and analyse 
trends in fashion styling, photography and journalism. They also gain an advanced knowledge of creative writing processes encouraging 
their own vision and professional preparation for various roles in the fashion industry which foster innovation, entrepreneurial thinking and 
problem solving. The impact of new technologies has changed the face of communication and this course looks at finding the right balance 
between conventional or strategic promotional and marketing campaigns, and communication through new media including viral platforms, 
online blogs, magazines and social media – also investigating the use of new media for commercial benefit. Together with professional 
links direct with fashion companies; industry projects and guest speakers all assist to provide a detailed insight into the realities, and the 
opportunities, of fashion promotion and communication.

This course develops career-ready strategic, creative brand communicators and is aimed at participants that have previous undergraduate 
level study or similar, or proven work experience completing the course with skills in media and promotion for the fashion and luxury 
industries, with the ability to apply key fashion communication channels and theories across all written and visual media campaigns.

Learning focus
• Journalistic Writing and Techniques
• Communication, Advertising and Promotion Strategies
• Semiology
• Visual Communication and Fashion Images
• Editorials and Fashion Styling
• Digital Technologies / Digital Marketing 
• Big Data, Analytics and Digital Disruption 
• Brand Ethics and Corporate Social Responsibility
• PR and Event Management 
• Research Methods

Possible career paths
• Art director/creative director
• Social media and web content editor
• Digital advertising expert
• Digital marketing manager
• PR and communication manager
• Media planner

Communication & Criticism
Fashion & Culture
Contextual and Cultural Studies
Creative Direction
Research Methods
Industry Placement
Innovative Communication
Dissertation

Study Units

1) Participants who successfully complete the programmes will be awarded with a Master’s Degree by Manchester Metropolitan University-UK; Master’s Degrees include a 12-
week work placement. Participants obtain 180 credits upon successful completion of the MA course. All candidates should meet specific entry requirements (please check www2.
mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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FASHION & LUXURY
BRAND MANAGEMENT  

Postgraduate Programmes
MA	Master’s	Degree1

Become the guardian of luxury brands
The brand manager’s role within the fashion luxury goods industry is to motivate, create desire, and build trust through various channels in 
merchandising, marketing and communication in order to meet the expectations of a luxury brand’s vision and strategy. This 15-month course 
(including placement) provides in-depth knowledge of branding, luxury management, marketing, finance and technology specifically for the 
fashion and luxury goods industries through industry-linked projects and competitions. Experts in luxury brand management know exactly 
where their products are positioned, fully understand their role in the market, and constantly analyse their relationships with customers, both 
locally and globally. However, the task of the brand manager is not only to attract and retain consumers, but also to improve the practical 
and organisational management of a brand within the fashion organisation - this course addresses both areas; luxury branding together 
with business management and organisation skills. Participants learn how to adapt communication, marketing and promotional techniques 
to reach sale goals and fully apply the key strategies of luxury businesses. As well as concentrating on the intangible elements: customer 
relationships, the impact of social media and the consumer ‘experience’, the course makes a critical analysis of the more tangible elements 
of branding; product attributes (quality, features, and design), and the difference between brand image and brand identity, packaging and 
labelling. A successful luxury brand manager works on all of these aspects. The fashion industry placement within the programme, giving 
students the opportunity to put theory into reflective and purposeful practice within the field.

Participants become experts in making key branding decisions including in brand extension and brand repositioning, and learn how 
to detect any weaker products in a collection. Analysis of the target audience and marketing mix provides a solid grounding for brand 
strategy development together with research on how companies in the fashion and luxury market develop their own interpretation of brand 
positioning and devise innovative strategies. 

The impact of social media has changed the face of communication and this course looks at finding the right balance between corporate 
brand image, new media and viral platforms – key to the success of luxury brands today. Along with the study of past styles and the analysis 
of current trends and forecasts related to “future-fashion”, participants are able to question how aesthetic expressions and interpretations 
of social and cultural trends influence positioning and brand image. Current issues in the fashion industry are also addressed such as hi-
technology, neo craftsmanship and alternative business models, together with professional links direct with fashion companies; industry 
projects and guest speakers all assist to provide a detailed insight into the realities, and the opportunities, of fashion. 

This course is for participants that have previous undergraduate level study or proven work experience, completing the course with 
branding and management skills for various positions within the fashion, luxury and creative industries.

Learning focus
• Marketing, Communication and Branding
• Management and Strategy in Luxury
• Finance and Wealth Management 
• Big Data, Analytics and Digital Disruption 
• Luxury expansion and growth
• Future of Luxury
• Experiential Marketing
• Sociology, Contextual and Cultural Studies
• Corporate Social Responsibility
• Research Methods

Possible career paths
• Communication manager
• Brand strategist
• Brand manager
• Operations manager
• Retail director/manager
• Strategic planner
• Consultant

Fashion & Culture
Luxury Marketing Strategies
Contextual and Cultural Studies
Strategic Luxury Branding 
Research Methods
Industry Placement
Luxury Management
Dissertation

Study Units

1) Participants who successfully complete the programmes will be awarded with a Master’s Degree by Manchester Metropolitan University-UK; Master’s Degrees include a 12-
week work placement. Participants obtain 180 credits upon successful completion of the MA course. All candidates should meet specific entry requirements (please check www2.
mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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CONTEMPORARY 
FASHION BUYING

Postgraduate Programmes
MA	Master’s	Degree1

Study Units

From showroom to store: buying fashion for a living
Learn how to put together a successful collection range – from the design showroom to the store; the fashion buyer decides what will be 
on display next season. They plan the purchasing of seasonal items, identify upcoming trends and choose the right product and brand 
mix. Fashion buyers are the main drivers in the global fashion retail industry, a pivotal area and influential role in any successful fashion 
business. At postgraduate level participants will have previous undergraduate level studies in economics, marketing, fashion design with 
marketing or similar, or proven work experience completing the course with highly specialised skills in fashion buying. Providing current 
and future business models, encapsulating innovation, new media and technology in the global buying process, this 15 month course 
(including placement) covers contemporary issues in product selection and purchasing methods. Buyers need to be business-minded 
with strong analytical skills and the ability to negotiate and work alongside many departments including marketing and sales, ensuring 
new collections and items are commercially viable either in store, or via online retailing and e-commerce platforms. Participants learn the 
technical and theoretical aspects of a buying campaign analysing different retail formats and key macro trends leading towards a research-
based dissertation. By studying the organisation of the buying team and undertaking a fashion industry placement, they fully understand 
the role and responsibility of buyers and merchandisers in the global market. Key buying processes include stock mix and import-export 
techniques as well as pricing strategies and the ability to forecast the profitability of a fashion product. Participants analyse the buying 
calendar and correctly plan the purchase of a seasonal collection using a balanced combination of products and brands responding to 
current trends and influences with a multi-disciplinary approach. 

By understanding how the consumer perceives a collection they are able to put together an appealing, desirable and winning fashion 
collection. The relationship of visual merchandising and sales, negotiation techniques, and soft skills in communication, decision making, 
time management, leadership, and team working enable participants to successfully perform on real commercial projects developing 
effective buying strategies for a benchmark company. Participants apply the experience acquired on industry projects taught by qualified 
industry professionals, working to real company briefs, to prepare their own professional buying strategy for business, as well as potential 
industry start-ups.

Learning focus
• Fashion Buying Management 
• Trend Forecasting 
• Finance for fashion Buying
• Digital Technologies for Fashion Buying
• Big Data, Analytics and Digital Disruption
• Product Development and Innovation
• Supply Chain Management
• Advanced Fashion Retailing
• Corporate Social Responsibility
• Research Methods

Possible career paths
• Fashion buyer
• Visual merchandiser
• Product manager
• Brand manager
• Crm strategist
• Logistics & retail manager

Buying Management
Fashion & Culture
Contextual and Cultural Studies
Product Development & Supply Chain Management
Research Methods
Industry Placement
Future of Retailing
Dissertation

Study Units

1) Participants who successfully complete the programmes will be awarded with a Master’s Degree by Manchester Metropolitan University-UK; Master’s Degrees include a 12-
week work placement. Participants obtain 180 credits upon successful completion of the MA course. All candidates should meet specific entry requirements (please check www2.
mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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LUXURY ACCESSORIES
DESIGN & MANAGEMENT  

Postgraduate Programmes
MA	Master’s	Degree1

The Contemporary Artisan; management expertise & style
The luxury accessories industry has evolved from humble beginnings in producing functional add-ons, to the elevated status it has today  
turning bags, shoes, belts and small leather goods into iconic objects of desire. Accessories embellish fashion, and the fashion business 
recognises the embellishment, beauty and fame of accessories ‘Made in Italy’. Bridging creativity and business worlds, this course prepares 
specialised ‘sought after’ design and product management profiles. This 15 month course (including placement) is for participants that 
have previous undergraduate level study in the fields of fashion, design or similar, or proven work experience, wishing to extend their 
knowledge in accessories collection design, planning and management, with a focus on Italian craftsmanship and style admired and 
celebrated globally.

Italian luxury brands and generations of highly skilled artisans and craftsmen work incessantly to uphold and support the ‘Made in Italy’ 
trademark, recognised worldwide for quality top-class manufacturing techniques. Participants explore how to source both local and Italian 
manufacturing, which is exemplary in its identification and use of materials and manufacturing techniques, and learn how to successfully 
balance design and functionality with sophisticated aesthetics; organised visits to companies also provide first-hand experience of design 
and accessories manufacturing. Participants learn how to design and put together collections tied to the concept of ‘decorative’ luxury. 
Research into luxury accessories and the influence of the contemporary fashion panorama on style concepts and production techniques, 
as well as current issues in sustainability, neo-craftsmanship, hi-technology, alternative business models and the use of new materials will 
inform work.

Industry competitions and projects in collaboration with companies provide further opportunities to explore real business heritage values 
and manufacturing techniques, and the inter-seasonal nature of accessory products, putting together a coordinated collection and diverse 
range of accessories that may include: bags, purses, shoes and small accessory items. Throughout the project they receive professional 
feedback and guidance from academics and industry professionals. Putting together a successful dissertation, work-experience and a 
personal accessories collection requires in fact a strategic mix of research, creativity, advanced design, and business project planning; this 
course provides participants with the skills and knowledge to produce forward thinking design proposals for the high-end luxury market.

Learning focus
• The accessory product
• The luxury market
• Collection building and management
• Visual communication and brand identity
• Research methods
• Manufacture ‘Made in Italy’
• Materials for luxury accessories and product management
• Fashion research
• Fashion marketing
• Business management

Possible career paths
• Accessories/handbags designer
• Fashion illustrator
• Product manager
• Collection manager
• Consultant

Experimental Research & Crafting Techniques
Contextual and Cultural Studies
Design Concepts & Development
Research Methods
Industry Placement
Accessory Design Evolution
Dissertation

Study Units

1) Participants who successfully complete the programmes will be awarded with a Master’s Degree by Manchester Metropolitan University-UK; Master’s Degrees include a 12-
week work placement. Participants obtain 180 credits upon successful completion of the MA course. All candidates should meet specific entry requirements (please check www2.
mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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INTERIOR
DESIGN 
(Contemporary Interior Design)

Postgraduate Programmes
MA	Master’s	Degree1

When interiors speak the language of fashion
Furnishings, fabrics, textures and colours, experts in designing and translating style for living space or luxury residences work with all 
aspects of interior design, while positively managing client relations throughout the design project. This 15-month course (including 
placement) is for individuals looking to challenge the world of interiors, with particular attention to the concept of luxury interiors and new 
aesthetics. At postgraduate level participants will already have experience in design or technical project planning in order to successfully 
follow the course components in creative research, home décor design, professional project development, and business preparation. 

Working with different materials participants are able to make practical and accurate design choices, considering the durability of surfaces 
in areas that are exposed to high usage, or simply switching materials to create various ‘zones’ within a space that reflects a different style 
or feel. Participants learn how to combine technical aspects in layout, material choices and technology, with contemporary decoration 
and design elements, translating the ‘identity’ of a fashion brand, a business, or an individual, into a sophisticated project within the home 
collection sector. Experimentation with contemporary interiors is encouraged; by analysing the current discipline participants learn how 
to challenge traditional design styles, and take risks with innovative new proposals. They look at new attitudes in the industry that are 
evolving today including influences in sustainability and innovative new materials and technologies. Throughout the course participants 
manage the development of complex projects coordinating fabrics, colours, patterns and furnishings in harmony with both contemporary 
trends, and client needs using advanced technical design skills (CAD). They work on the interior design of living spaces within domestic 
settings, choosing furniture and styles for public spaces in hotels and restaurants as well as yacht interiors, and create design proposals 
that represent the leading companies of fashion and luxury décor.

The course syllabus is strongly oriented towards the working relationship between the designer and the client; the ability to negotiate design 
style proposals, or overcome problems, requires client involvement in every step of the design process. Communication skills further 
provide a professional approach in the presentation of ideas to businesses and new clients while a final graduation showcase event gives 
participants the opportunity to showcase their work and build a network of contacts within the industry.

Learning focus
• Design for residential spaces
• Client expectations and brief
• The luxury industry in design and interiors
• Professional portfolio
• Innovative materials and surfaces
• Illustration and colour techniques
• CAD design 3D rendering
• Fashion influence in home collection
• Creative research methods

Possible career paths
• Collection development manager
• Interior designer
• Illustrator
• Materials researcher/trend forecaster

New Aesthetics
Contextual and Cultural Studies
Brand Experience
Research Methods
Industry Placement
Creative Design Project
Dissertation

Study Units

1) Participants who successfully complete the programmes will be awarded with a Master’s Degree by Manchester Metropolitan University-UK; Master’s Degrees include a 12-
week work placement. Participants obtain 180 credits upon successful completion of the MA course. All candidates should meet specific entry requirements (please check www2.
mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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PRODUCT
DESIGN 
(Contemporary Furniture Design)

Postgraduate Programmes
MA	Master’s	Degree1

Designing	for	tomorrow,	with	a	hint	of	‘Made	in	Italy’	artistry
Product design, project methodology and the added value of ‘Italianness’. This 15-month course (including placement) is for individuals 
looking for advanced design skills, and an in-depth knowledge of the furniture and contemporary product design industry, becoming experts 
in managing and developing professional design projects. Participants learn how to integrate creativity with an extensive knowledge of 
materials, studying their properties and technical features alongside the application of new technologies. Visual representation in the form 
of renderings, and the creation of small prototypes further assist their ability to design and visualise products in connection with space or 
location, and accurately evaluate their functional and aesthetic properties. With a focus on Italian craftsmanship, and design language the 
course explores how Italian manufacturing is exemplary in its identification and use of materials and techniques to build strong aesthetic 
identities. Cult products of the ‘Made in Italy’ tradition are analysed in order to fully understand ‘aesthetic sensibility’ - one of the main 
features of the world-renowned Italian style, and showcased at the ‘Salone del Mobile’ exhibition in Milano, Italy, considered as the most 
important event in the international furniture design calendar. Furthermore, the London Design Festival supports the projects that celebrate 
creative minds, shaping, disrupting and engaging with the industry, and its dynamics.

Looking at the realities that define tomorrow’s furniture and product designs, participants take a look at key trends, contemporary 
lifestyles, user needs and emotional perceptions, understanding the relationship and ‘identity’ of the project to be developed. They look 
at new influences in the industry including sustainability, renewable resources, and innovative materials, as well as high profile designer 
case studies; researching the key steps in project development to obtain a full ‘360°’ vision of product design. Participants build their 
skills and potential as creative practitioners collaborating with companies on industry projects, taking an idea from concept through to 
final presentation. Throughout the projects they receive professional feedback and guidance and are supported in the negotiation and 
presentation of ideas to companies and new clients. At postgraduate level participants will already have prior undergraduate level study, or 
relevant industry experience in order to successfully follow the course components in creative research, product design, and professional 
project development. 

Learning focus
• Design of contemporary products
• Concepts in product design
• Reflections on design
• Research methods
• Material studies
• Contemporary Italian design manufacture
• Design languages analysis
• Design culture & new scenarios
• Branding
• Client projects

Possible career paths
• Furniture designer
• Product designer
• Product development manager
• Concept designer.

Design Culture
Contextual and Cultural Studies
Design Process
Research Methods
Industry Placement
New Design Approaches
Dissertation

Study Units

1) Participants who successfully complete the programmes will be awarded with a Master’s Degree by Manchester Metropolitan University-UK; Master’s Degrees include a 12-
week work placement. Participants obtain 180 credits upon successful completion of the MA course. All candidates should meet specific entry requirements (please check www2.
mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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FINE JEWELLERY
DESIGN

Postgraduate Programmes
MA	Master’s	Degree1

Premier collection design for international jewellery and luxury brands
Design collections for the international jewellery industry with the added value of ‘Made in Italy’ expertise and style. This 15-month course 
(including placement) is for individuals looking for advanced design skills, together with industry preparation, forming experts in the design 
and development of modern and fine jewellery for the luxury industry. At postgraduate level participants will already have experience 
in design in order to successfully follow the course structure based around illustration and technical drawing, design experimentation, 
jewellery collection building and project development. Planning and designing a jewellery collection requires creative abilities alongside 
advanced research skills combining the history of jewellery throughout the centuries, a thorough understanding of gemmology and an 
appreciation of the techniques of the goldsmith with contemporary aesthetic developments in art, design culture and fashion. Participants 
investigate leading international and Italian brands in order to create jewellery in line with current trends in the market. They learn about 
natural and artificial gemstones, the nature of metals and manufacturing processes, selecting appropriate workable materials for innovative 
final design solutions. 

Collaborating with companies on industry projects participants are able to experience modern and fine jewellery collection building in a 
real commercial environment, increasing their knowledge and potential as creative practitioners. They learn how to take their ideas from 
concept through to final presentation, looking at influences in Italian craftsmanship, design and style admired and celebrated globally 
in the sector. Throughout the project they receive professional feedback and guidance from the company. All phases of design project 
development, from technical drawing and inspirational storytelling, to a final visual presentation are supported by business skills specific 
to the luxury industry including marketing and trend research, visual communication skills and jewellery collection promotion, providing a 
professional approach in the negotiation and presentation of ideas to companies and new clients.

Learning focus
• Technical drawing & rendering
• Hand illustration and sketching
• Jewellery construction techniques and materials
• Gemmology
• The history and culture of jewellery design
• Design methodology & development
• The fine jewellery industry and its markets
• Business, communication and presentation
• Final project and portfolio creation
• Creative research practice and theory

Possible career paths
• Jewellery designer
• Product manager
• Collection manager
• Illustrator

Jewellery Techniques
Contextual and Cultural Studies
Jewellery Design & Culture
Research Methods
Industry Placement
Collection & Portfolio
Dissertation

Study Units

1) Participants who successfully complete the programmes will be awarded with a Master’s Degree by Manchester Metropolitan University-UK; Master’s Degrees include a 12-
week work placement. Participants obtain 180 credits upon successful completion of the MA course. All candidates should meet specific entry requirements (please check www2.
mmu.ac.uk/international/ for international equivalents); for further details please do not hesitate to contact the information office at the school.
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QAA REVIEW
Istituto Marangoni is reviewed by the Quality Assurance Agency 
for Higher Education (QAA). The most recent review report can be 
found here: https://www.qaa.ac.uk/reviewing-higher-education/
quality-assurance-reports/Istituto-Marangoni 

OFFICE FOR STUDENTS
The Office for Students (OfS) is the new independent regulator 
for higher education in England. Istituto Marangoni London is 
registered with the OfS. For more information, please visit www.
officeforstudents.org.uk

MANCHESTER METROPOLITAN UNIVERSITY 
Istituto Marangoni London offers programmes validated by 
Manchester Metropolitan University (Manchester Met) to lead to 
its awards. For more information about the University, please visit 
https://www2.mmu.ac.uk/

PROGRAMMES
The school will use all reasonable endeavours to deliver 
programmes in accordance with the validated programme 
specifications located at https://www.istitutomarangoni.com/en/
campus/london/courses-in-london/. Programme start and end 
dates are not expected to change, however, the school may 
need to alter dates, make variations to the content and methods 
of delivery of programmes, change tutors and locations from 
the published timetable, or make other reasonable changes 
with the overall aim of facilitating or improving the provision of 
any programme, and to ensure that the school delivers the best 
quality of educational experience to students. In making any such 
changes, the school will aim to keep changes to the minimum 
necessary to achieve the required quality of experience and will 
notify the affected applicants in advance about any changes that 
are required.

ACCOMMODATION
Within walking distance of the London School, there are a 
number of providers who offer accommodation for students 
only, alternatively, there are privately rented options, as well as 
short-stay accommodation for those arriving in the UK for the 
first time. For more information, please contact: housing.london@
istitutomarangoni.com

SCHOOL FACILITIES
Istituto Marangoni London provides specific types of spaces 
according to the different needs of its educational activities. 
School resources are available for specific courses during 
timetabled hours. All students are expected to share the School’s 
commitment to health and safety. For more information, please visit 
https://www.istitutomarangoni.com/wp-content/uploads/2018/07/
Istituto-Marangoni-London-Facilities-Inventory-List.pdf 

MATERIAL COSTS
Additional specialist course costs may occur during studies 
and depend on the chosen pathway (these may include, but 
are not limited to, for example, specialist books, professional 
printing, specialist materials, IT software and/or tools). For more 
information, please check individual course pages on https://
www.istitutomarangoni.com/en/

FREQUENTLY ASKED QUESTIONS AND USEFUL INFORMATION
Frequently Asked Questions (FAQs) are available at this link: 
https://www.istitutomarangoni.com/en/campus/london/frequently-
asked-questions/

Other useful School documents, including Student Terms and 
Conditions, are available at https://www.istitutomarangoni.com/
en/campus/london/london-school-regulatory-documentation/ 

Further information on our Fashion & Design courses, including 
Programme Specifications, can be found here: https://www.
istitutomarangoni.com/en/campus/london/courses-in-london/

SOCIAL MEDIA
For more insights into the School experience, please follow Istituto Marangoni on:

Istituto Marangoni Facebook  @MarangoniSchool
Istituto Marangoni Instagram   @IstitutoMarangoni
Istituto Marangoni Twitter     @MarangoniSchool
Istituto Marangoni London Student Social Media Account  @IMLondonStudents 

ADDITIONAL
SCHOOL INFORMATION
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Istituto Marangoni would like to thank 
graduates for providing the pictures that 
appear in this prospectus:
Andrea Afolabi, Matteo Agati,
Ghimas Karina Ayu, V. Barengo,
Melisa Boyalikli, Anna Burakowska,
Giulia Burti, Gao Chungfeng,
Alessio Donato, Marco Drammis,
Marie Lou Duvillier, Virna Facchinetti,
Mia Herman, Patricia Humm,
Mariana Jaramillo, Gabija Juraityte,
Sun Kexin, Zhenny Kuang, Jieun Lee,
Daniele Luca, Maria Lucci,
Mario Mele, Francesca Mottola,
Rebecka Noejdh, Alejandra Rendon Felix,
Mauricio Salgado, Maria Camilla Scalfi,
Maria Sole Schiavi, Olesia Sira,
Shinde Shrutika Sunil, Christopher Tanihaha,
Margaux Thibaut, Natali Vorotnykova,
Xu Wenwei, Kang Xuening, Yue Yin,
Miao Yuhang, Zoe Zanon.

Istituto Marangoni London
30 Fashion Street
London E1 6PX · United Kingdom
t. +44 (0)20 3608 2401 · f. +44 (0)20 7377 9314
london@istitutomarangoni.com

CREDITS

The information in this prospectus relating 
to study programmes is correct at the time 
of publishing and every attempt is made 
to ensure its accuracy. However, it may 
be necessary for the school to make some 
changes to the information presented 
following publication – for example, 
in order to deliver the very highest quality 
programmes, courses are constantly 
reviewed to ensure an up-to-date 
curriculum. In making any such changes, 
the school will aim to keep changes to 
the minimum necessary to achieve the 
required quality of experience.
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