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Develop the skills 
and know-how 
to make your way 
in the luxury industry

Customer expectations and cultural norms are continually 
challenging core brand strategies of luxury companies. 
To maintain the strong brand identities which are at the 
heart of their global success, luxury organizations must 
not only continuously adapt to their clients’ demand for 
excellence, but do so within a time frame that allows them 
to stay one step ahead of the competition. To build your 
management career in this challenging business culture, 
you will need both solid academic knowledge and the 
capacity to adapt it to this industry’s high standards.

As a broad-based program, the MSc in Luxury Management 
& Marketing will help you identify connections across 
multiple segments of the luxury industry, allowing you 
to demonstrate that you possess the industry-specific 
understanding that future employers seek when hiring 
managers. In addition, you will benefit from emlyon 
business school’s proven expertise in entrepreneurship to 
help you develop the capacity to identify opportunities 
for luxury products and services within multiple markets 
and create new combinations of goods for a diverse group 
of customers.

You’ll also discover firsthand how businesses in the fast-
paced and highly competitive fashion and lifestyle industry 
and the luxury design industry operate. Immersing yourself 
in one of these environments that demand delivery of 
excellence in a very short time frame helps you master 
fundamental skills that will be useful throughout your entire 
career, regardless of the global luxury industry dimension 
you work in. Furthermore, by studying in Paris, London or 
New York, and Shanghai, you’ll experience firsthand how 
cultural patterns affect the brand strategies upon which 
luxury companies are based. 

-
Michel Phan // 
Program Director //
Professor in Luxury Marketing

Acquire luxury industry 
insights 
-
•  By learning the history and culture
•  By understanding organizations and 

business structures behind brands
•  Appraise the importance of know-

how and quality 

Get the luxury industry 
mindset 
-
•  But never get confused: becoming 

a professional is not behaving like a 
client

•  Through specific skills and codes, 
by studying alongside alumni and 
experts

Embrace a luxury 
industry career 
-
•  Focus on excellence and hard work
•  Think of what sector and type of 

company you want to target
• Devote all your passion and energy
•  And remember: adapting to changes 

and opportunities is an industry 
“must have”

+ Coco Chanel 
-
“Strength is built by one’s failures,  
not by one’s successes.”

2 3



Program 
overview

  Key benefits  
  -

•   Studying in Paris, London or New York and 
Shanghai, 4 key locations for the luxury industry

•   Learning from a faculty of renowned experts in one 
of Europe’s leading business schools

•   Focusing on the fashion and lifestyle industry or the 
luxury design industry and learning key skills that 
you will apply in the luxury industry that suits your 
career ambitions

•   Gaining access to a select network of companies in 
the luxury industry

•   Benefiting from the network and expertise of our 
partners London College of Fashion & Parsons 
School of Design

•   Developing your capacity to manage intercultural 
teams

careers 
services

AUGUST MARCH

academic
elements

experiential
elements

careers 
services

 

 

DECEMBER

Luxury
specialization

courses
+

Asian business
environment

 

Tools and 
learning

platforms

JULY

Graduate
thesis

In-company
project
team

consulting

study 
location

 emlyon business school forever alumni network
immediate access to the alumni network advantages

Career services track
a full range of workshops, tools and events to help manage your career

Internship
4 to 6 months

or
First job
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Master the
fundamentals

prerequisite
online courses

Initiation to the
luxury industry and
entrepreneurship

Transforming
early makers

track

Language courses

Design
management track

in New York
at Parsons School

of Design

Fashion
management track
in London at London
College of Fashion
or in Rome at Luiss 

Business School

or

Chinese courses

Anywhere
in the world

ShanghaiLondon, New York
or Rome

Paris

DECEMBER

Our partners to enlarge your horizons 
-

London College of Fashion and Parsons School of Design 
at the New School are at the heart of the fashion, design and 
lifestyle communities, and are recognized as global leaders in 
fashion education, design research and consultancy. As such, 
these renowned institutions provide the ideal setting for you 
to master the skill set that plays an essential role in increasing 
your value to any future employer in the luxury industry, 
regardless of whether or not it is a fashion or design label.

Should you decide to study at London College of Fashion 
or at Luiss Business School you will learn how to use fashion 
alongside historical and cultural practice to challenge 
social, political and ethical agendas. Understanding how to 
manage and respond to business issues quickly, efficiently 
and without compromising the excellence that is expected 
in delivery will make your experience at London College of 
Fashion or at Luiss Business School a unique asset to your 
future career.

Intrinsically linked to the constant movement of our global 
society, the world of design keeps on thriving, allowing 
designers and artists to constantly spot new opportunities 
and turn creative ideas into tangible projects aligned with 
current key trends. Attending classes at Parsons School 
of Design at the New School in New York City (subject 
to available places) will allow you to discover the history 
of luxury design, analyze spaces and products related to 
theoretical approaches on luxury design, examine sustainable 
business models and innovation, and meet designers, artists, 
forward thinkers etc. Deciding to study at Parsons School 
of Design means immersing yourself in a fast pace, unique 
environment which advocates rigor, creativity and diligence 
while acquiring an important set of business skills which you’ll 
need to apply to succeed in the luxury industry. 

+ You-En // current student 
-
“I have learned to adapt to a new environment in a short 
period of time and work with people from different cultural 
backgrounds and experiences.”

+ Brenda // current student  
-
“During the three months at Luiss Business School, 
we were able to have a comprehensive look into some 
important areas of the fashion industry. 
Our courses were theoretical but also very practical. We 
also had the opportunity to meet many guest speakers 
from different sectors of the luxury industry, from 
influencers to top management employees.
I am personally really happy about the time spent in 
Rome and I think it’s a great opportunity to get a deeper 
knowledge into the fashion world in a such important 
capital and especially in a country full of heritage.”

emlyon business school reserves the right to modify the contents of the program and their delivery at any time,  
due to unforeseeable circumstances

4 5



Highlights
of the program

Transforming  
early makers module

The early makers module challenges you to disrupt 
existing business models to imagine new value systems 
for the luxury industry through an innovative learning 
path, directly preparing you for your new professional 
environment: carrying / steering / participating and 
supporting the emergence, deployment, development 
and diffusion of projects using digital technology as a 
lever for disruption. Examples of topics: blockchain & the 
luxury industry, virtually enhanced fitting rooms, how to 
personalize the instore experience?, packaging as vector 
of sustainability, luxury & gray consumers, etc.

emlyon business school 
excellence 

+ Diego
-
“I have always been passionate about the luxury 
industry. To me, emlyon business school’s MSc in 
Luxury Management & Marketing stood out, as it 
combines expertise, cultural discoveries, group work, 
and in-company experience.” 

Unique opportunities 

+ Estelle
-
“During our first semester, we had the freedom to 
develop any disruptive ideas. Guided and encouraged 
by a professional coach we had the opportunity to 
meet a professional designer who helped us a lot and 
gave us different feedback on our project and the 
willingness to continue.”

Early makers input 

+ Pauline
-
“The “Transforming early makers” module is a 3 month 
project in a group of 5 to 6 students working with a 
coach on a disruptive idea for the luxury market.  
This course is just the best way to go through every 
single step of launching a business. I have learned a 
lot about my ability to work in a group for a long term 
project.”

Multicultural global experience 

+ Nicole
-
“I decided to join the program because emlyon 
business school not only gives the best opportunities 
to flourish in the world of luxury through visits, 
seminars, and a highly experienced faculty, but also 
offers a unique multicultural environment with a rich 
human experience to expand our vision and horizons.”

Paris community

Beside the uniqueness of the city capital, the environment 
on Paris campus offers great opportunities for students of 
the program. Benefit from:
•  business clubs with events, conferences and networking 

such as the Digital Club, the Media & Communication 
Club, the New Technologies Club involving other schools 
like Insead, Supelec, Dauphine, ParisTech, etc.

•  the opportunity to learn alongside students from other 
graduate programs such as the MSc in Sports Industry 
Management, the MSc in International Hospitality 
Management or the MSc in Digital Marketing & Data 
Science.

Excellence courses

In addition to fundamental courses in management fields, 
dedicated courses starting from Paris cover, for instance*: 
history of luxury: from Haute Couture to perfumes, law 
of industrial property, communication and branding in 
luxury, sourcing and supply chain for the luxury industry, 
introduction to art, introduction to HRM & cross cultural, 
luxury seminars on the following topics: jewelry, luxury 
market in India, luxury etiquette and luxury retail, etc.

* The agenda may change from one year to another.  
These examples refer to 2018.

Learning from experts  
and professionals 

Our program gives you a global perspective of the luxury 
industry and is not limited to events or marketing courses. 
Projects you will be working on, cases studied and 
experts will come from all horizons. Past examples have 
included: starting in Paris with a Roger Dubuis alumnus 
live testimonial, meeting Alexis Mabille as a member of 
project jury, private visit at Dior exhibit, speedating with 
Chanel representatives on campus, Versailles Castle 
guided tour, luxury seminars with experts in jewelry, Indian 
luxury or watches, meetings with LVMH or Cartier. Our 
luxury alumni business club based in Paris is also a great 
opportunity to attend emlyon forever alumni network 
events.

Students say it best! 
-
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Get the most out  
of international hubs 
-
Paris, London, New York and Shanghai are naturally the 
places to be. As such, these world luxury capitals provide 
the ideal setting to develop different angles that play an 
essential role in the industry. Experiencing London Fashion 
Week, visiting Paris and its world renowned museums, 
integrating into the rush of New York City are lifetime 
highlights for any international student.

Shanghai semester 
-
Asia plays a key role in the luxury industry as it is one of 
the largest markets in the world with endless development 
opportunities for both local and global companies. As a 
future leader of the industry who will most likely be working 
with Asian markets, you need to develop a truly global 
perception of this business environment. Providing you with 
firsthand perspectives on the challenges and opportunities 
of the luxury industry in Asia with special courses, a 
consulting project and a variety of meetings with experts, 
your time in Asia will make you stand out to recruiters on 
the job market.

Global reach &  
international insights 110

3 100

nationalities and  
40% international students

international campuses: 
Casablanca, Shanghai
and Bhubaneswar

correspondents 
worldwide

33,000  alumni in 130 countries

190academic partners
worldwide
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Countries represented in the program *

Belgium, Brazil, Canada, China, Colombia, Czech Republic, 
France, Germany, India, Indonesia, Iran, Israel, Lebanon, 
Mexico, Morocco, Norway, Philippines, Portugal, Russia, 
South Africa, South Korea, Spain, Switzerland, Taiwan, 
Thailand, Tunisia, United Kingdom, United States, Vietnam.

* in the last two cohorts.  
  Current class includes 19 nationalities



Benefit from emlyon business school’s
unique early makers environment

 
Institute for Artificial Intelligence 
in Management (AIM)

The AIM institute is a multifaceted initiative focused on 
understanding the opportunities and implications of 
artificial intelligence in the management of organizations, 
industries, and business ecosystems.  
With this objective, the AIM institute initiates and sponsors:
•  Researches that explore how AI and related technologies 

are altering work and organizations
•  Pedagogical experiences that expose and prepare our 

students to work with and manage AI technologies. 
•  Innovations that support technologists and managers 

in the evolution, adoption, and implementation of AI 
technologies.

 
Makers bootcamp

Coding, 3D printing, DIY and open source are shaking up 
t;;he status quo. The makers bootcamp invites students, 
graduates, incubators and others to learn the basics of 
programming, web development, electronics and digital 
manufacturing. For four days, you will use the fablab 
machines, learn how to code and make an object, from 
design to prototype. In recent sessions, participants 
have learned how to make connected beehives, an open 
source artificial hand and telepresence robots in only 
five days.

 
Codapps

emlyon business school has launched the very first MOOC 
on multi-platform native app development, designed for 
beginners and delivered in English. This MOOC, the first 
one of its type in the world, is named CODAPPS and is 
hosted by Coursera. It gives participants the skills they 
need to develop their own mobile apps and publish them 
on Google Play Store, Apple AppStore and Windows 
Store.

 
Makers academy

The makers academy is a semi-distance, multi-campus, 
multi-program course initiated with our makers’ labs. Its 
objective is to introduce you to new technologies through 
practical experience to acculturate you to the maker 
movement and design thinking methodology. You will 
learn the mysteries of digital manufacturing, programming 
and electronics and will feed back this knowledge into 
managing an innovative group project, from the ideation 
phases through to the design and production of a 
functional prototype.

Innovative rooms to reinvent 
future teaching 
-

Studying on our campuses is a life experience filled with 
innovation. emlyon business school campuses have been 
totally redesigned and are places of learning which offer state-
of-the-art technological resources. They are also fun, social 
places to live, work, connect, eat, enjoy and relax.

We have the premises and tools (connected content available 
24/7, 365 days a year, in full-web environment, connected 
objects, book reservation with drive system, high-spec search 
interface, etc.) and of course the right philosophy and skills: 
The Creativity & Learning Hub is here to support the school’s 
innovative teaching and learning methods. It reflects the impact 
of digital technologies and changing practices. You’ll need to 
develop a range of IT and computing “soft skills”, including 
monitoring, content curation, copyright law and augmented 
reality. 

The makers’ lab lets you view an innovation in the form of a 
tangible or intangible model.

In short, it is a place to discuss projects and make them a 
reality. You can make “just about everything” there. Through 
machines and 3D printing, it may be called a fablab, but our 
makers’ lab is also a forum for learning and training, a platform 
for social, digital and economic innovation, a community of 
resources, skills and training.
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Outstanding opportunities
to develop your career ambitions  

As an emlyon business school student, you’ll have access 
to 110,000 internship and job offers and will receive plenty 
of materials and advice from our careers service, including 
thematic workshops, career plan preparation support, 
networking and business coaching, personal marketing, 
meetings with experts and professionals, online resources 
and media training.

Specifically for the MSc in Luxury Marketing & Management, 
events and workshops will take place alongside the 
academic path.

Key statistics** 
-
•  89% of alumni declared they started their first job in less 

than 6 months after the end of the program and 49% 
before ending the program

•  average salary: 41 K€.

•  job location: 

42% of graduates are working outside their home country

•  job roles:

**  as reported by recent program alumni in the 2017 survey

Among program contributors 
& recruiters 
-
A. Lange & Söhne • ACDL-Au Cœur Du Luxe • Albatross CX 
• Alexis Barthelay Sa  • Atlantis, Paradise Island • Amazon 
• Audemars Piguet • Avon Products Inc. • Bank of America 
• Banyan Tree Hangzhou • Bottega Veneta • BPI • Burj Al 
Arab • Cartier International • Celine • Cerat Media Agency 
• Chanel, Inc • Chloé International • Christian Dior Couture 
• Christie’s • Coty France • De Grisogono • Digital Luxury 
Group • Dukes’ Palace • Dumonteil Galerie  • Elizabeth 
Arden • Ermenegildo Zegna • Emperor Group • Fetiveau RP 
• Giorgio Armani Spa • Givenchy • Gucci Australia • Gucci 
Spa • Harry Winston Sa • Henkel Asia Pacific • Hermès 
Parfums • Hogan • Hotel Cheval Blanc • Infiniti Europe • 
Jaeger-LeCoultre • Kempinski Hotel • Kering • Konaxis 
Group • L’Oréal Division Produits De Luxe • Laboratoires 
La Prairie Sa • Lancel • Lamborghini • Lange Uhren 
Gmbh • Loewe • Louis Vuitton • Louis Vuitton Services • 
Manufacture Roger Dubuis • Moet Hennessy • Mediacom 
• Montblanc Simplo Gmbh • Montres AF&F Sa  • Nissan 
Infinity • Nissan International Sa • Payot • Philippe Model 
• Pinko France • Printemps • Polo Ralph Lauren • Puig • 
Richemont • Rivoli Group • Rm By The Designer Roland 
Mouret • Sheraton Brussels Hotel • Shiseido Uk Co Limited 
• Sotheby’s • Swarovski • Tali Elysea • Tiffany & Co • Tod’s • 
Valentino Couture • Vindeme

+ Nathalie // current student // completed her 
internship at L’Oréal as Western Europe zone marketing 
assistant
-
“The emlyon business school careers service was very 
useful. They helped me build my “elevator speech” 
as I was applying for an internship at L’Oréal. They 
dedicated a lot of time and gave me plenty of materials 
and advice that I will take with me as I build my career. I 
am really thankful.”
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In-company project

Prada 
Shanghai, China

Market Research  
Junior Consultant

Internship

Diorsnow 
Christian Dior Perfumes, 

Paris, France

Assistant Brand Manager

First Job

Biotherm - L’Oréal 
Paris, France 

International Product 
Marketing Manager

In-company project

centdegrés 
Shanghai, China

Marketing Junior  
Consultant

Internship

BMW 
Munich area, Germany 

Business Development  
Intern

First Job

Lamborghini 
Bologna area, Italy

Franchise and Business 
Developer

Chloe

In-company project

Roger Dubuis 
Shanghai, China

Junior Consultant

Internship

Hermès 
Paris, France 

E-commerce Assistant 
Project Manager

First Job

Hermès,  
Paris, France 

Project Manager

Paola

Jonathan

Career paths  emlyon business school’s 
powerful alumni community

In-company project

French Fashion Council/Paris 
Fashion Week 
Paris – France

Press & Event Assistant

First job

Coty 
Dubai - UAE

Marketing Assistant

Current job

Van Cleef & Arpels 
Dubai – UAE

Event Coordinator

In-company project

Beautiful Soul, 
London, UK

Consulting for an  
emerging luxury brand

Internship

Chanel, 
Hong Kong

Quality control

First job

Montcler, 
Hong Kong

Manager in training

Chui Na

Eleni

Hong Kong

Greece

France

Italy

Malaysia

First positions for the program’s graduates include Sales 
Operations Specialist, Insights & Strategies Manager,  Brand 
Manager, Retail Business Analyst, Digital Marketing Project 
Manager,  After-Sales Marketing Specialist, Market Manager, 
CRM Executive,  Business Developer, Key Account Manager, 
Merchandising Executive…

Some emlyon business school alumni working in the luxury 
industry:

•  Nicolas Allart, Quality Director at Porsche Design 
Timepieces AG, Celine, Switzerland

•  Antoine Auvinet, VP Global Omnichannel & CRM / MD 
EMEA Emerging Markets, Ticino, Switzerland

•  Amaury Bataille, Regional Commercial Director, Christian 
Dior Perfumes - Middle East, Turkey, Africa, India

•  Cédric Benault, Regional Director Travel Retail Middle 
East, Moët Hennessy, Dubai, UAE

•  Philippe Blondiaux, Global CFO Chanel, New York, USA
•  Mathilde Bodin, Product Merchandiser - Menswear, 

AllSaints, London, UK
•  Martina Chang, Retail Manager, Berluti - LVMH Group, 

Hong Kong
•  Stefania Ciulla, Jewellery Consultant, Sotheby’s, Madrid, 

Spain
•  Ines Cointement, CRM & Retail Analyst, Burberry, Paris, 

France
•  Justine Devisse, Assistant Merchandise Manager - Fashion, 

DFS Galleria, Hong Kong
•  Delphine du Breuil de Andia, Accessories Group Manager, 

Céline, Paris, France
•  Bernard Fornas, Member of the board of directors, 

Richemont Group, Zurich, Switzerland
•  Olivier Fournier, Chairman of the Foundation, Hermès,  

Paris, France
•  Estelle Hu-Pirot, Brand Manager, Chaumet, Sydney, 

Australia
•  Amelie Meunier-Lacassin, Finance Director, Lancel - 

Richemont Group, Zurich, Switzerland
•  Marc Ouayoun, Managing Director, Porsche France SA, 

Paris, France
•  Elsa Perou, Commercial Director - EMEA, Chloe, France
•  Vincent Pirot, Financial Controller Oceania & Micronesia, 

Christian Dior Couture, Sydney, Australia
•  Christophe Plouseau, Director of Business Solutions, 

Louis Vuitton, Paris, France
•  Lisa Siemers, Retail Manager, Tamara Comolli Fine Jewelry 

Collection, Munich, Germany
•  Neha Toshniwal, Marketing & Communications 

Coordinator, Franck Muller Watchland SA, Geneva, 
Switzerland

+ Nadine El Salamani // 2017 graduate // 
Sales associate // Christian Dior Couture //  
Paris, France
-
“During my time in the program, I was able to 
attend various career events and meet with the 
representatives of Christian Dior Couture. It was a 
very interactive meeting during which I was able to 
discuss my future career.”
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The
foundations 
of excellence

     Academic excellence
     - 

•    Triple accreditation AACSB, EQUIS and AMBA
•    First AERES evaluation: A rating
•    7 research centers
•    2 institutes
•    4 chairs
•   161 permanent professors, 86% with a PhD, 855 experts

     Global excellence
     - 

•   Campuses in Casablanca, Shanghai and Bhubaneswar
•   110 nationalities
•   48% of professors from abroad, representing 29 nationalities
•   190 international exchange agreements
•   A network of 33,000 alumni in 130 countries, with 100 key 

contacts
•   Cooperation with partners and experts in other disciplines 

(design, art, science, etc.) both in France and abroad

     Excellent job prospects
     - 

•   School founded in 1872 by industrial leaders from Lyon
•   110,000 internship and job offers each year
•   1,600 partner businesses and more than 200 visits to the 

campus each year
•   Times Higher Education - Global University Ranking 2020: 

8,000 employers and business leaders from around the world 
ranked emlyon business school in the top 40 worldwide and 
2nd business school in France

+ Laurent Alexandre // Letter to my children  //  
We Demain N°11 
-
“Understanding the world is just as important as coding 
software. Choose a school that looks to the future,  
not the past.”
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Admission
conditions

The application  
& selection process 
-
Selecting the right participant is about more than just test 
scores. At emlyon business school we take an applicant’s entire 
potential into account.

Motivation and background are equally important. The online 
application procedure is available from November onwards.

Students must submit their application file as well as 
completing the online digital tests.

Applicants who have been found eligible after review of their 
application will receive a notification from the Admission Board.

Requirements 
-
The program welcomes students from various backgrounds 
and countries around the world. 
Admission is based on the following requirements:
•   Bachelor’s or Master’s Degree in any field 

Please note: 3-year Bachelor’s degree may be accepted for 
excellent profiles, including French Bac +3

•   academic and professionnel background
•   transcripts
•   digital tests
•   GMAT/GRE/TAGE MAGE/CAT Test Scores (optional)
•   English Proficiency Test Score (TOEIC, TOEFL, IELTS, PTE, 

Cambridge Proficiency test) (optional)

Tuition fees 
-
Fees for September 2021 intake: €34,000.

This includes tuition fees, enrollment charges (administrative 
costs, contribution to the student body, school sports activities 
and international mobility insurance), and lifelong membership 
of the emlyon business school alumni network.

Available scholarships 
-
As a socially responsible institution, every year, emlyon 
business school helps high-potential students to pay for their 
studies by awarding various scholarships. 

Scholarships are granted under multiple criteria such as diversity, 
promotion of entrepreneurial mindset, excellence and need.

Studying in Paris:  
all the advantages  
of a state-of-the-art campus

Paris – a romantic city of museums or a global metropolis 
of 12.5 million inhabitants representing the number one 
place for business in Europe? Both! Enjoy an unparalleled 
cultural offering, a unique and unforgettable way of life.

At the heart of the capital, a stone’s throw from the 
European railroad station Gare de Lyon, the emlyon 
business school campus offers you a forward-looking 
educational approach. With its vast collaborative spaces, 
it is designed for team working and meetings with 
managers or researchers. Its technological equipment has 
been specifically designed to optimize study projects. 

At the very center of this philosophy, the makers’ lab 
enables students to produce their own creations, and 
there is also an incubator. You won’t find a faculty office 
here, instead there are production areas! Even the leisure 
areas can be used as workspaces, mixing comfort, 
conviviality, and effectiveness. 

The byword of your campus: sharing.
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emlyon business school 
CAMPUSES
-

LYON-ECULLY 
23 avenue Guy de Collongue - CS 40203
69134 Ecully cedex - FRANCE
em-lyon.com

SHANGHAI
Asia Europe Business School
155 Tan Jia Tang Road - Minhang District
Shanghai 201199 - PEOPLE’S REPUBLIC OF CHINA
www.em-lyon.com.cn

SAINT-ETIENNE
51 cours Fauriel - CS 80029
42009 Saint-Etienne cedex 2 - FRANCE
bba.em-lyon.com

CASABLANCA
Marina de Casablanca 
20000 Casablanca - MOROCCO
casablanca.em-lyon.com

PARIS 
15 boulevard Diderot
75012 Paris – FRANCE
em-lyon.com

BHUBANESWAR
Xavier City Campus
Plot No:12(A) - Nijigada - Kurki - Harirajpur
Pin: 752050 - Dist.-Puri - Odisha - INDIA
xebs.edu.in

Visit our campuses on google street view
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CONTACTS
-

Website
www.em-lyon.com/luxury

Information
luxury@em-lyon.com
T. +33 (0) 4 72 18 46 91

www.facebook.com/emlyonbusinessschool

@emlyon

emlyon business school

@emlyonbschool

www.youtube.com/user/emlyon


