FULL TIME MASTERS
KICK-START YOUR INTERNATIONAL EXPERIENCE FROM FRANCE

FULL TIME
REIMS - ROUEN - PARIS

Be passionate. Shape the future

EDITOS
Internationalisation and CSR:
the heart of NEOMA Business School strategy.

In a profoundly changing environment, NEOMA Business School is determined to

DELPHINE MANCEAU

achieve its goals of accompanying the new generation of students on the road to their
first jobs and their future positions, some of which have yet to be created, by passing
on new perspectives, knowledge and sound practices, providing them with the ability
to create opportunity from uncertainty and helping them to become pertinent and
responsible managers who are aware of their social and societal role.

Dean,
NEOMA Business School

With 62% of international professors, more than 100 nationalities on our campuses
and over 300 academic partners around the world, we provide our students with
a stimulating learning environment rich in cultural openness, ensuring their ability to adapt.
Openness, Entrepreneurship, Respect and Excellence are the School's core values.
Michel-Edouard Leclerc, the School's President, and myself are passionate about working wholeheartedly
towards the achievement of this project. Our ambition is the success of our students and graduates,
who are the architects of tomorrow's world. All the NEOMA Business School teams join me in welcoming you
to our Master's programmes.

Develop the knowledge and skills essential
for the leaders of tomorrow’s globalised
professional environment.

B acked by over 30 years of expertise, the Master’s programmes at NEOMA Business

School are perfectly adapted to the constantly-evolving requirements of the corporate
world. Teaching students to be agile, whilst providing innovative solutions to
employers, is core to the mission and commitment of NEOMA BS.

ANNE-SOPHIE COURTIER
Director of Full Time,
Master's programmes
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Combining a solid focus on academic excellence, and an experiential approach to
learning and the development of leadership skills, NEOMA Business School’s Master’s
programmes provide the knowledge and abilities required to enable students to pursue
their professional ambitions and achieve their personal goals in a stimulating
multicultural environment.

JOIN NEOMA BUSINESS SCHOOL
The ambition to be an innovative and leading challenger
Through an agile approach characterised by the "test and learn" method, NEOMA Business School is asking
questions of itself and adopting a challenger mindset. “What would we like to challenge? Ourselves, first of all!”,
explains Delphine Manceau, Dean. “But also, our international approach, our teaching methods, our digital vision
and the structure of our campuses. Our objective is not simply to follow innovations, but to create them”.
As such, NEOMA Business School has centred its new strategic plan around a clear ambition: to become the
innovative challenger to the world's leading business schools.

Rankings:

150 years’ combined

experience of delivering
academic excellence in
higher education
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state-of-the art
campuses:
Reims, Rouen and Paris

3 international

43rd place in the international

ranking of the prestigious
Financial Times « Masters in
Management 2019 »
(8th among French Business Schools)

19th worldwide in Master

in Management programme

Faculty:

nationalities

> MSc International Master in Luxury Management:
3rd place - TOP 2019 Eduniversal
Best Masters Ranking Luxury management
> MSc International Project Development:
5th place - Category International Management
> MSc Global Management:
6th place - Category International Management

(The Economist 2019)

accreditations

9,500 students 100 different

Some examples of Eduniversal 2019
Best Masters and MBA Ranking:

170

permanent professors

62%

of the faculty is international

1,200

professionnal lecturers

A powerful
network :

6,800 companies
200+ major corporate partners
1 network of over
62,300 graduates

335 international
academic partners
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The Philosophy behind
NEOMA Business School

FULL TIME MASTERS’ DEGREE PROGRAMMES
NEOMA Business School has established an international reputation thanks to its expertise in a variety
of key disciplines: Marketing, Finance and Accounting, Management, Luxury, Supply Chain or
Entrepreneurship. Predominantly taught in English and designed for students of all nationalities,
NEOMA Business School Full Time Masters’ degree programmes offer you the ideal gateway to the world
of international business. Drawing on the school’s well-established reputation for research and academic
excellence, our Masters’ degrees are constantly reviewed and developed, to respond to the ever-changing
requirements of a continually evolving corporate world. The campuses provide the ideal international
learning environment in which to discover and experience diversity at every level (faculty, class, student
clubs and associations…) and to study and learn in an environment designed to maximise the student
experience and prepare you for the professional world.

Full-time Masters degrees
strengthened by expertise
of over 30 years

International
programmes taught

in English

A 4-to-6
experience

month professional

Programmes lasting from
12 to 15 months
Over 75% international students
and 100 nationalities
Campuses: Reims,
and Paris

Rouen

Diplomas accredited or labelled

CGE*, RNCP level 7**

*Conférence des Grandes Ecoles (or CGE) brings together higher
education and research institutions in France and abroad
which train their graduates with a view towards excellence, in
partnership with the business world, economic representatives
and civic society.
** French National Framework of Qualifications
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STUDYING FOR A FULL-TIME
MASTER’S DEGREE AT
NEOMA BUSINESS SCHOOL
IS AN OPPORTUNITY TO:
• Complete and/or add value to an existing academic
education or professional situation
• Develop personal and professional agility, adaptability
and leadership skills
• Develop specialised knowledge and culture, related to
the international business environment
• Increase managerial and professional potential
• Enhance employability
Join one of our Full-Time Masters, and take full advantage
of a blended experience that will develop your agility and
employability!
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GÉNÉRIQUE
Why choose
an Advanced Master
or a Master of Science

FROM NEOMA BUSINESS SCHOOL?
MASTER OF SCIENCE
Business & Management,
Finance & Accounting, Marketing
Originally devised for international students or students
who wish to join a multicultural class, these programmes
are taught entirely in English. They are designed for students
eager to acquire a high-level specialisation in an international
environment. This degree requires the completion of both
research work and a thesis or dissertation. These masters
do not compete with one another. On the contrary, they
complement each other or are a different route to the
same destination: the guarantee of life-long and worldwide
employment with the added bonus of proof of an expert area
of knowledge.

ADVANCED MASTER
International Financial Analysis
An Advanced Master is a high-level Bachelor’s degree
(equivalent to a 6-year Bachelor’s degree by French education
standards). It is designed to train experts in a specific field of
study. Accredited by the Conférence des Grandes Ecoles, the
Advanced Master brings a guarantee of dual skills and boosts
career prospects. This label is based on criteria of selectivity
and academic quality. It is delivered upon successful
completion of a rigorous auditing procedure and is highly
valued by employers and the corporate world.
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5 good reasons

TO OPT FOR THE NEOMA BUSINESS
SCHOOL FULL-TIME MASTERS
• Choose a Full-time Master ranked in the Top 10
in its category*
• Longstanding expertise developed with an
international outlook: 15 months to specialise in
your chosen subject in English or French, in Supply
Chain, Marketing, Management, Luxury, Project
Development, or Finance.
• Innovative teaching methods fostering an
experiential approach: 4-to 6-month professional
experience and a variety of business cases and
simulations
• Integrate an international environment: 75% of
students, 62% of the faculty
• Join the 4th biggest network of French Business
Schools with over 59,500 Alumni based all around
the world.
*Eduniversal 2019 Best Masters & MBA Rankings

An immersive teaching experience
DESIGNED TO BOOST EMPLOYABILITY
EUQIRÉNÉG

FULL-TIME TRAINING
PROVIDING A STRONG
THEORETICAL BASIS

PROFESSIONAL EXPERIENCE &
ACADEMIC RESEARCH WORK:
REAL CORPORATE EXPOSURE

The pace of the programmes allows you to focus on the
theoretical dimension of the courses and work in teams to
implement various projects. The first 8 months are commonly
dedicated to the delivery of core courses, interspersed with a
series of in-company immersions and field trip studies either
in France or abroad. Courses are designed by NEOMA Business
School international professors, leaders in their area of
research and expertise; professional teachers also participate
in the design and delivery of classes. Taught in English and
in French, courses are enriched with the companies’ input in
order to be aligned with real-world business expectations and
the School’s vision of leadership.

The remaining months of study are dedicated to a 4-to 6
month professional mission that can take the form of an
internship, employment of a project, and the preparation
of the final dissertation. This period in a company is highly
recommended but not mandatory. However, nearly 100%
of NEOMA Business School full time Masters’ students go on
an internship. As a result of the in-company project or mission,
the student must obtain official approval before he or she
enters the company and accepts the mission.
The trainee is supervised by a corporate tutor who will make
sure that the project and the related activities are in line with
the specialisation pursued in the Masters’ degree.

A key step towards obtaining the full time
Master: the final academic research work

AN EXPERIENTIAL PEDAGOGY
In a world of constant change, we prefer to help you “learn
how to learn” so that throughout your career you continue to
acquire the knowledge, skills, methods, and tools that will
give you the best chance to be successful and help your future
employers develop. We believe that there is no better way
of truly understanding the corporate world than by involving
yourself in a real case study (business cases, simulations,
challenges, etc.). Engaging students in innovation is achieved
by interaction with the professional field. This may take
different forms. Incidentally, the school is a trail-blazer in
Virtual Reality. Students experience immersive virtual reality
during specific courses, which makes it simple to bring
companies into the classroom and thus to get an objective
view of professional situations.
At NEOMA Business School, students are confronted by
highly challenging situations, such as the creation of a brand,
how to launch and market a product from scratch, and
finding innovative solutions to adapt and anticipate various
international contexts.

The dissertation serves to perform research on a specific
subject. It demonstrates the knowledge acquired through the
programme and applied during the in-company projectwork,
mission or internship. The participant is assisted in the
definition of the subject-matter by the supervisor.
The participant will be taught how to conduct research thanks
to methodology courses delivered in the curriculum.
The Master’s degree is validated provided all the modules,
mission, internship and the professional dissertation are
completed.
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MARKETING

MSc Marketing
French Excellence
15-MONTH DURATION

DEGREE:
MASTER OF SCIENCE

STARTING IN OCTOBER

ROUEN CAMPUS
ACCREDITATIONS

100% ENGLISH

« Leveraging French Excellence to develop the
professional marketing skills essential for
a successful international career. »
EWAN ORMISTON, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL SKILLS

The programme uses examples from global industries in which France
excels to teach advanced marketing theory and techniques.

GOOD REASONS
TO CHOOSE
THE PROGRAMME

Focusing on French Centres of Excellence, as benchmarks for the
development of wide-ranging knowledge and understanding of France’s
outstanding position in international marketing

France occupies a unique
position, excelling in cultural
diversity, scientific endeavour,
hospitality, and business
acumen.

Developing the managerial and operational skills required to excel
in the world of international marketing

Analysing the marketing strategy and tactics of different French
industries, to develop distinctive applicable techniques

Gaining a unique insight in the world of fashion in collaboration
with ESMOD Fashion Business
Studying recent developments in French academic research and
practical problem-solving, to develop the ability to adapt and innovate
in real time
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OCTOBER
TO APRIL

PROGRAMME
LAY-OUT

MAY TO
DECEMBER

FUNDAMENTAL COURSES
OCTOBER

DECEMBER

JANUARY

Operational Marketing
International Strategic
Marketing
Quantitative Tools for
Marketing
Consumer Behaviour
Brand Management
Market Intelligence

PROFESSIONAL EXPERIENCE

APRIL
It can take the form of an internship
(4-6 months), a job, the creation of a
start-up company in France or abroad.

Millenial Marketing
Luxury Marketing
Fashion Marketing
Distributive Marketing
High-Tech Marketing
Cultural Marketing
Service Marketing

Academic research work

PROGRAMME
HIGHLIGHTS

TAKING YOUR CAREER
TO A NEW LEVEL

EXPERIENTIAL AND IMMERSIVE APPROACH

Graduate Employment Survey 2019

FASHION MARKETING

Average base salary:

An in-depth look at marketing in the
world of style and design, with leading
Parisian fashion school ESMOD

Days 1-4 - Fashion marketing courses in Rouen

Students will study the specificities of the fashion sector,
from conception to commercialisation (international
brands, lifestyle, trends, communications, consumers,
fashion-design, Paris as a fashion capital…) and take part
in an interactive workshop to create mood boards and
collection themes.

Day 5 – Fashion experience in Paris

The course moves to the ESMOD campus in Paris, where
students will look at the development of a fashion project
(creative idea /fashion design /modeling). During the day,
they will also have the opportunity to meet a fashion
entrepreneur, to get first-hand experience of the sector.

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the
theoretical and practical skills learnt during
the first two semesters in a professional
environment. Students are free to carry out the internship
in France or abroad, subject to approval by the internship
director, based on its relevance to the MSc programme and
course content.

€42,200/year

96% of students find a job.

WHERE DO THE GRADUATES WORK?
Marketing.......... 64%
Consulting........... 9%
Sales, Export...... 18%
Other.................. 9%

A FEW OF THE POSSIBLE JOBS
TO WHICH YOU CAN ASPIRE:
Marketing Manager
Category Manager
Brand Manager
Event Manager
Marketing Operations Manager

9

MARKETING

MSc International Marketing
& Brand Management
15-MONTH DURATION

DEGREE:
MASTER OF SCIENCE

STARTING IN OCTOBER

REIMS & ROUEN CAMPUSES
ACCREDITATIONS

100% ENGLISH

« Mastering brand and product management
in digitally disrupted international
marketplaces! »
ISABELLE ULRICH, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL SKILLS
GOOD REASONS
TO CHOOSE
THE PROGRAMME

The programme focuses on the efforts to create, communicate and
deliver value with brands, products and services attractive for
consumers. It also puts the emphasis on the ways to manage beneficial
customer relationships for the organisation, in order to develop the
business.
Develop skills to master brand management in an international context
Learn latest marketing expertise, based on practitioners’ and scholars’
engagement
Master the digital communication skills essential to develop in a
branding career
Gain operational knowledge in key aspects of the mix: product
innovation, marketing communication, sales and retail, service
approach
Learn and practice with real-life brand case-studies
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PROGRAMME
LAY-OUT

The programme covers the main fields of latest marketing expertise, associating the engagement
of professional experts sharing real-life business examples, and academic knowledge.

OCTOBER
TO APRIL

MAY TO
DECEMBER

FUNDAMENTAL COURSES
OCTOBER

DECEMBER

Brand strategy
Consumer insights
International Marketing
Marketing research methods
Product, Design & Innovation
Market Intelligence
Shape your career
Leadership Seminar

JANUARY

PROFESSIONAL EXPERIENCE

APRIL

Area specific marketing: services
Digital communication
Ethics & Critical Marketing
Integrated marketing
communication (IMC)
Retail and channel management
Sales leadership and negotiation
Final Simulation

It can take the form of an internship
(4-6 months), a job, the creation of
a start-up company in France or abroad.

Academic research work

PROGRAMME
HIGHLIGHTS

Junior category manager, Purchasing manager, store
manager for retailers
Market analyst for Consulting/Research companies
Sales representative or Junior category manager

EXPERIENTIAL AND IMMERSIVE APPROACH

PARTNERSHIPS

The ‘Product, Design & Innovation’ course

They are organised with companies in most courses, with
professional lectures and case-studies based on current
business issues. Some collaborations are long term while
others result from the a year agreement.

This course allows students to gain operational practice
of design tools.

The ‘Digital Communication’ course

This course uses an online advertising simulation to
develop operational skills.

Examples of partnerships: Nielsen, GFK, Ferrero, Pepsico,
Ogilvy, Publicis sapient, Havas media…

DIGITAL CERTIFICATIONS
Google Ads Fundamental
Google Product Ads

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the
theoretical and practical skills learnt during
the first two semesters in a professional environment.
Students are free to carry out the internship in France or
abroad, subject to approval by the internship director,
based on its relevance to the MSc programme and course
content. Examples of internships or jobs carried out by
students:
Assistant Brand Manager at Strategic International Marketing
Department of multinationals in FMCG, High-tech industry
Operational marketing project manager at the affiliate level,
in France of other international locations, for product/
services firms

TAKING YOUR CAREER
TO A NEW LEVEL
Careers in marketing are various and exciting, combining
creativity, rational/analytical decisions, and leadership
challenges.

A FEW OF THE POSSIBLE JOBS
TO WHICH YOU CAN ASPIRE:
Brand manager, Product manager
Digital project manager
Advertising manager, Online sales manager
Trade marketer, Merchandising manager
Customer relationship manager
Market analyst, Strategy planner
Marketing manager in the tourism and hotel sector
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MARKETING

MSc Luxury Marketing
15-MONTH DURATION

DEGREE:
MASTER OF SCIENCE

STARTING IN OCTOBER

PARIS CAMPUS
ACCREDITATIONS

100% ENGLISH

« Mastering the specificities of luxury
marketing in an international environment. »
JULIA PUESCHEL, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL SKILLS
GOOD REASONS
TO CHOOSE
THE PROGRAMME
The MSc Luxury Marketing offers
a deep insight in luxury marketing
with innovative perspectives and
creative skills.

The MSc Luxury Marketing aims to develop experts and multicultural
executives in luxury marketing.

Build strong knowledge in luxury marketing specificities
in multi-cultural environments
Develop critical and analytical skills in various areas of luxury
marketing
Understand the ethical issues that arise in luxury marketing contexts
and develop skillful ethical decision-making practices
Benefit from the Parisian professional exposure and immerse into an
innovative and active pedagogy through teamwork and creativity
Benefit from the school’s expertise in the field of luxury combined with
the participation of professional partners
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Students will learn to predict customer behaviour in multi-cultural environments, develop and implement
successful marketing strategies for launching products and services in luxury industries. Moreover, they will find
out how to take the in-store luxury experience online, and the online experience in-store, how to manage a luxury
brand with an origin as well as manage brand heritage.

OCTOBER
TO APRIL

PROGRAMME
LAY-OUT

MAY TO
DECEMBER

FUNDAMENTAL COURSES
OCTOBER

DECEMBER

Brand as narratives assets
in luxury markets
Consumer Intelligence
Luxury economics and
perspectives
Managing digital disruption
Strategic marketing process
in luxury companies
Luxury Brand Challenge
Leadership Seminar

JANUARY

PROFESSIONAL EXPERIENCE

APRIL
It can take the form of an internship
(4-6 months), a job, the creation of
a start-up company in France or abroad.

Ethics in luxury marketing
Luxury experience in retail
Luxury experience trough
communication
Product and collection design
Managing Luxury Wines and
Spirits
Luxury Across the Cultures
Shape your Career
Final Simulation

Academic research work

PROGRAMME
HIGHLIGHTS

TAKING YOUR CAREER
TO A NEW LEVEL

EXPERIENTIAL AND IMMERSIVE APPROACH

Luxury marketing offers exciting career opportunities.

The MSc offers high-level experts/professors in luxury
marketing; sessions covered by professional experts and
partners from the French luxury industry; and learning
by doing sessions engaging students in “Active learning”,
real-life case studies, company visits, guest speakers,
and students’ project teamwork.

This rhymes with a significant desire to master heritage
brands and network with niche market segments.

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the
theoretical and practical skills learnt during
the first two semesters in a professional
environment. Students are free to carry out the internship
in France or abroad, subject to approval by the internship
director, based on its relevance to the MSc programme and
course content.
Examples of internships carried out by students after
the specialisation:

Carriers in luxury marketing are challenging due to the
fantastic opportunities that they provide in terms of
creativity, innovation and leadership experiences.

A FEW OF THE POSSIBLE JOBS
TO WHICH YOU CAN ASPIRE:
Luxury Marketing Manager,
Luxury Sales Advisor, Luxury Fashion Buyer,
Luxury Retail Manager / Merchandiser Luxury Store Manager
Luxury Junior/Senior Sales Advisor,
Luxury Brand Manager, Luxury Visual Merchandiser,
Customer Relationship Manager,
Communication & Public Relations Manager in Luxury
Industries,
Luxury Consultant.

Assistant Luxury Store Managers,
Assistant Luxury Fashion Buyer,
Assistant Luxury Event Manager.
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MARKETING

MSc Wine & Gastronomy
Marketing Savoir-Faire and Terroir
in a Disruptive and Digital World
15-MONTH DURATION

DEGREE:
MASTER OF SCIENCE

STARTING IN OCTOBER

REIMS CAMPUS
ACCREDITATIONS

100% ENGLISH

« Cultivating food and beverage managers who
come to the table with marketing savoir-faire! »
NATHALIE SPIELMANN, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL SKILLS
GOOD REASONS
TO CHOOSE
THE PROGRAMME

Rooted in Champagne, in the heart of one of the most gastronomic
countries in the world – an incomparable learning ecosystem, and only
45 minutes away from Paris, this vanguard Master of Science programme
offers an insider look at the marketing and management dilemmas faced
by food, wine, spirits, and hospitality professionals.
Learn to deal with market challenges specific to the food and beverage
industries
Gain a 360-degree overview and multidimensional perspective of the
dynamics of food and drink marketing that incorporates producers,
marketers, entrepreneurs, and territorial actors
Benefit from premium academic content anchored with professional
workshops and become an expert in bridging theory, practice and culture
Understand the dynamics surrounding the consumption, marketing
and management of food, wine, spirits and beverages
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Learn to combine modern-day issues (such as technology, Internet, climate
change, globalisation), with heritage to adapt and associate tradition to
innovation

PROGRAMME
LAY-OUT

This premium programme imparts high-level deepened academic content anchored with professional
ateliers in order to better understand, anticipate and respond to marketplace disruptions.

OCTOBER
TO APRIL

MAY TO
DECEMBER

FUNDAMENTAL COURSES
OCTOBER

DECEMBER

Cross-cultural, International
Marketing
Food culture, anthropology
and sociology
Insights for Business
Cost Analysis
Organizational behavior
& team management
Circular Economy: food economics,
agribusiness and sustainability
Consumer Behavior: sensory and
experiential marketing y
Leadership Seminar

JANUARY

PROFESSIONAL
EXPERIENCE

APRIL

Geopolitics of food and
wine
Territorial and
collective marketing
Food and drink retailing
and logistics
Food and Beverage
Business Law
Business development
and account
management

Communication and
branding: building
a reputation
Entrepreneurship
- creating a taste
business
Shape your Carreer
Final Simulation

It can take the form of an
internship (4-6 months),
a job, the creation of a
start-up company in
France or abroad.

Academic research work

PROGRAMME
HIGHLIGHTS
EXPERIENTIAL AND IMMERSIVE APPROACH
An innovative pedagogy combining deepened
academic lectures and professional input

By blending theory in the classroom where academic
research and advanced marketing principles are juxtaposed
with real-life case studies sourced in Champagne and
abroad, students are involved in « Learning by doing »
ateliers to gain food and wine culture and better
understand the implications and applications of theoretical
concepts.
Examples of ateliers:
New perspectives on wine tasting, Revival of traditional food
products
Managing a collective brand and its promotion
Winemakers and wine professionals, Chefs and producers
Territorial brand managers and actors in collective initiatives
Product managers, for food and drink but also related
products (e.g., tonnelier), Entrepreneurs

A schedule of visits to wineries, restaurants, and other food
and wine providers (e.g., barrel-maker, glass-blower,
farms) will be provided as well as conferences with and by
wine, food and service professionals. Moreover, students
will practice their knowledge through a 8-month long case
study related to a business in Champagne.

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the theoretical
and practical skills learnt during the first two
semesters in a professional environment. Students are free to
carry out the internship in France or abroad, subject to
approval by the internship director, based on its relevance to
the MSc programme and course content.

TAKING YOUR CAREER
TO A NEW LEVEL
The MSc Wine & Gastronomy-Marketing Savoir-Faire and
Terroir has been conceived to foster a new generation of
competent food and drink marketers capable of
anticipating change in a complex world and adept at
understanding the dynamics surrounding the consumption,
marketing and management of food, wine, spirits and
beverages.

A FEW OF THE POSSIBLE JOBS
TO WHICH YOU CAN ASPIRE:
Marketing director for a food
or wine brand (e.g., at
Unilever, LVMH)
Director of food and beverage
service in hotel/palace
Export manager for food
or wine brand

Director of wine brand/house
Manager of oenotourism
for a winery
Journalist in food and wine
Market researcher
or analyst in food
and wine sector
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MARKETING

MSc Digital Expertise
for Marketing
15-MONTH DURATION

DEGREE:
MASTER OF SCIENCE

STARTING IN OCTOBER

REIMS & ROUEN CAMPUSES
ACCREDITATIONS

100% ENGLISH

« Learning and mastering digital techniques
to efficiently leverage marketing strategies! »
BRANKO BOZIC, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL SKILLS
GOOD REASONS
TO CHOOSE
THE PROGRAMME

The MSc Digital Expertise for Marketing aims to train students in
up-to-date digital marketing techniques and give them the ability to
adapt to rapidly changing job environment in the omnichannel digital
business world.
Learn the mastery of a set of skills to become highly competitive
in the job market
Acquire industry certifications and qualifications such as Google
Analytics, Google Ad, Facebook Ads, Hubspot Marketing Content, etc.
Train in essential software packages such as E-CRM software,
data analysis software, Adobe Photoshop, Illustrator, etc.
Immerse into hands-on practical project to test your expertise
Build up essential soft skills to work efficiently in the digital field:
team, leadership and communication skills, analytical thinking and
creative problem solving skills
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OCTOBER
TO APRIL

PROGRAMME
LAY-OUT

MAY TO
DECEMBER

FUNDAMENTAL COURSES
OCTOBER

DECEMBER

Digital advertising
Digital and mobile commerce
Influence & Social Media Strategies
Navigating technology and digital
disruptions
Digital B2B Marketing
Traffic management & Search
engine marketing
Shape your career
Leadership Seminar

JANUARY

PROFESSIONAL EXPERIENCE
APRIL

Advanced Digital tools for
creativity
Data Analytics
E-CRM
Ethics, Consumption and
Technology
Unstructured Data Analytics
User Experience Design (UX)
Final Simulation

It can take the form of an internship
(4-6 months), a job, the creation of a
start-up company in France or abroad.

Academic research work

PROGRAMME
HIGHLIGHTS

TAKING YOUR CAREER
TO A NEW LEVEL

EXPERIENTIAL AND IMMERSIVE APPROACH

Careers in digital marketing are challenging and exciting.

Mastering digital tools: an essential «hands-on” approach
to anchor digital practical skills in relation to the
development of a strategic vision applied to market
research techniques, as well as exposure to the leading
product digitalisation methods.

They offer promising opportunities in swift changing
employment environments worldwide.

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the
theoretical and practical skills learnt during
the first two semesters in a professional environment.
Students are free to carry out the internship in France
or abroad, subject to approval by the internship director,
based on its relevance to the MSc programme and course
content.

A FEW OF THE POSSIBLE JOBS
TO WHICH YOU CAN ASPIRE:
Product manager in a technology-driven industry
Data analyst, Web/digital analyst
Social media manager, Web traffic manager
Content manager, Community manager
CRM manager
Digital designer (CDO)
UX designer
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AUDITING, FINANCE & ACCOUNTING

MSc Accounting,
Auditing & Advisory
15-MONTH DURATION

DEGREE:
MASTER OF SCIENCE

STARTING IN OCTOBER

REIMS & ROUEN CAMPUSES
ACCREDITATIONS

100% ENGLISH

« Preparing for careers in accounting and finance with
a focus on how to build quality financial practices into
corporate organisations and businesses! »
CHARLES DAUSSY, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL
SKILLS
GOOD REASONS
TO CHOOSE THE
PROGRAMME

Beyond advanced skills in accounting and financial management such as financial
planning, analysis, control, and decision support, the purpose of the programme is
to prepare management accountants and controllers for the future key challenges of
the organisations:
Strategic thinking with or beyond the numbers
Deployment and control of the value creation processes that meets the expectations
of a multiplicity of stakeholders (including an ever greater societal awareness)
Support of the disruptive evolution of organizations in the use of new technologies
(data & analytics, AI, etc.)

Build solid knowledge in Management Accounting associated to Financial Accounting
and Corporate Finance through theory, practical cases and a consistent approach to
managing the value creation process
Prepare for the CMA exam, the ultimate certification that will enhance your value
on the market (certification of the program is in progress)
Learn to develop strategic thinking and how to support strategic management
Get ready to anticipate expectations of a changing and challenging environment
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Find out what are the next demanding key challenges addressed in the profession,
such as digital transformation and ethics

OCTOBER
TO APRIL

PROGRAMME
LAY-OUT

MAY TO
DECEMBER

FUNDAMENTAL COURSES
OCTOBER

DECEMBER

Consulting Services
External Financial Reporting
Decisions
Introduction to Financial Reporting
Managing Financial Decisions
Planning, Budgeting and
Forecasting
Managing challenging
organisational environments in
advisory, accounting and auditing
Shape your career
Leadership Seminar

JANUARY

PROFESSIONAL EXPERIENCE
APRIL

Advanced Management
Accounting
Data & Analytics for Strategic
Decisions
Financial Statement Analysis
Managing Social Responsibility,
Governance & Ethics
Risk Management & Internal
Controls
Strategic Performance
Management
Final Simulation

It can take the form of an internship
(4-6 months), a job, the creation of a
start-up company in France or abroad.

Academic research work

PROGRAMME
HIGHLIGHTS
CERTIFICATION
The courses prepare for CMA® (the Institute of Certified
Management Accountant) designated. Students may
choose to take the CMA exam, thus driving better
awareness on their talent and increasing their professional
value.
CMA® is a globally recognised professional certification in
management accounting. The CMA® programme recognises
the unique proficiencies required for success in this
challenging profession [management accountants /
controllers].

EXPERIENTIAL AND IMMERSIVE APPROACH
“Active teaching”: a relevant combination of theoretical
content, feedbacks from corporate experiences, practical
cases and case studies / simulations co-organised with
partners.
Presentation of theory and concepts illustrated by
feedbacks; coached group works; presentation, interaction
and discussions.

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the theoretical
and practical skills learnt during the first two
semesters in a professional environment. Students are free
to carry out the internship in France or abroad, subject to

approval by the internship director, based on its relevance
to the MSc programme and course content.

Examples of internships:
Junior management (cost) accountant
Assistant auditor in audit firms
Junior consultant in audit firms and consulting companies

TAKING YOUR CAREER
TO A NEW LEVEL
The MSc Accounting, Auditing & Advisory prepares students
to various careers in accounting and finance.

A FEW OF THE POSSIBLE JOBS
TO WHICH YOU CAN ASPIRE:
Management accountant / controller
Business analyst
Cost accountant / controller
Internal auditor, Manager in audit firms
Advisory manager in audit firms
Consultant in consulting firms

PARTNERSHIP
Corporate partners take part in the construction and
animation of the courses and the cases. Some chief partners,
which are audit firms, take an active part to the students’
training; amongst them the “Big4” and Mazars, consulting
companies (CGI; Wavestone; etc.) and companies using
Business Intelligence systems and tools.
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MSc Finance, Investment
& Wealth Management

In partnership with

15-MONTH
OR 24-MONTH DURATION
DEGREE/PROFESSIONAL CERTIFICATION:
MASTER OF SCIENCE
RNCP REGISTERED LEVEL 7 QUALIFICATION

STARTING IN SEPTEMBER

REIMS CAMPUS
ACCREDITATIONS

100% ENGLISH

« Become a first-rate professional in Asset
Management and Financial Analysis as sought
out by the major financial institutions! »
MARIA RUIZ, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL SKILLS
GOOD REASONS
TO CHOOSE
THE PROGRAMME

This MSc is destined to ambitious finance students who whish to work
in financial analysis and asset management.

Turn into a professional in investment management and seize the
opportunity of a possible Double Degree with the University of San Diego
(USA) within the CFA Track
Acquire state-of the art techniques that are applied by professionals of
asset management
Fine-tune your professional project by choosing financial analysis or Real
Estate Management in partnership with PriceWaterHouse Luxembourg
Benefit from the best preparation in one of few French Business schools
to be official partner of the CFA® Institute in France and that displays top
competitive scores
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Benefit from a comprehensive training in one of the most attractive
sectors (Real Estate as a financial investment) in terms of job
opportunities, in partnership with PriceWaterHouse Luxembourg.

PROGRAMME LAY-OUT
24 MONTHS
SPRING SEMESTER

FALL SEMESTER

SPRING SEMESTER

JANUARY

SEPTEMBER

JANUARY

JUNE

CFA Level I

ADMISSION
CFA TRACK

15 MONTHS

Corporate Finance & Equity •
Derivatives & Alternative
Investments • Economics
& Quantitative Methods •
Ethics & Portfolio
Management • Financial
Reporting Analysis • Fixed
Income • Mock Training
Level I • Team building

ADMISSION
REAL ESTATE & WEALTH
MANAGEMENT TRACK

DECEMBER

Innovative Finance
& FinTech

• Behavioural Finance
• Fin Tech & Digitalisation
• Financial Modeling
for a Business Plan
• Financial Programming
& Data Analysis I
• Financial Programming
& Data Analysis II
• Sustainable Finance
• Shape your career
• Leadership Seminar

PROGRAMME HIGHLIGHTS
EXPERIENTIAL AND IMMERSIVE APPROACH
CFA Track:
Students interested in earning the CFA chart will be prepared
for the exams in an intensive way. The CFA® (Chartered
Financial Analyst) is a professional certification awarded by
the CFA Institute. The CFA® certification is considered the
golden standard for Financial Analysts and Portfolio Managers.
Real Estate & Wealth Management Track:
A niche market, the Real Estate sector requires very specific
skills and uses financial tools applied to Real Estate valuations
and project engineering.

FOCUS
“CFA Institute is the global association of investment
professionals that sets the standard for professional
excellence and administers the industry gold standard CFA
charter. CFA Institute has more than 148,000 members in 163
countries and territories, including 142,000 CFA
Charterholders.” www.cfainstitute.org.
NEOMA Business School: one of the few French business
schools to be an official partner of the CFA Institute in France.

CFA Level II
Track

OR

JULY

JUNE
ee option
Double Degr rsity
at the Unive SA)
(U
eg
of San Di o

CFA in Practice: Building Investment
Policy Statements (introduction CFA
level III) • Corporate Finance and
Equity Investments • Derivatives &
Alternative Investments • Economics
& Financial Reporting Analysis •
Ethics & Quantitative Methods • Fixed
Income II • Mock Training Level 2

Real Estate & Wealth
Management Track

Powered
by PWC
Luxembourg

Portfolio Management Real Estate
Industry • Real Estate Valuation •
Wealth management and Estate
Planning • Real Estate Law and
Taxation • Ethics and sustainability
in the real Estate Industry • Alternative
Investments • Corporate Finance and
Wealth Creation • Risk Management
and Derivatives • Final Simulation

DECEMBER

Professional
experience

It can take the form
of an internship
(4-6 months), a job,
the creation of a start-up
company in France or
abroad.

TAKING YOUR CAREER
TO A NEW LEVEL
Graduate Employment Survey 2017

WHERE DO THE GRADUATES WORK?
The MSc Finance awards an extra competitive edge to a
graduate’s career. The skills acquired will allow you to be
operational from the very start of your career, enabling you
to work on major projects and portfolios. The reputation
and recognition of the CFA® are a real advantage, both in
France and internationally.
	Portfolio Manager..... 26%
	Alternative Investments
(incl Real Estate) .....23%
Research Analyst.......16%
Consultant................. 7%
Chief Executive........... 7%
Risk Manager............. 6%

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)

Financial Advisor........ 5%

Students are free to carry out the internship in
France or abroad, subject to approval by the
internship director, based on its relevance to the
MSc programme and course content.

Corporate Financial
Analyst..................... 5%

Others ...................... 5%
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MSc Corporate Finance
15-MONTH DURATION

DEGREE:
MASTER OF SCIENCE

STARTING IN OCTOBER

REIMS & ROUEN CAMPUSES
ACCREDITATIONS

100% ENGLISH

« Building a dual competence in two
complementary fields of finance: corporate
finance and financial engineering! »
IMEN MEJRI, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL SKILLS
GOOD REASONS
TO CHOOSE
THE PROGRAMME

The MSc in Corporate Finance aims at providing students a solid and a
double competence in two complementary fields of finance: corporate
finance and financial engineering.
Master the techniques of corporate finance operations as sought by
professionals in corporate finance and banking
Gain an in-depth grounding with core courses in corporate finance,
assess the level of a company's risk and implement hedging strategies
Leverage financial data for strategic decision-making and understand
interactions between corporate finance and financial markets
Benefit from regular practitioner-led teaching
Take advantage of networking opportunities
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OCTOBER
TO APRIL

PROGRAMME
LAY-OUT

MAY TO
DECEMBER

FUNDAMENTAL COURSES
OCTOBER

DECEMBER

Advanced Corporate Finance
Applied Financing Programming
Corporate Governance
Corporate Valuation
Ethical and Sustainable Finance
Risk Management and
Derivatives
Shape your career
Leadership Seminar

JANUARY

PROFESSIONAL EXPERIENCE
APRIL
It can take the form of an internship
(4-6 months), a job, the creation of
a start-up company in France or abroad.

Corporate Restructuring
Debt Instruments
Digital Finance (Finance 2.0)
Cash Management
Mergers & Acquisitions
Private Equity & Early Stage
Capital
Final Simulation

Academic research work

PROGRAMME
HIGHLIGHTS

TAKING YOUR CAREER
TO A NEW LEVEL

EXPERIENTIAL AND IMMERSIVE APPROACH

It prepares them for careers in the areas of investment
banking (M&A and Private Equity), corporate banking,
financial advisory / analysis and firms’ financial
departments (CFO).

Theoretical concepts are applied in case studies and
interactive discussions. This hands-on approach allow
students to gain a practical understanding these concepts.
Besides, visiting expert speakers are involved in the
classroom to share their insights and ideas.

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the
theoretical and practical skills learnt during
the first two semesters in a professional environment.
Students are free to carry out the internship in France or
abroad, subject to approval by the internship director,
based on its relevance to the MSc programme and course
content.
Examples of internship:
Credit analysts;
Advisor in Private banking;
Business Officers in private equity;
Consultant in Transaction Services.

A FEW OF THE POSSIBLE JOBS
TO WHICH YOU CAN ASPIRE:
Bankers advising on mergers and acquisitions transactions
Analysts mergers and acquisitions
Business Officers and directors of investment in private
equity
CFOs (especially large listed companies)
Financial Auditors
Analysts' Equity sell side and buy side in financial institutions
Credit analysts
Financing/ Leasing managers
Cash managers
Officers of specialised business finance large businesses
(corporate banking in "coverage" or structured finance), etc.
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MSc Financial Markets
& Technologies

IN PARTNERSHIP WITH THE GLOBAL
ASSOCIATION OF RISK PROFESSIONALS (GARP)
15-MONTH DURATION

DEGREE:
MASTER OF SCIENCE

STARTING IN OCTOBER

ROUEN CAMPUS
ACCREDITATIONS

100% ENGLISH

« Learn the art of risk management facing
financial technologies in financial markets to
effectively communicate with stakeholders! »
WENBIN CAO, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL
SKILLS
GOOD REASONS
TO CHOOSE THE
PROGRAMME

This programme prepares students for a challenging and rewarding career in
financial markets, to learn the art of managing risks thanks to technological tools
and master the science of measuring risks. It provides a first knowledge on
technological tools which are revolutionising the financial industry, including
Artificial Intelligence (providing automatic trading), Robo-Advisers (providing advice
in investment process and decision) and Big-Data (providing information to make
investment decision more efficient).
Earn a degree in Financial Markets and Technologies most sought-after by risk
management banking and financial institutions
Acquire a winning combination of innovative technical & managerial skills blending
Psychology and Technology
Learn how to structure, price and hedge the risk of financial instruments
Immerse in real case studies (capstone seminar, financial simulation, MSc Project)
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Prepare for the Financial Risk Manager® professional certification (FRM) and benefit
from the partnership with the Global Association for
Risk Professional (GARP), the largest professional
association in Finance

OCTOBER
TO APRIL

PROGRAMME
LAY-OUT

MAY TO
DECEMBER

FUNDAMENTAL COURSES
OCTOBER

DECEMBER

Big Data for Finance
Financial Data & Machine
Learning
Financial Data Visualization
Fintech & CryptoFinance
Market Microstructure
Python for Finance
Shape Your Career
Leadership Seminar

JANUARY

PROFESSIONAL EXPERIENCE
APRIL

Credit Risk
Fintech Regulation
Liquidity Risk
Market Risk
Mock Training Part II
Operational Risk & Resiliency
Final Simulation

It can take the form of an internship
(4-6 months), a job, the creation of
a start-up company in France or abroad.

Academic research work

PROGRAMME
HIGHLIGHTS

TAKING YOUR CAREER
TO A NEW LEVEL

ABOUT THE FINANCIAL RISK MANAGER FRM®
CERTIFICATION

The MSc Financial Markets and Technologies not only
awards a master’s degree but also offers the opportunity
to prepare for an extra competitive edge with the FRM
certification. The skills acquired will allow you to be
operational from the very start of your career, enabling you
to make relevant and educated recommendations in order
to communicate with investors. Graduates can expect to
kick-start or boost their career in prestigious banking and
corporate institutions across the world.

The FRM is a professional certification for financial risk
professionals. For more than 20 years, the FRM has set the
global standard in the field. Holding the FRM certification
shows a mastery of the skills and knowledge required
to identify, manage, and mitigate risk. The FRM is a
challenging and rigorous course which aims at assessing
a candidate’s ability to manage risk in a real-world
environment. To be rewarded with the FRM you must pass
a two-part exam and have worked at least two years in
the field.

Creating a culture of risk awareness®

The FRM program is administered by the Global Association
of Risk Professionals (GARP), the world’s leading
association dedicated to the education and certification
of risk professionals. As a not-for-profit, nonpartisan
membership organization, GARP connects professionals in
more than 190 countries and territories, and promotes best
practices in risk management through education, training,
media, and events.

A FEW OF THE POSSIBLE JOBS
TO WHICH YOU CAN ASPIRE:
Financial Investment Manager,
Investment Portfolio Manager,
Risk Manager,
Risk Analyst,
Financial Advisor,
Compliance Manager,
Quantitative Analyst,
Financial Investment Manager,
Investment Portfolio Manager.

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the
theoretical and practical skills learnt during
the first two semesters in a professional environment.
Students are free to carry out the internship in France
or abroad, subject to approval by the internship director,
based on its relevance to the MSc programme and course
content.
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Mastère Spécialisé Analyse
Financière Internationale
Evaluation et gestion d’actifs
12 MOIS

DIPLÔME DÉLIVRÉ /
CERTIFICATION PROFESSIONNELLE :
MASTÈRE SPÉCIALISÉ
TITRE RNCP NIVEAU 7

D'OCTOBRE À JANVIER PUIS MISSION
EN ENTREPRISE DE 4 MOIS MINIMUM

CAMPUS REIMS
ACCREDITATIONS

FRANÇAIS / ANGLAIS

« Finance internationale, Management et éthique :
3 composantes clés du programme. »
CATHERINE KARYOTIS - RESPONSABLE DU MASTÈRE SPÉCIALISÉ

LES OBJECTIFS
DU PROGRAMME

BONNES
RAISONS DE
REJOINDRE LE
PROGRAMME

Le MS Analyse Financière Internationale forme des analystes financiers certifiés
et éthiques, capables de manager dans des environnement instables et complexes.
Les techniques enseignées permettent d’éclairer la réalité des entreprises (via des
documents et des analyses) afin d’établir un diagnostic financier rigoureux pour les
banques, les investisseurs ou les industriels. Le cursus repose sur une pédagogie
équilibrée, associant cours théoriques, applications pratiques, simulations et jeux
d’entreprises, assise sur un écosystème reposant sur un équilibre entre professeurs
et professionnels.
L’excellente insertion professionnelle en moins de 3 mois (86 % des diplômés) saluée
par le classement « Global Masters in Finance » Financial Times 2018 : 25ème place –
8ème en France
L’obtention de certifications internationales et renommées : Bloomberg, AMF
Une étroite collaboration avec le CFA – Chartered Financial Analyst Institute
Un partenariat avec la SFAF (Société française des analystes financiers) et la ACIIA
(Association of Certified International Investment Analysts®) qui permet de préparer
le diplôme CIIA, un diplôme de conception internationale, reconnu dans 33 pays dont
le Royaume-Uni, associant les pratiques internationales et les spécificités nationales
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Un Study tour à New York au cœur de la Finance Mondiale

MODULES
TRANSVERSAUX
D'OCTOBRE À DÉCEMBRE
PUIS UNE SEMAINE MAI

À PARTIR
D'OCTOBRE

D'OCTOBRE
À DÉCEMBRE

COURS ACADÉMIQUES DISPENSÉS
PAR DES ENSEIGNANTS ET PROFESSIONNELS

PRÉPARATION AUX
CERTIFICATIONS
INTERNATIONALES ET
SIMULATION EN SALLE
DE MARCHÉ

MANAGEMENT
ET LEADERSHIP

Comptabilité financière et
normes internationales
Analyse et politique financières
internationales
Basics in programming
Marchés et environnement
Evaluation et théories
financières

Wealth & portfolio
Management
Fintech
Entrepreneurial Finance
Ethique, Gouvernance,
Compliance
Analyse financière et extra
financière
Study Tour New York (mai)

LES TEMPS FORTS
DU PROGRAMME

Leadeship & Talent
Management

Bloomberg
AMF/SFAF
Préparation CFA Level 1
Préparation CIIA

La simulation Salle de Marché

Des professionnels en poste en salle des marchés dans les
grands établissements bancaires viennent faire part de leur
technicité et pratiques des marchés.

LES CERTIFICATIONS PROFESSIONNELLES
Le CFA Niveau 1

Cette certification, délivrée par le CFA Institute est
reconnue dans le monde entier et atteste de vos
compétences en analyse financière. Le cursus inclut une
préparation au 1 er niveau du CFA. Vous pourrez passer
les niveaux 2 et 3 une fois diplômé.

La certification AMF

L’ACCELERATEUR
DE VOTRE REUSSITE
PROFESSIONNELLE

Bloomberg Market Concepts

Les diplômés du Mastère Spécialisé Analyse Financière
Internationale sont particulièrement appréciés des
banques, sociétés de bourse, compagnies d’assurance,
fonds d’investissement en tant qu’analystes financiers
(sell-side ou buy-side), des entreprises non financières
ou encore des agences de rating.

Vous passez la certification de l’Autorité des Marchés
Financiers (AMF) grâce à une formation proposée par la
Société Française des Analystes Financiers (SFAF),
association qui regroupe les professionnels des métiers
de l’analyse financière.
Bloomberg est le spécialiste des services d’informations
financières et économiques. Vous serez formé pour le test
vous permettant d’accéder au réseau mondial des
recruteurs en finance

Un partenariat prestigieux avec la SFAF

Cet accord permettra aux apprenants de préparer dans
des conditions privilégiées le diplôme CIIA (Certified
International Investment Analyst), diplôme professionnel
de haut-niveau d’analyse financière et de gestion de
portefeuille.
NEOMA Business School est la première institution classée
par le Financial Times à proposer la formation à ce diplôme.
Grâce aux cours de préparation au CFA et au CIIA,
la formation du MS couvre tous les continents.

Le Study Tour à New York

86%* des étudiants ont trouvé un emploi
en moins de 3 mois
Salaire moyen brut : 49 000€/an
Enquête Emploi Jeunes Diplômés 2019

UNE VARIÉTÉ DE DÉBOUCHÉS
PROFESSIONNELS :
Analystes financiers (Sell-side, Buy-side, Corporate)
Analystes crédit
Analystes risques (Gestionnaires et contrôleurs risques)
Gestionnaires d’actifs
Financements internationaux
Forex, taux, trésorerie (Spécialistes et traders)
Private equity, M&A, Audit-Conseil, Ingénieurs financiers

Une semaine au cœur de la finance mondiale passée à
rencontrer des gérants de portefeuille et présidents de
hedge funds et à visiter des instances financières
internationales.
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MSc Entrepreneurship
& Innovation

In partnership with

15-MONTH DURATION

DEGREE:
MASTER OF SCIENCE

STARTING IN OCTOBER

REIMS & ROUEN CAMPUSES
ACCREDITATIONS

100% ENGLISH

« Become a venture founder or an expert to
develop innovative ideas in corporate settings! »
MEHDI BAGHERZADEH, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL SKILLS
GOOD REASONS
TO CHOOSE
THE PROGRAMME

The MSc Entrepreneurship & Innovation equips students with the necessary
tools and skills that are required to launch and develop their own ventures
or to lead innovation projects in corporate settings while emphasizing
digital innovation and entrepreneurship.
Find out how to lead innovative problem solving & entrepreneurial projects
in an existing organisation
Plug into NEOMA BS entrepreneurship & innovation ecosystem, including
entrepreneurs, investors, incubators and accelerators, and business
leaders to get support and all resources needed to start up and scale your
own business or lead innovation projects in corporate settings
Learn how to launch and develop your own business venture during or after
completion of the program
Tap into global innovation and entrepreneurship network through our
international seminars and study tours
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Gain exposure to NEOMA BS support and resources for digital innovation
& entrepreneurship for digital transformation of your own business or in
corporate settings

OCTOBER
TO APRIL

PROGRAMME
LAY-OUT

MAY TO
DECEMBER

FUNDAMENTAL COURSES
OCTOBER

DECEMBER

Design Thinking
Innovation: from plan to action
Entrepreneurial Journey
Technology & Digital Opportunities
for Business Development &
Transformation
Boosting Creativity
Entrepreneurship & Innovation
Capstone Project
Leadership Seminar

JANUARY

PROFESSIONAL EXPERIENCE
APRIL

Business Model Innovation
Managing Digital Transformation
Business Research Methods
Entrepreneurial Marketing
Entrepreneurial Finance
Inclusive Innovation and
Entrepreneurship
Ethics, Innovation &
Entrepreneurship
Shape your Career
Final Simulation

It can take the form of an internship
(4-6 months), a job, the creation of a
start-up company in France or abroad.

Academic research work

PROGRAMME
HIGHLIGHTS

TAKING YOUR CAREER
TO A NEW LEVEL

EXPERIENTIAL AND IMMERSIVE APPROACH

The MSc Entrepreneurship & Innovation program prepares
you to create your own venture or work on existing
companies looking for new businesses, markets, or digital
transformation, as well as consulting companies.

The MSc offers deepened academic courses blended with
practical cases by professors and professionals from various
corporate environments. Students will be engaged in learning
by doing sessions based upon real-life corporate projects in
global and innovative contexts.

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the theoretical
and practical skills learnt during the first two
semesters in a professional environment. Students are free
to carry out the internship in France or abroad, subject to
approval by the internship director, based on its relevance
to the MSc programme and course content.
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MSc Global Management
15-MONTH DURATION

DEGREE:
MASTER OF SCIENCE

STARTING IN SEPTEMBER

REIMS CAMPUS
ACCREDITATIONS

100% ENGLISH

« Become an expert in crosscultural
business transactions, build a global
profile and key strategic skills! »
MARINA BASTOUNIS, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL SKILLS
GOOD REASONS
TO CHOOSE
THE PROGRAMME

The MSc Global Management programme is an advanced curriculum
focused on sharpening managerial skills in an era of global disruption and
transformation: digitalisation has changed the rules of world finance;
business is challenged by urgent questions of sustainability, responsibility
and principled governance.
Build an insight into today's global business issues
Gain a 360° knowledge in international business with a focus on:
Leadership, Ethics and Sustainable Development
Consolidate your educational background: advanced management courses
to build a solid and competitive profile by broadening your skills in
strategy, finance, marketing and logistics
Grow your intercultural skills: an international team of professors and
students, an open-door policy facilitating student advisory
Seize the opportunity of a Double Degree specialisation in digital
transformation with two prestigious European Universities: Dublin City
University (DCU) in Dublin or ESB Business School in Reutlingen (optional)
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SEPTEMBER
TO APRIL

PROGRAMME
LAY-OUT

MAY TO
DECEMBER

FUNDAMENTAL COURSES
SEPTEMBER

DECEMBER

Cross-cultural Agility in Global
Business
Financial Analysis for Business
Decision Making
Service Marketing & Customer
Experience Management
International Negotiation Skills
International Business: Disruption
and Challenges
Avanced Strategic Toolkit
Current Issues in Global
Governance
Shape your career
Leadership Seminar

JANUARY

PROFESSIONAL EXPERIENCE
APRIL

Digital Socio-Economic
Environment
Statistics for Business and
Economics
Global Innovation Management
International Market Risk
Management
Managerial Accounting
Smart Operations & Supply Chain
Management
Final Simulation

It can take the form of an internship
(4-6 months), a job, the creation of a
start-up company in France or abroad.

Academic research work

PROGRAMME
HIGHLIGHTS

TAKING YOUR CAREER
TO A NEW LEVEL

EXPERIENTIAL AND IMMERSIVE APPROACH

The MSc Global Management broadens your perspectives
and opens up your opportunities of entering the global
work arena.

Double Degree Option from January to May
EITHER IN DUBLIN CITY UNIVERSITY (DCU)
in Dublin, Ireland
FOCUS on digital transformation & innovation
OR
ESB BUSINESS SCHOOL
in Reutlingen, Germany
FOCUS on data analytics and consulting
Both schools are members of the International
Partnership of Business Schools [IPBS] consortium.

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
It is an essential opportunity to apply the
theoretical and practical skills learnt during the
first two semesters in a professional environment. You are free
to carry out your internship in France or abroad, subject to
approval by the internship director, based on its relevance to
the MSc programme and course content.

A VARIETY OF INTERNATIONAL CORPORATE
FUNCTIONS TO WHICH YOU CAN ASPIRE:
Account Manager
Accounting and Finance Manager
Human Resources Manager
Sales Manager
International Development Manager

Graduate Employment Survey 2019
Average base salary:

€46,800/year

89% of students find a job within 3 months.
WHERE DO THE GRADUATES WORK?
Consulting................27%
IT, Telecommunications,
Internet....................18%
Sales........................18%
Audit......................... 9%
Textile industry.......... 9%
Other........................ 9%
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MSc International Project
Development
15-MONTH DURATION

DEGREE/PROFESSIONAL CERTIFICATION:
MASTER OF SCIENCE
RNCP REGISTERED LEVEL 7 QUALIFICATION

STARTING IN OCTOBER

ROUEN CAMPUS
ACCREDITATIONS

100% ENGLISH

« Master International Project Management
from A to Z with PRINCE2®! »
CAMILA LEE-PARK, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL SKILLS
GOOD REASONS
TO CHOOSE
THE PROGRAMME

The MSc International Project Development prepares future managers
to develop international business projects from design to implementation.
Mainly characterised by a strategic and inductive approach, the
programme enables you to progress fast during your career in Business
Development.
Gain PRINCE2 Test® (PRoject in Controlled Environments) certification
in project management and train in MS PROJECT
Experience real business situations throughout the programme
Enhance your strategic skills with the Case Study Competition: all along
the course, you are immersed in a genuine, multi-dimensional corporate
project
Learn by doing: design and implementation of projects with local and
international companies
Enrich your cross-cultural skills in a diverse, multi-cultural environment:
nearly 90% of students are international, the faculty is international
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OCTOBER
TO APRIL

PROGRAMME
LAY-OUT

MAY TO
DECEMBER

FUNDAMENTAL COURSES
OCTOBER

DECEMBER

Cases in International Project
Development
Project Management Methodologies
Financial Issues for Project
Management
Managing Individuals and Teams:
an Experiential Approach
Multi-project Portfolio Management
Strategies of Development Across
Countries and Cultures
Negotiation Strategies and Dispute
Resolution
Shape your career
Leadership Seminar

JANUARY

PROFESSIONAL EXPERIENCE
APRIL

Business Planning and Global
Innovation
Making the Transition from
Academia to the Business
World
New Venture Development
Project Management Life
Cycle
Strategic Marketing
Management
Business Ethics and CSR for
International Projects
Final Simulation

It can take the form of an internship
(4-6 months), a job, the creation of a
start-up company in France or abroad.

Academic research work

PROGRAMME
HIGHLIGHTS
CERTIFICATION
Preparation for PRINCE2 certification
(Projects IN Controlled Environments)

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the theoretical
and practical skills learnt during the first two
semesters in a professional environment. Students are free
to carry out the internship in France or abroad, subject to
approval by the internship director, based on its relevance
to the MSc programme and course content.

PRINCE2® seminar: an intensive session introduces students
to this internationally recognised method, aimed at all types
of projects. At the end of the session, you will have the
opportunity to obtain the PRINCE2 international certificate
in project management.
You take the examination on campus in Rouen.

TAKING YOUR CAREER
TO A NEW LEVEL

EXPERIENTIAL AND IMMERSIVE APPROACH

The programme prepares future managers to progress fast
during their career in Business Development.

The MSc International Project Development programme
fosters learning experiences in real-life settings.

Business project

On the basis of an actual corporate problem, the aim is to
place the students in a real-life situation, in which the
company has to remain the leader by innovative teaching.
The project leads to the development of concrete
recommendations to the partner company concerning the
feasibility of the teaching innovation project).

X-Culture challenge

As part of your curriculum, you participate in the X-culture
project and competition with 3,000 students worldwide. You
collaborate within virtual and multicultural teams on business
challenges presented by corporate partners. The project
specifically delivers the best practices of cross-cultural
international collaboration by confronting students with
challenges such as time-zone management and virtual
communication.

A FEW OF THE POSSIBLE JOBS
TO WHICH YOU CAN ASPIRE:
Business Development Executive
Project Manager, Key Account Manager

Export Manager
Area Manager

Graduate Employment Survey 2019
Average base salary:

€43,870/year

100% of students find a job within 3 months.
WHERE DO THE GRADUATES WORK?
• Insurance, Banking,
Finance 17%
• Accounting & Auditing 8%
• Sales 8%
• Consulting 8%
• Construction 8%

• Hospitality industry 8%
• IT, Telecommunications,
Internet 17%
• Culture, Entertainment 8%
• Communications 17%
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MSc International Master
in Luxury Management

In partnership with

15-MONTH DURATION

DEGREE:
MASTER OF SCIENCE

STARTING IN SEPTEMBER

REIMS, MILAN CAMPUSES
ACCREDITATIONS

100% ENGLISH

« Gain a double degree and
complementary expertise
from the cradles of luxury! »
DILIP SUBRAMANIAN,
HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL SKILLS
GOOD REASONS
TO CHOOSE
THE PROGRAMME

FABRIZIO MARIA PINI,
HEAD OF PROGRAMME

The programme is a unique double-degree programme created jointly
by NEOMA Business School and MIP Politecnico di Milano. It delivers a
curriculum specialised in how to understand, create and manage value
in the luxury sector.
Obtain an internationally-recognised double Master’s degree (NEOMA BS
and MIP Politecnico di Milano). Within the master, the two business schools
are honoured to collaborate with two top luxury companies, Prada Group
and Champagne Taittinger.
Discover Italy and France, recognised as the cradles of the luxury industry
and benefit from the complementary expertise of both schools and faculty.
Enhance your professional skills thanks to the professional project.
Benefit from the contributions of luxury industry professionals and
discover the wealth of crafts in companies of various sizes.
Ensure employability: 94% of graduates are employed within 6 months
of graduation
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PROGRAMME
LAY-OUT

Students have the opportunity to gain hands-on knowledge of the major aspects of luxury management.
They will be in close contact with companies thanks to the unique partnership with Champagne
Taittinger and the PRADA Group.

SEPTEMBER
TO JUNE

JULY TO
DECEMBER

FUNDAMENTAL COURSES
SEPTEMBER
DECEMBER
IN REIMS AT NEOMA BS

JANUARY
JUNE
IN MILAN AT MIP
POLITECNICO DI MILANO

UNDERSTANDING VALUE CREATION
FOUNDATION
Discovering
fundamentals of luxury
management and
leadership
Understanding luxury
markets: a multicultural
perspective
Understanding assets in
luxury companies:
turning brands into
assets

Exploiting assets in
luxury markets: defining
the potential for growth
Individual Trajectory
Leadership Seminar
Consumer Behavior:
sensory and experiential
marketing
Shape your career
Leadership Seminar

CREATING AND DELIVERING
VALUE
Turning design culture into
luxury products and collections
Turning superior craftsmanship
into operational excellence
Creating luxury experience
through communication and
retail
Exploiting assets in luxury
markets : defining the potential
for growth

PROFESSIONAL
EXPERIENCE

THE END-OF-STUDIES
MISSION
Project work
It can take the form of an
internship (4-6 months),
a job, the creation of a
start-up company in
France or abroad.

Academic research work

PROGRAMME
HIGHLIGHTS

TAKING YOUR CAREER
TO A NEW LEVEL

THE INTERNATIONAL DUAL EXPERIENCE in two

The programme trains specialist managers in the luxury
industry for senior positions in Luxury Goods companies.

complementary countries renowned for their expertise in the
field of luxury: France and Italy. Students are plunged into
the specificities of the luxury industry relying on the core
know-how of both schools: leadership and management
delivered by NEOMA BS and production and transformation
of productsvdelivered by MIP Politecnico di Milano.

EXPERIENTIAL AND IMMERSIVE APPROACH
Examples of simulation-based games:
Students will visit Luxury houses and will be immersd in real
issues, which will be touched on again in class.
The Control Chart game: the participant will simulate the
activities in the cutting department of a leather shoe
company.

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the theoretical
and practical skills learnt during the first two
semesters in a professional environment. Students are free to
carry out the optional internship in France or abroad, subject
to approval by the internship director, based on its relevance
to the MSc programme and course content.

A FEW OF THE POSSIBLE JOBS
TO WHICH YOU CAN ASPIRE:
Product & Brand Manager
Retail Merchandising Manager
Management Controller
Packaging and Development Manager

Graduate Employment Survey 2019
Average base salary:

€45,000/year

81% of students find a job within 3 months.
WHERE DO THE GRADUATES WORK?
• Textile industry 5%
• Luxury & Champagne 35%
• Education 5%
• Sales 10%
• Other 20%
• Consulting 10%
• Food & Wine industury 5%
• Hospitality industry 5%
• IT, Telecommunications, Internet 5%
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MSc Cultural
& Creative Industries
15-MONTH DURATION

DEGREE:
MASTER OF SCIENCE

STARTING IN OCTOBER

ROUEN CAMPUS
ACCREDITATIONS

100% ENGLISH

« Developing strong theoretical and empirical
knowledge to prepare for a career in the
cultural and creative industries sector! »
SÉBASTIEN DUBOIS, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL
SKILLS
GOOD REASONS
TO CHOOSE
THE PROGRAMME

The MSc Cultural & Creative Industries provides students with a deep theoretical
and empirical knowledge of the creative/cultural industries sector. It deals with
every branch of the cultural sector: music, cinema, books, the visual arts and
the performing arts. It thus prepares the students to careers in the cultural/
creative industries. Lectures have both academic and professional backgrounds.
The programme will not only focus on the management of the arts, but also look
at the economic, social and cultural issues raised by the current transformation
of the creative/cultural industries.
Develop critical and creative thinking while feeding interest in the cultural
and creative industries
Discover an original approach focused on the art, including an aesthetic
perspective, from rap music to auteur cinema and impressionism, etc.
Build strong knowledge linking theoretical lectures based on the arts to lectures
by highly qualified professionals
Immerse into an original pedagogy using new technologies, teamwork and
creativity
Benefit from an efficient network of alumni working in the cultural industries
giving life to an active community
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PROGRAMME
LAY-OUT

OCTOBER

Students are presented with the core issues of this sector (production, distribution, digitization,
marketing specificities etc.).

OCTOBER
TO APRIL

MAY TO
DECEMBER

FUNDAMENTAL COURSES

PROFESSIONAL
EXPERIENCE

DECEMBER

Cultural marketing and digitization
Intellectual property and contracts in
the creative industries
Majors and independents: the movie
industry
Artistic movements and aesthetics
The art market in the world
The music industry: strategies and
opportunities in the digital revolution
Shape your career
Leadership Seminar

JANUARY

APRIL

Contemporary Issues of the Publishing
Industries
CSR and Innovation for Social Change
Cultural Policies and Cultural Institutions
Management
Strategies in the arts: Organisations,
Strategies and Aesthetics
The Performing Arts: Project
Management and Organisation Agility
Value and reputation: how to create
value in the arts
Final Simulation

It can take the form
of an internship
(4-6 months), a job,
the creation of a
start-up company
in France or abroad.

Academic research work

PROGRAMME
HIGHLIGHTS
EXPERIENTIAL AND IMMERSIVE APPROACH
Students will meet and collaborate with many professionals
in the arts sector (Centre Pompidou, Musée de Rouen,
Netflix and Canal+ producers, Editions du Seuil, Editions de
la Découverte, Centre National du Cinéma, Believe Music,
Warner, Uzik, mıcroqlıma, Théâtre du Relais, Normandie
Impressionisme, Grapes Design…). Many of these
professionals are alumni.
a programme linking theoretical lectures focused on the arts
to lectures by highly qualified professionals
an original pedagogy using new technologies, teamwork and
creativity

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the theoretical
and practical skills learnt during the first two
semesters in a professional environment. Students are free
to carry out the internship in France or abroad, subject to
approval by the internship director, based on its relevance
to the MSc programme and course content.

Examples of internships
Sales assistant Co-production, Marketing assistant
international sales (Wild Bunch)
Product manager (Centre Beaubourg)

Category Manager (Glénat Publishing), Product Manager
(Stock Publishing)
Press & Communications Officer (in a museum)
Assistant of production (3B Production), Project manager
(Firstage Productions)
Operations officer (Soundcharts), Assistant operations
E-Commerce (Ubisoft)

TAKING YOUR CAREER
TO A NEW LEVEL
Careers in the arts are vocational and creative. The
programme offers an original approach focused on the arts
that puts artistic production, organisation and works at the
center of the Master, including an aesthetic perspective,
from rap music to auteur cinema and impressionism, etc.
Be inspired by the network of alumni working in the cultural
industries!

A FEW OF THE POSSIBLE JOBS
TO WHICH YOU CAN ASPIRE:
Cinema and TV production
Sales manager in the cultural
industries
Marketing and communication
manager in the cultural
industries

Fundraising and sponsorship
Executive and administrative
positions in artistic
institutions (museums,
foundations, theatres…)
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MSc Supply Chain
Management
15-MONTH DURATION

DEGREE/PROFESSIONAL CERTIFICATION:
MASTER OF SCIENCE
RNCP REGISTERED LEVEL 7 QUALIFICATION

STARTING IN OCTOBER

ROUEN CAMPUS
ACCREDITATIONS

100% ENGLISH

« Become a Supply chain professional capable
of addressing strategic and technical issues
in cross-cultural situations! »
ALEJANDRO LAMAS, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL SKILLS
GOOD REASONS
TO CHOOSE
THE PROGRAMME

Thanks to its inter-disciplinary teaching approach, the programme not only
focuses on the core disciplines of supply chain management and correlated
subjects such as strategic purchasing and information systems for supply
chain, but it also puts the emphasis on soft skills in order to fine tune
students’ professional profile and training.
Gain a solid education aligned with the main challenges in Supply Chain
Develop strategic and project management skills in a varied multi-cultural
environment through an innovative and intensive structure programme to
become an expert in Supply Chain Management
Discover Supply Chain Management mechanisms during a 5-day intensive
seminar (SNCF simulator, Le Havre Port visit, Rungis market visit, SAP
training etc.)
Prepare for PMI (Project Management Institute) and Six Sigma
qualifications through extensive use of information technology tools
including SAP, Visual Basic training for SCM applications and professional
courses
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Seize the opprortunity to apply for membership of the Association for
Operations Management (APICS) and of the Chartered Institute of
Purchasing and Supply Management (CIPS)

PROGRAMME
LAY-OUT

The Supply Chain track: it puts the emphasis on the processes and operations design, logistics
and the development of supply chain strategies. It addresses the application of Information Systems
in supply chain and how to generate long lasting competitive advantage.
The Procurement track: it underlines the importance of strategic sourcing, international

procurement, relationship with retailing, notions of international commerce and custom. The aim
is to create value under procurement challenges such as cross-cultural situations, new business
environment and integration with other functions of organisation.

OCTOBER

OCTOBER
TO APRIL

MAY TO
DECEMBER

FUNDAMENTAL COURSES

PROFESSIONAL
EXPERIENCE

DECEMBER

Industrial Organisation
Transportation and Logistics
Green Supply Chain and CSR
Strategic Purchasing
Strategic Supply Chain
Management
Supply Chain Modeling
Shape your career
Leadership Seminar

JANUARY

APRIL

Information Systems for Suppply Chain Management
Sustainable Operations and Process Management
Project and Risk Management
Workshop on programming for SCM
Either TRACK PURCHASING: International Finance
Lean Management, International Procurement
Or TRACK SUPPLY CHAIN MANAGEMENT: Quality
Management for Supply Chain Management
Revenue Management
Final Simulation

It can take the form of
an internship (4-6
months), a job, the
creation of a start-up
company in France or
abroad.

Academic research work

PROGRAMME
HIGHLIGHTS
The curriculum is organised in intensive weekly modules.
Mornings are spent on theory, while afternoons are devoted
to workshops and practice.
SAP Training
VBA Training
Maritime transport seminar (including le Havre visit)
Sales seminar (including Rungis visit)
Pharmacy Logistics with a visit to a pharmaceutical Company
Railway Transportation Seminar
How to write a paper Seminars

EXPERIENTIAL AND IMMERSIVE APPROACH
A series of visits of main supply chain infrastructures complete
the theoretical courses and invite you to explore and discover
supply chain activities.
The Port of Rouen
The SNCF simulator
The Port of Le Havre
Rungis Market “by night”

PROFESSIONAL EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the theoretical
and practical skills learnt during the first two
semesters in a professional environment. Students are free
to carry out the internship in France or abroad, subject to
approval by the internship director, based on its relevance
to the MSc programme and course content.

TAKING YOUR CAREER
TO A NEW LEVEL
The programme trains future specialist managers in
international supply chain management and procurement.
Graduate Employment Survey 2018
Average base salary:

€49,000/year

95% of students find a job within 3 months.
WHERE DO THE GRADUATES WORK?
Transportation
& Logistics................ 17%
Chemicals................. 17%
Energy..................... 17%
Consulting................ 17%
Other.......................33%
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MSc Human Resources
Consulting
15-MONTH DURATION

DEGREE:
MASTER OF SCIENCE

STARTING IN OCTOBER

REIMS CAMPUS
ACCREDITATIONS

100% ENGLISH

« Become a specialist in Human Resources
Management and internal/external consulting! »
SANDRINE RIGAL-HENRY, HEAD OF PROGRAMME

DEVELOPING
ESSENTIAL SKILLS
GOOD REASONS
TO CHOOSE
THE PROGRAMME

This programme taught in English prepares future managers to develop
cross-functional approaches to human and social problems linked to
organisational development, in a context of almost permanent change.

Being able to analyse working situations and identify current and future
challenges linked to the organisation of work
Identifying main trends in Human Resources Management (HRM: structure,
architecture, tools, methods, position, …) and explain their implications
Designing HR strategies and policies, in particular in a context of change
Outlining the different ways in which HRM can contribute to change
Understanding critically the links between HRM and performance
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OCTOBER
TO APRIL

PROGRAMME
LAY-OUT

MAY TO
DECEMBER

FUNDAMENTAL COURSES
OCTOBER

DECEMBER

Developing HR strategy and
creating value
Cross-Cultural Management
Macro Organizational
Development
Negociation and Dispute
Resolution
Sociological and clinical
approaches of work
Work Psychology and
Organizational Behavior
Leadership Seminar

JANUARY

PROFESSIONAL EXPERIENCE
APRIL

Consulting in HR and
organization
Equity, diversity and inclusion
HR Work and Work
Organization
Managing Employee relations
People analytics, Big Data
and HR
Talent Management
Shape your Career
Final Simulation

It can take the form of an internship
(4-6 months), a job, the creation of a
start-up company in France or abroad.

Academic research work

PROFESSIONAL
EXPERIENCE
(4 TO 6 MONTHS)
An essential opportunity to apply the theoretical and practical
skills learnt during the first two semesters in a professional
environment. Students are free to carry out the internship in
France or abroad, subject to approval by the internship
director, based on its relevance to the MSc programme and
course content.

Examples of internships:
Consultancy in human resources management and
organisation
Consultancy in recruitment
Consultancy in quality of life at work
Management consultancy
Human resources manager
Recruitment, partnerships and school relations officer
International HR office, HR and teleworking project manager
Careers advisor
Management Development & HR Control
Training methods assistant; Compensation & Benefits Analyst

TAKING YOUR CAREER
TO A NEW LEVEL
The MSc Human Resources & Consulting prepares future
professional consulting or human resources managers
capable of seizing current and future challenges related to
the organisation of work.
The posittions are closely linked to the trends of today’s
and tomorrow’s nature of work and talents. They reflect the
technical and soft skills necessary to achieve a successful
career in the field.

A FEW OF THE POSSIBLE JOBS
TO WHICH YOU CAN ASPIRE:
Consulting and Auditing
HR auditing/Social auditing
Change support consulting
Recruitment consulting
Human resources strategy
and policy consulting
Management consulting
HRIS consulting
CSR auditing

Management
Human resources manager
Training manager
Recruitment manager
HR studies officer
Career manager
Social controlling manager
Competences and Talent
manager
Community manager
Employer brand manager
CSR manager
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GÉNÉRIQUE
EUQIRÉNÉG

Admissions
MASTER OF SCIENCE

MASTÈRE SPÉCIALISÉ

OUR TEAM OF EXPERTS TO ACCOMPANY YOU
IN YOUR PROFESSIONAL PROJECT

Sont éligibles, les candidats titulaires d’un des diplômes
suivants :

The Admissions Department experts are at your disposal
to provide detailed information on the Full Time Master’s
programmes, feedback on your personal profile and help you
finalise your personal and professional project.

•B
 ac + 5 (M2) / Titre RNCP 7

APPLICATION REQUIREMENTS
Applicants must have the following:
• A 4-year Bachelor’s degree, or approved equivalent in
a related field.
• Good command of the English language (IELTS, TOEFL)
• Dynamic international profile and good team player.
• Relevant professional goals.
Application consists of the following:

•B
 ac + 4 (M1) + 3 ans d’expérience professionnelle
•B
 ac + 4 : à titre dérogatoire pour 30 % des effectifs
•D
 iplôme étranger équivalent aux diplômes mentionnés
précédemment
•U
 n niveau d’anglais et de français B2 est recommandé.
• L e dossier de candidature est à renseigner en ligne sur
apply.neoma-bs.fr
Il doit comporter les pièces jointes demandées : CV, lettre de
motivation, lettres de recommandation, relevés de note…
Le candidat passera un entretien de motivation.
Cet entretien vise à comprendre les motivations du candidat
et analyser la pertinence de son projet professionnel.

• Apply at: apply.neoma-bs.fr
• Provide scanned copies of all original documents in English
or French (CV, motivation letter, transcripts...).
• Online interview
Results:
Candidates are informed of the results by email within seven
days of the interview.
NOTE
International students (outside European Union)
Students are recommended to sit their tests as early as
possible in order to obtain admission results in time for
visa requests.

CONTACT: ADMISSIONS@NEOMA-BS.FR
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Financing your studies
At NEOMA Business School, we are aware that funding education is a central concern for our students.
For this reason we do all we can to help each of you develop a top-quality programme of studies by offering you solutions
adapted to your personal situation.
The staff at our information and service centre, the HUB, can provide you with information and assist you with your
administrative needs. State grants, loans, academic scholarships… there are many solutions that can help you achieve all
your professional ambitions!

SCHOLARSHIPS/GRANTS

LOANS

The Excellence scholarship

Student bank loans

NEOMA Business School offers scholarship in order to support
international candidates who have been admitted onto one of
its Masters programmes.
Based on criteria such as academic excellence, personal
and professional achievements, students may obtain a
scholarship amounting up to €5,000 according to the
programme and including the Early bird campaign.
The number of scholarships is limited and act as reductions
in tuition fees. Once admitted in the programme, the
international candidates are invited to contact our
Admissions Department: admissions@neoma-bs.fr
The Eiffel scholarship
The Eiffel scholarship (bourse Eiffel) is granted by the French
Ministry of Foreign Affairs to international students who live
outside France and who show great interest in studying in
France.
NEOMA Business School Foundation scholarships
Our Foundation supports equal opportunities in higher
education. If you encounter financial difficulties, the
foundation may award you an academic scholarship that can
cover up to 50% of your tuition fees.
Interest-free unsecured loans can also be awarded to
students in Advanced Masters and Masters of Science
programmes. Student applications for financial assistance
are assessed at two annual meetings, based on three criteria:
• Academic excellence
• Financial or family circumstances
• The candidate’s personal merit

Banks grant loans at a preferential rate of about 1% to
students attending Grandes Ecoles, as long as you have a
guarantor. We organise a “banking fair” at the beginning
of each school year on our campuses, attended by
representatives of around a dozen banks who you can meet to
arrange a loan.
Government-backed student loans
The government has set up a student loan guarantee
fund in partnership with certain banks (Société Générale,
Crédit Mutuel, C.I.C, Banque Populaire and certain Caisses
d’Épargne). They can offer a maximum loan of €15,000 to all
students up to 28 years old, be they French, or citizens of the
E.U. or the European Economic Area, regardless of income or
parental/third-party guarantees. The interest rate is set by
the bank. The possibility of partially or totally deferring your
repayments until you graduate is also at the discretion of the
student borrower. Learn more by asking the banks on this
programme.

Student support
DEDICATED UNIT TO SERVE
YOUR EMPLOYABILITY
Students are supported by NEOMA Business School Talent &
Career Centre.
This unit provides the student with personal guidance in
multiple ways (CV, motivation and speculative letters,
personal branding, etc…) all adapted to his or her profile in
order to help in the search for internships and employment.
Based on the expectations and best practices of companies
and on research conducted by our professors, this unit
supplies all the tools and advice the student needs to succeed
in his or her professional career.

FACILITATING STUDENTS’
INTEGRATION AND OFFERING
GUIDANCE
On each campus our students receive:
E ssential starting information and services;
Administrative support (social security, residence permits…);
Support for all financial application procedures;
Accommodation solutions for foreign students and advice for
French national students seeking accommodation on-campus,
nearby or in the town centre.

The « Talent & Career » Department

helps you build your professional project, develop and
enhance your skills, thus boost your employability in
France and abroad.

105 workshops & activities
+ 1,500 personnal interviews
Responsible for
Student Life experience with

88 associations

6,000 internship agreements contracted
per year

+
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200 corporate
organisations attending
our events

ADVISING AND INFORMING
STUDENTS TO OFFER THEM
THE BEST CURRICULAR
EXPERIENCE
P edagogical support and advice;
Guidance for international programmes;
Student/campus life;
Specific aid for the disabled, social open-mindedness and equal
opportunity.

YOUR NETWORK

NEOMA BS Incubator supports students
in transforming ideas into start-ups
On the Rouen, Reims and Paris campuses the Incubator
acts as a comprehensive unit to assist students with
company creations or takeovers:
• A collective, equipped work space,

72,000

alumni and future alumni
• More than 62,300 alumni
• More than 9,500 students

22% live and work abroad
8,000 adherents
500 volunteers
21,000 participants

• Individual and collective coaching,
• Personalised mentoring,
• Network connections with our expert graduates,
• A web development team.

INCUBATEURS

+ 160 startups

in the events

+560 events/year
+8,000 job offers
18,600 alumni and students
+10,100 alumni and students

launched since 2011

+ 50

projects
in incubation each year

+ 100

companies
created by our graduates
the last 5 years

83

Startups incubated
at NEOMA BS raised
million Euros in 2018
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Great campuses
TO LIVE
AND WORK

NEOMA Business School campuses and
infrastructures are designed to enable students
and professors to evolve in a pleasant and
stimulating environment. They are places of life,
exchange and meetings: conferences, debates,
and other events open to different audiences,
thus enriching the intellectual influence of
the School as well as the cultural animation
of the region.

REIMS CAMPUS
Ideally located in both France and Europe, Reims has
become a natural major economic centre. Proximity to
Paris is an obvious appeal for business investment.
And, as the home of Champagne, Reims plays host to the
biggest names in the industry: Lanson, Pommery, Mumm
to name a few. Enjoy the French experience with several
performance venues (La Comédie, La Cartonnerie etc.),
a multitude of theme bars, two internationally recognised
theatres, museums and a variety of festivals organised
throughout the year.

Location

Close to the city centre and major transport:
10 mins from Reims city centre by tram;
10 min from TGV railway station by tram;
30 min from the Charles de Gaulle airport by train;
45 min from the centre of Paris by train.

PARIS CAMPUS
Right in the centre of the capital in the 9th district,
you evolve in a modern, pleasant and scalable campus.
Closely located to the Galerie Lafayette department
stores and the Opera Garnier, the campus benefits from
an excellent network of public transportation as well as
a wide offer of restaurants and bars nearby.

Location

© Carmen Moya

5-min walk from metro stations and bus stops:
Métro: Trinité - d’Estienne d’Orves, Saint-Lazare,
Liège stations;
RER: Auber station;
Bus: Trinité station.
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ROUEN CAMPUS
Living and studying in Rouen means living in a city with
a rich history and heritage but resolutely focused on the
future. Between the river and the hills, tucked into a bend
in the River Seine, Rouen enjoys an exceptional natural
environment. A modern city that is rediscovering river,
docks and maritime identity, Rouen is open to the whole
world and is well-established as a major European city.

© Carmen Moya

Location

Close to the city centre and major transport:
10 min from Rouen city centre by bus;
15 min from the railway station by bus;
1 hr. 15 min from Paris by train or car;
1 hr. from the Normandy coast by train or car.

ACCOMODATION
On campuses:
Student housing available.
Near the campuses or the city centre:
You can also find accomodation in a student hall of residence or private flat, take a room in a youth centre,
or opt to live with a senior citizen or a disbled resident.
NEOMA Bsuiness School has its own accomodation platform:
To assist you with: http://housing-platform.neoma-bs.fr

© Carmen Moya

GÉNÉRIQUE

REIMS CAMPUS • 59, rue Pierre Taittinger - CS 80032 - 51726 Reims Cedex - France
ROUEN CAMPUS • 1, rue du Maréchal Juin - BP 215 - 76825 Mont-Saint-Aignan Cedex - France
PARIS CAMPUS • 9, rue d’Athènes - 75009 Paris - France

www.neoma-bs.fr
CONTACT: ADMISSIONS@NEOMA-BS.FR
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Be passionate.
Shape the future

