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Develop the skills,  
know-how and mindset 
to make your way  
in the sports business

The global sports industry is not like other industries, and 
companies that operate in this highly international and 
competitive environment need their managers to adapt 
their knowledge and attitude to the particular dynamics 
of their markets. In response to the specific recruitment 
needs of this continuously growing industry, emlyon 
business school successfully unites its expertise in 
international management with the market experience 
of some of the world’s major sports companies, always 
looking for young talents with a global outlook, in the MSc 
in Sports Industry Management.

Our most talented professional experts and professors 
have worked together to design the MSc in Sports Industry 
Management, in association with our partner Outdoor 
Sports Valley, a renowned cluster that provides a unique 
perspective with 480 brands. The program is updated 
every year to make the most of new opportunities.

As a student on this program, you will acquire the 
fundamental management knowledge required and 
advanced skills related to sports industry challenges. The 
international exposure through the diversity of the classes 
and speakers, as well as the multicampus and international 
academic experience will develop your global view and 
mindset. 

To distinguish yourself in the sports industry, you will 
need to be creative and ensure you have the necessary 
resourcefulness to stay one step ahead of the competition. 
To help you achieve this goal, you will benefit from emlyon 
business school’s innovative and entrepreneurial early 
maker pedagogy.

This pedagogy is meant to help you develop the capacity 
to identify new opportunities, create new combinations of 
services, and turn them into tangible value through action 
and experimentation. Through industry-specific classes, 
business projects and simulation games, you will learn 
how to deconstruct ideas and answer questions like “what 
could destroy this business?” or “how can I benefit from 
uberisation ? ”

Paris being the number one spot to catch the latest social 
trends, you will attend courses related to Design Thinking, 
Digitalization and Lifestyle influence. A promising start for 
your next move to Shanghai.

-
Antoine Haincourt // 
Head of the program // Expert Associate
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Sport used to be 
something you do 
-
Sport used to be about (physical) 
performance. For younger generations 
it is part of daily life, a mindset.

Sport can be seen 
as a new culture 
-
Today, fashion meets sports, music 
meets sports, health meets sports, 
technology meets sports. Boundaries 
from the past have disappeared.

Sport business  
is an unpredictable 
enterprise
Sports marketers are asked to market 
products that are unpredictable, 
inconsistent and subjective.

Sport has become a real 
complex economy 
-
It takes hard skills to take the lead 
and create the future. To work in this 
industry, passion is no longer enough.

+ Peter Kilburn // Sales director // Nike 
-
“We need people with strong hardskills but who also 
understand culture.”
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Program 
overview

  Key benefits  
  -

•   Study management as it relates specifically to the 
sports industry

•   Gain privileged access to a network of sports 
business contacts

•   Live in Paris and Shanghai, with students from all 
over the world 

•   Benefit from industry field trips to the UK, Germany 
and the French Alps, and the expertise of a network 
of the best in the field

•   Learn from internationally renowned faculty 
members and industry experts 

•   Obtain tangible work experience in this highly 
competitive industry with in-company business 
projects and an internship
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careers 
services

AUGUST APRIL

academic
elements

experiential
elements

careers 
services

 

 

 

DECEMBER

Asian business
environment

 

venture creation
project I 

sports and tourism I
sports economy in

China I
digital marketing in
the sports industry 
in China I sourcing

and supply chain for
the sports industry 

In-company projects
(consulting for global sports companies in teams)

Field trips to the UK, Germany & the French Alps

JULY AUGUST

Graduate
thesis

preparation

Look into the future
prototyping with Fab I 

strategy I corporate 
social responsibility

Shanghai
in-company

project
(consulting for

a company
in Asia)

study 
location

Paris, France
emlyon business school Paris campus

Shanghai, China
emlyon business school 

Shanghai campus

Anywhere
in the world

 emlyon business school forever alumni network
immediate access to the alumni network and its advantages

Internship
(4 to 6 months)

or
First job
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Tools and 
learning

platforms

Master the
fundamentals

prerequisite
online courses

SEPTEMBER DECEMBER

Career services track

Humanities
ethnography bootcamp I 

consumer lifestyles

Sports culture
sports economy I 
sports sociology

Hard skills
data for business I 
business analytics I 
statistics for market 

research 

Transforming
early makers track

Marketing in sports
consumer behavior and 

identity in a digital world I 
brand marketing 

& communication  I
sports marketing & spon-
soring I marketing studies

Entrepreneurship
strategy and social respon-
sibility I negotiation seminar

1 elective among:
- sports governance

- retail strategies in the 
sports sector

 

+ Emmanuel // current student  
-
“Thanks to the MSc in Sports Industry Management, I have 
discovered a new way of thinking and methodological 
knowledge to lead and manage a project in a current, 
ever-changing environment.”

5



Highlights
of the program

 
Transforming early makers  
module

The early makers module will challenge you to disrupt 
existing business models and to imagine new value 
systems for the sports industry. Through an entirely 
innovative learning path, you will directly prepare for your 
new profession: steering the deployment, development 
and diffusion of transformation projects using digital 
technology as a level for disruption.

 
Challenging real projects  
with companies

Our program offers you the opportunity to work for 
companies, on real projects and challenges that our 
partners share with us, sometimes with a confidential 
dimension. Considered as a consultant or a contributor, 
you will develop in-depth analysis and expertise, bring 
fresh overview and insights and with your team produce 
recommendations for action through a strategic 
presentation. From the moment you start the first project 
until your last mission in Shanghai, this is a fruitful maker 
way to develop your skills.

 
Diversity in topics  
addressed

As our program gives a global perspective of the sports 
industry, and is not limited to events, goods & retail or 
merchandising, the projects you will be working on, cases 
studied and experts will come from all horizons. 

Past examples have included:
•  redefining the future of running with a global leading 

brand
•  helping to redefine the general retail strategy of an 

outdoor sports group
•  gaining momentum for a small challenger of the ski sector 
•  imagining the future of a modular fitness kit
•  sports & health
•  sports at work
with stakeholders as varied as Nike, Decathlon, All Star 
Game, Tour de France, adidas, Roland Garros, Millet 
Mountain Group, Zag Skis, InfinyFit, etc.

 
Professionals and mentors  
available for you

Coach or mentors that will accompany or inspire you during  
the program have different profiles and backgrounds but 
all share the same passion and excellence in the sports 
industry such as:
•  Omar El Zayat, Head of Innovation and Development 

at the Paris 2024 Olympic Games, participates in the 
Transforming early makers module on the Paris campus

•  Pascal Clausse, Vice President Global Retail Amer Sports 
has been committed to the program for years now, and 
brings a specific insight from his extensive international 
experience in the sector.

•  Simon Chadwick is a professor of Sports Enterprise. 
Across a 20-year university career, he has taught on 
both post-graduate and graduate programs. His views 
on sports are regularly carried by the media. He teaches 
Geopolitics and sports on the Shanghai campus.
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emlyon business school 
entrepreneurship DNA benefit 

+ Kranthi Musunuru // 2016 graduate // Sports & 
Management Consultant // Pro Sport Development // 
New Delhi, India 
-
“The emphasis on entrepreneurship, upon which 
emlyon business school was founded, helped us gain 
knowledge about implementing business ideas and 
startups. Furthermore, this experience was enriched 
by a global perspective rooted in the different cultural 
backgrounds of the class.” 

A unique mentorship system 

+ Kimberley // current student // Intern at CSM Sports 
& Entertainment // London, UK 
-
“Learning more about the sports market through our 
Nike project was a great experience. Our success was 
made possible due to the good group dynamics and 
our knowledgeable and helpful Nike mentor.”

The most precious learning 
experience 

+ Adrien Peignault // 2014 graduate // Senior Sales 
Engineer at Keyence // Switzerland 
-
“Professional experts came to talk with passion about 
their career in the sports industry like Mr Pascal Clausse 
who gave us advanced courses on channel distributions 
and Mr Jean-Luc Diard, an entrepreneur and former 
CEO of Salomon who taught us about product design. 
This program was for me the most precious learning 
experience.”

The early makers input 

+ Chloé // current student 
-
“The Transforming early makers track was a real 
learning experience for all of us. Thanks to everybody’s 
involvement, we reached our goal and met our 
company’s need. We had our ups and downs, but in the 
end, we were all really satisfied and proud of what we 
had accomplished over 4 months.”

Students say it best! 
-
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Your learning trip in London 
-
Thanks to our alumni and networks, this one-week visit 
will be a lively one that will put you right in the center 
of the action. There will be various visits, meetings and 
presentations about sport, British uniqueness, some success 
stories and event challenges, such as: Olympic Games, 
Football business & stadium, and the Rugby World Cup.

ISPO in Munich 
-
Munich hosts the world-renowned international sports 
trade show ISPO which welcomes about 2,700 exhibitors 
eager to present the latest sports technology and products 
to approximately 80,000 visitors from 110 countries. Visits 
historically include adidas and Bayern Munich.

Shanghai semester 
-
Asia plays a key role in the sports industry as it is one of the 
largest sports markets in the world with significant market 
growth potential and endless development opportunities 
for both local and global companies. As a future leader of 
the industry who will most likely be working with Asian 
markets, you need to develop a truly global perception of 
this business environment. Providing you with firsthand 
perspectives on the challenges and opportunities of the 
sports industry in Asia through special courses, consulting 
projects, and a variety of meetings with experts, your time 
in Asia will make you stand out to recruiters in the sports 
industry job market.

Learning trip locations may be subject to change

Global reach &  
international insights
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90
3 100

nationalities and  
40% international students

international campuses: 
Casablanca, Shanghai
and Bhubaneswar

correspondents 
worldwide

32,000  alumni in 130 countries

190 academic partners
worldwide

Countries represented in the program *

Belgium, Canada, China, France, India, Italy, Lebanon, 
Mauritius, Morocco, Portugal, Russia, Spain, Switzerland, 
United States.

* in the last two cohorts. 
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Benefit from emlyon business school’s
unique early makers environment

Innovative rooms to reinvent 
future teaching 
-

Studying on our campuses is a life experience filled with 
innovation. emlyon business school campuses have been 
totally redesigned and are places of learning which offer state-
of-the-art technological resources. They are also fun, social 
places to live, work, connect, eat, enjoy and relax.

We have the premises and tools (connected content available 
24/7, 365 days a year, in full-web environment, connected 
objects, book reservation with drive system, high-spec search 
interface, etc..) and of course the right philosophy and skills : 
The Creativity & Learning Hub is here to support the school’s 
innovative teaching and learning methods. It reflects the impact 
of digital technologies and changing practices. You’ll need to 
develop a range of IT and computing “soft skills”, including 
monitoring, content curation, copyright law and augmented 
reality. 

The makers’ lab lets you view an innovation in the form of a 
tangible or intangible model.

In short, it is a place to discuss projects and make them a 
reality. You can make “just about everything” there. Through 
machines and 3D printing, it may be called a fablab, but our 
makers’ lab is also a forum for learning and training, a platform 
for social, digital and economic innovation, a community of 
resources, skills and training.
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Institute for Artificial Intelligence 
in Management (AIM)

The AIM institute is a multifaceted initiative focused on 
understanding the opportunities and implications of 
artificial intelligence in the management of organizations, 
industries, and business ecosystems.  
With this objective, the AIM institute initiates and sponsors:
•  Researches that explore how AI and related technologies 

are altering work and organizations
•  Pedagogical experiences that expose and prepare our 

students to work with and manage AI technologies. 
•  Innovations that support technologists and managers 

in the evolution, adoption, and implementation of AI 
technologies.

 
Makers bootcamp

Coding, 3D printing, DIY, and open source are shaking up 
the status quo. The makers bootcamp invites students, 
graduates, incubators, and others to learn the basics of 
programing, web development, electronics and digital 
manufacturing. For four days, you will use the makers’ lab  
machines, learn how to code and make an object, from 
design to prototype. In recent sessions, participants have 
learned how to make connected beehives, an open source 
artificial hand and telepresence robots in only five days.

 
Codapps

emlyon business school has launched the very first MOOC 
on multi-platform native app development, designed for 
beginners and delivered in English. This MOOC, the first 
one of its type in the world, is named CODAPPS and is 
hosted by Coursera. It gives participants the skills they 
need to develop their own mobile apps and publish them 
on Google Play Store, Apple AppStore and Windows 
Store.

 
Paris community

The environment on Paris campus offers great opportunities  
for students of the program. Benefit from:
•  business clubs with events, conferences and networking 

such as the Digital Club, the Media & Communication 
club, the New Technologies Club involving other schools 
like Insead, Supelec, Dauphine, ParisTech, etc.

•  learning alongside students from other graduate programs 
such as the MSc in Luxury Marketing & Management,  
the MSc in International Hospitality Management, the MSc 
in Digital Marketing & Data Science or the Specialized 
Program in Digital Transformation, Marketing & Strategy

•  the opportunity to visit headquarters, sports spots and 
facilities.
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Outstanding opportunities
to develop you career ambitions  

As an emlyon business school student, you’ll have access 
to 110,000 internship and job offers and will receive lots of 
materials and advice from our careers service, including 
thematic workshops, career plan preparation support, 
networking and business coaching, personal marketing, 
meetings with experts and professionals, online resources 
and media training.

Specifically for the MSc in Sports Industry Management, 
events and workshops will take place alongside the 
academic path.

Key statistics** 
-
•  95% of alumni declared they started their first job less 

than 6 months after the end of the program.

•  average salary: 40 K€.

•  job location: 

*  alumni of the program are based in India, China, USA, Brazil, 
Canada.

•  job positions:

**  as reported by program alumni in the 2017 survey
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Powerful networking 
-
Through expert panels, conferences, visits or round tables, 
you will meet with high-end representatives such as 
Marketing Directors, International Sales Directors, Human 
Resources Directors, Company Founders, Sports Consultants, 
General Managers, Finance Directors, Foundation Directors 
and Company CEOs from companies like adidas, Asics, 
Babolat, Callaway Golf, Chelsea Football Club, Columbia 
Sportswear, Decathlon, Gore-Tex, Helly Hansen, Intersport, 
Merrell, Millet, Nike, Oakley, Patagonia, Paris Saint-Germain, 
Puma, Quiksilver, Salomon, Scott, SFR Sport, Under Armour 
Lagardère Sports, Vuarnet, Wilson Sporting Goods.

Some program contributors 
and recruiters 
-

+ David Blumenthal // 2016 graduate // Regional Sales 
Manager // Adore Cosmetics // Las Vegas, USA 
-
“The program has exceeded my expectations.  
It’s spectacular!”
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In-company project

Salomon
Analysis of best practices 

on retail and brand strategy 
to approach the Chinese 

outdoor market

First Internship

Quechua France,  
Sallanches, France

Supply Chain Trainee

First Job

Decathlon,  
Sao Paulo, Brazil

Supply Chain Analyst/Buyer

In-company project

Kalenji 
(Decathlon)

Junior Consultant

First Internship

adidas, Herzogenaurach, 
Bayern, Germany

Assistant Product  
Manager

First Job

Nike,  
Amsterdam, The Netherlands

Assistant Brand  
Manager

Matthieu

In-company project

Advent International

Market Analysis,  
Feasibility study, 

Implementation solutions

First Internship

Création Fusalp,  
Annecy, France

Strategic Marketing Intern

First Job

Création Fusalp,  
Annecy, France

Brand Manager

Charlotte

Caio

Learning paths  

In-company project

Puma SE

Consultant

First Internship

Puma SE, 
Herzogenaurach, Bayern, 

Germany
Project Management Intern

First Job

Puma Group, 
Herzogenaurach, Bayern, 

Germany
Junior Project Manager

In-company project

Puma Group

Junior consultant

First Internship

adidas, Herzogenaurach, 
Bayern, Germany
Business Analyst, 

Omnichannel & Digital Store 
Solutions

First Job

adidas, 
Nuremberg Area, Germany

Business Consultant, 
Omnichannel & Digital Store

Nina

Pranav

France

France

Brazil

Germany

India
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emlyon business school 
sports alumni community

Today MSc in Sports Industry Management graduates hold 
positions such as Consumer & Market Knowledge Assistant, 
Marketing Project Manager, Business Engineer, Sales 
Development Analyst for Emerging Markets, International 
Marketing & Communication Manager, Factory Outlet 
Product Allocator, Marketplace Merchandiser, Customer 
Service Coordinator, Global Junior Marketing & eCommerce 
Executive, Sponsoring/International Sales Representative 
in companies including Decathlon, KPMG, Puma, Nike, 
Amer Sport, Vente-privée.com, Oxylane, Hi-Tech Sports, 
Reusch International, Olympique Lyonnais football club and 
Salomon. 

Furthermore, emlyon business school’s alumni network 
is very well represented within the international sports 
industry as many graduates now work in this inspiring 
sector such as: 
•  Chris Alexander, Finance and Operations Director, Chelsea FC
•  Marion Bobet, Omni-channel Business Development,  

Nike Inc.
•  Emmanuelle Boittin, Marketing Project Manager, 

Lagardere Sports
•  Yann Carré, Head of Marketing and Communication, 

Decathlon – Btwin
•  Nathan Constancias, Marketing Project Manager, 

Olympique Lyonnais
•  Julie Couttolenc, International Business Developer, 

Creation Fusalp
•  Gilles Delmas, Purchasing Director, Lacoste
•  Laure Delvaux, Finance Business Partner, Babolat
•  Jean-Marc Djian, VP Global Product Marketing footwear, 

Amer Sports
•  Caroline Freslon Bette, Founder of 5ème Element
•  Maxime Gorillot, Business Analyst, Adidas
•  Bastien Hattiger, Business Development Project Manager, 

A.S.O.
•  David Labrune, Senior Sports Acquisitions & Sales 

Manager, Canal+
•  Sophie Morel Guillon, Director of Communications & 

Engagement, Paris 2024 Bidding Committee
•  Nathalie Péchalat, TV Consultant, Eurosport
•  Gwendal Peizerat, Director, Soléus
•  Laurent Prudhom, Rights Acquisitions, Eurosport
•  Thomas Schmider, CEO, Sports Universal Process
•  Manon Simonet, Senior Employee Relations Specialist, 

Nike
•  Adrien Tarascon, Match & Player analyst, PSG
•  Marion Vernay, Head of Communication & Marketing,  

Lyon for Events, GL Events
•  Alexis Vray, Manager, Snowleader

+ Clémence Goulesque // 2018 graduate // 
Logistics Event Manager // Haute Route, OC Sport 
-
“If I had one piece of advice for future students, 
it would be to really take the time to enjoy every 
new experience they will have: international, 
travel, sports, people, jobs… everything combined 
together will help them understand who they 
are, what they want, and allow them to develop 
their skills in the best way possible for their future 
career.”
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The
foundations 
of excellence
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     Academic excellence
     - 

•    Triple accreditation AACSB, EQUIS and AMBA
•    First AERES evaluation: A rating
•    7 research centers
•    8 chairs
•    2 institutes
•    144 permanent professors, 122 with a PhD, 661 experts

     Global excellence
     - 

•   Campuses in Casablanca, Shanghai and Bhubaneswar
•   110 nationalities
•   48% of professors from abroad, representing 29 nationalities
•   190 international exchange agreements
•   A network of 32,000 alumni in 130 countries, with 100 key 

contacts
•   Cooperation with partners and experts in other disciplines 

(design, art, science, etc.) both in France and abroad

     Excellent job prospects
     - 

•   School founded in 1872 by industrial leaders from Lyon
•   110,000 internship and job offers each year
•   1,600 partner businesses and more than 200 visits to the 

campus each year
•   Times Higher Education’s Global University Employability 

Ranking 2019: 8,000 employers and business leaders from 
around the world ranked emlyon business school in the  
top 40 worldwide & 2nd business school in France

+ Laurent Alexandre // Letter to my children  //  
We Demain N°11 
-
“Understanding the world is just as important as coding 
software. Choose a school that looks to the future,  
not the past.”
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31

Admission
conditions

The application  
& selection process 
-
Selecting the right participant is about more than just test 
scores. At emlyon business school we take an applicant’s entire 
potential into account.

Motivation and background are equally important. Our online 
application procedure will be available from November 
onwards.

Applicants who have been found eligible after review of their 
duly completed online application (including video exercise) 
will receive a notification from the Admission Board.

Requirements 
-
The program welcomes students from various backgrounds 
and countries around the world. 
Admission is based on the following requirements:
•   Bachelor’s or Master’s Degree in any field 

Please note: 3-year Bachelor’s degree may be accepted for 
excellent profiles, including French Bac +3

•   GMAT/GRE/TAGE MAGE/CAT Test Scores (optional)
•   English Proficiency Test Score (TOEIC, TOEFL, IELTS, PTE, 

Cambridge Proficiency test) (optional)    

Tuition fees 
-
Fees for September 2020 intake: €24,500.

This includes tuition fees, enrollment charges (administrative 
costs, contribution to the student body, school sports activities 
and international mobility insurance), and lifelong membership 
of the emlyon business school forever alumni network. 
Students who do not complete their curriculum by December 
2021 will need to pay additional enrollment charges of €500  
for the extra year.

Available scholarships 
-
As a socially responsible institution, every year, emlyon 
business school helps high-potential students to pay for their 
studies by awarding various scholarships. 

Scholarships are granted under multiple criteria such as 
diversity, promotion of entrepreneurial mindset, excellence and 
need.
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Studying in Paris:  
all the advantages  
of a state-of-the-art campus

Paris – a romantic city of museums or a global metropolis 
of 12.5 million inhabitants representing the number one 
place for business in Europe? Both! Enjoy an unparalleled 
cultural offering, a unique and unforgettable way of life.

At the heart of the capital, a stone’s throw from the 
European railroad station Gare de Lyon, the emlyon 
business school campus offers you a forward-looking 
educational approach. With its vast collaborative spaces, 
it is designed for team working and meetings with 
managers or researchers. Its technological equipment has 
been specifically designed to optimize study projects. 

At the very center of this philosophy, the makers’ lab 
enables students to produce their own creations, and 
there is also an incubator. You won’t find a faculty office 
here, instead there are production areas! Even the leisure 
areas can be used as workspaces, mixing comfort, 
conviviality, and effectiveness. 

The byword of your campus: sharing.
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emlyon business school 
CAMPUSES
-

LYON-ECULLY 
23 avenue Guy de Collongue - CS 40203
69134 Ecully cedex - FRANCE
em-lyon.com

SHANGHAI
Asia Europe Business School
155 Tan Jia Tang Road - Minhang District
Shanghai 201199 - PEOPLE’S REPUBLIC OF CHINA
www.em-lyon.com.cn

SAINT-ETIENNE
51 cours Fauriel - CS 80029
42009 Saint-Etienne cedex 2 - FRANCE
bba.em-lyon.com

CASABLANCA
Marina de Casablanca 
20000 Casablanca - MOROCCO
casablanca.em-lyon.com

PARIS 
15 boulevard Diderot
75012 Paris – FRANCE
em-lyon.com

BHUBANESWAR
Xavier City Campus
Plot No:12(A) - Nijigada - Kurki - Harirajpur
Pin: 752050 - Dist.-Puri - Odisha - INDIA
xebs.edu.in

Visit our campuses on google street view
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CONTACTS
-

Website
www.em-lyon.com/sports

Information
sports@em-lyon.com
T. +33 (0) 4 78 33 79 34

www.facebook.com/emlyonbusinessschool

@emlyon

emlyon business school

@emlyonbschool

www.youtube.com/user/emlyon


